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Meadowbrook Industries, LLC. 
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SSeerrvviicceess  

Meadowbrook Industries provides the following solid waste and recycling Services: 

• Municipal collection – Trash and Recycling Municipal Contracts serviced throughout the State of New Jersey. 
• Residential subscription – Customized to meet your needs from once per week to daily service available. Toters Available. 
• Front End commercial – Containers available from 1yd to 10yds. 
• Rear end commercial – Containers available from 1yd to 8yds. Toters available from 32 gallons to 96 gallons. 
• Roll-off Containers available – Same Day – 10yd, 20yd and 30yd. 
• Compactor Repairs, Sales, and Service from 6yd to 40yd. 
• Recycling collection – Cardboard, Comingled, Paper, Concrete, Asphalt, Metal, and Single Stream. Containers to fit your 

needs from 32 gallons to 40yd Compactor Containers. 
• House Cleanouts – Cleanup Crews Available to meet your needs within 24 hours. 
• Free Estimates, Site Surveys, and Trash Audits to reduce your current monthly Trash and Recycling costs. 
• Call Joseph Caldeira, Jr. at 732-803-7511. 

 
Give us a call for a quick solution to any and all of your recycling and solid waste collection needs. We are a Full Service Company 
and our families have been serving Ocean, Monmouth, Middlesex, Essex, Union, and Somerset Counties for over 40 years. 
 

LLooccaall  MMaannaaggeemmeenntt,,  LLooccaall  WWoorrkkffoorrccee,,  LLooccaall  SSeerrvviiccee  --  PPeerrssoonnaalliizzeedd  CCuussttoommeerr  AAtttteennttiioonn..  
CCuussttoommeerr  SSeerrvviiccee  iiss  oouurr  ##11  PPrriioorriittyy  ––  JJooiinn  oouurr  ggrroowwiinngg  ffaammiillyy  ooff  ssaattiissffiieedd  ccuussttoommeerrss..  

Roofing • Siding • Windows • Gutters

1057 Atlantic City Blvd • Bayville, NJ 08721

732.800.4616 Provenroofing.com

Get your roofing, siding, windows & gutters 
done right with Proven Contracting
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PRESIDENT’S MESSAGE

OCBA’s success as a member-run 
business organization is based 
on the participation of its active, 
professional membership. It is the 
exceptional work of our members, 
who each carve out time from 
running their own business, that 
makes our association productive 
and successful.

In my first year as president, I truly 
thank all the members who’ve helped to continue our 
success in expanding our membership. Our membership is 
composed of exceptional people and businesses. Through 
their knowledge, skill and support, we have successfully 
implemented the following exciting programs including:

-A highly visible, more accessible and easily searchable 
new website

-An active and updated social media presence
-An informative guest speaker program, featuring 
experienced professionals whose local knowledge helps 
educate our members about working and living in Ocean 
County

-Expanded networking opportunities with other 
organizations, spreading the word about OCBA and 
learning about the programs of other organizations

These initiatives have helped our group increase the 
value of OCBA membership – not only for networking 
opportunities, but educational benefits as well.

I am very thankful for the seasoned professionals who take 
the time to support each other, working together to make 
our organization vital in all areas of professional service to 
our community. That is why OCBA and its members are 
known as “The Best in Business”.

For more information about membership, contact the OCBA 
at 866-606-OCBA or OCBAMemberInfo@gmail.com.

 
Sincerely,

Rich Gilchrest
President
Ocean County Business Association
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Remembering  
Lisa McComsey
The Ocean County Business Association dedicates 
this issue of Ocean Life to our beloved colleague 
and friend, Lisa McComsey, who passed away last 
summer. An extremely talented writer, Lisa was the 
longtime editor of the magazine.
 
Lisa had served as president of the OCBA, a group so important to her, she 
called it her second family.
 
Throughout her distinguished career, Lisa wrote for numerous national 
publications, including Vogue, Allure, Life, and People. She also co-authored 
two books, The Vegan Cheat Sheet, and Seagan Eating.

Her kindness, brilliant smile, and innumerable contributions to both 
the organization and the magazine will be forever missed by the entire 
membership.



Celebrating Our Flag!
By Bill DeBernardis

Over the last 250 years there have been 
approximately 27 official versions of the US 
flag. Here is a brief history that also mirrors the 
history of our great nation. 

In 1775, Congress met and created the first 
official US flag, the Grand Union Flag. It was a 
compromise between those who wanted to stay 
with Britain and those who wanted independence. 

The next year, in 1776, Betsy Ross is alleged to have sewn a 
revised flag at George Washington’s request with 13 alternating 
stripes of red (symbolizing the British homeland) and white 
(symbolizing our independence from it). Washington wanted 6-point 
stars, but Betsy objected claiming 6-point stars were problematic to 
embroider. Betsy won her case. We still use a 5-point star to this day. 

In 1792, two new states were added to the Union, Vermont and 
Kentucky. Two new stripes and two stars were added to the flag, 
which now totaled 15 stars and 15 stripes, creating what’s known 
today as the Star Spangled Banner. That flag, flying over Fort 
McHenry in Baltimore during the War of 1812, inspired Francis 
Scott Key to write the Star-Spangled Banner which became our 
official national anthem in 1931. 

In 1818, Congress passed a law limiting the number of stripes 
to 13 due to the burgeoning number of states joining the Union. 
With statehood granted to Ohio, Tennessee, Indiana, Mississippi & 
Louisiana, a new flag named Old Glory was designed that year with 

24 stars and 13 stripes. 
On April 12, 1861, the first shots of the Civil War were fired on Fort 

Sumter in Charleston, South Carolina by the Confederate Army. This 
marked the beginning of the deadliest war in American history. Fort 
Sumter’s senior officer, Major Robert Anderson, ordered the 33-star 
Fort Sumter “storm flag” raised. It withstood a 34-hour bombardment. 
On April 14, 1865, after 4 years of war, the flag was returned to Fort 
Sumter in a ceremony hosted by President Lincoln. That night, President 
Lincoln returned to Washington and was assassinated at Ford’s Theatre. 
The flag stayed in the Anderson family until 1905 when it was donated 
to the US Government. It now resides at Fort Sumter. 

The Centennial Flag was designed in 1876, to celebrate the Centennial 
anniversary of the signing of the Declaration of Independence.. The 
nation was still in turmoil following the Civil War and President Grant 
hoped a national celebration would unify the country. Widespread 
celebrations were held, including in Philadelphia, where the first World’s 
Fair was celebrated in America. In 2000, the United States Postal Service 
honored the flag by depicting it on a 33-cent stamp. 

Designed in 1960, our current 50-star flag is the first to have lasted 
50 years. Congress solicited citizens’ suggestions for the new design with 
Hawaii and Alaska joining the Union. Congress received more than 1500 
proposals. The winning design came from a 17-year-old high school 
student. Ironically, his teacher gave him a B minus.

This Flag Day (June 14), and every day, we’re celebrating the USA! 

Bill DeBernardis is an owner of Atlantic Printing & Design, a 
commercial printing and design company with locations in Monmouth 
and Ocean counties, New Jersey. Learn more at apadnj.com
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How AI Is Quietly Transforming Internal Teams 
By Katrina Golden
Boosting Productivity in Admin, Marketing, and Back-Office Work

Running a business today feels faster and more 
demanding than ever. Whether you’re growing an 
agency, managing a healthcare practice, or scaling a local 
service company, the biggest struggle is usually the same: 
how to get more done without burning out your team.

 
That’s where Artificial Intelligence (AI) is stepping 

in as a surprisingly helpful partner.
 
AI isn’t about replacing people. It’s about giving your team back 

their time and energy by handling the repetitive, tedious tasks that slow 
everyone down. When used thoughtfully, AI helps your staff focus on 
the work that actually matters—the creative, strategic, and relationship-
building parts of the job.

 
Here’s how AI is making a real difference across three key areas:

 
1. Administrative Tasks: Reclaiming Hours Every Week

Admin work quietly eats up a huge chunk of the day—answering 
emails, scheduling meetings, entering data, and managing documents.

 
AI tools can take a big bite out of that workload:

• ChatGPT – Drafts emails, summarizes meetings, and creates reports 
in seconds.

• Calendly – Eliminates back-and-forth by allowing direct meeting 
bookings.

• Otter.ai – Converts conversations into organized notes automatically.
The result: less manual work, fewer errors, and more time for meaningful tasks.

2.Marketing: Creating More, Faster, and Consistently
AI helps small teams do more without increasing workload:

• Canva – Instantly creates social graphics, presentations, and short 
videos using simple prompts—no design skills needed.

• Copy.ai – Generates social captions, blogs, ad copy, and emails to keep 
content consistent and on-brand.

• Ubersuggest – Suggests keywords and content ideas, cutting down 
hours of SEO research.

• Mailchimp – Optimizes send times, subject lines, and targeting to 
improve open rates and engagement.

With AI, teams can produce more content, reach the right audience, 
and stay consistent—without working overtime.

3. Back-Office Support: More Accuracy and Easier 
Scaling

Back-office tasks—like data organization, customer 
support, and internal reporting—are essential but 
rarely exciting. AI helps make them smoother and 
more reliable.

 
• Tidio – Customer support tools can handle 

common questions instantly with smart chatbots, 
providing quick answers even when your team is 
offline.

• Notion AI – Organizes notes, summarizes 
documents, and builds a searchable knowledge 
base.

• Zapier – Connects apps and automates workflows 
(e.g., sending leads to your CRM and triggering 
emails automatically).

These automations reduce manual errors and 
allow your operations to grow without constantly 
hiring more people.

AI’s biggest impact isn’t just saving time—

it transforms how your team works.

Instead of getting stuck in repetitive tasks, they can focus on 
strategy, creativity, and stronger client relationships. For growing 
businesses, that shift is a true game-changer.

AI doesn’t replace your people—it elevates them. And when your 
team feels empowered, your entire business runs smoother, faster, and 
more effectively.

Katrina Golden is owner of A+ Virtual Pro, an international 
virtual assistant and business support firm based in Barnegat, 
New Jersey. Learn more at virtualpro.solutions

AGENTS
INSURANCE
PROFESSIONAL

CAPSTONE
INSURANCE 
SERVICES

Your Local Resource for 
Business, Life Insurance, 

Employee Bene�ts & 
Medicare Options

 

At Capstone, we put you, the client, first. 
Customizing coverage for business, individuals 

and seniors to meet your precise needs.
 

Contact us today for a complimentary consultation.
 

Richard J. Gilchrest
 

1385 Route 9
Toms River, NJ 08755
 (732) 286-9600 x204

RichGilchrest4@gmail.com
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YOUR CAR, YOUR CHOICE.

YOUR CAR DESERVES THE BEST

150 Lake Avenue, Island Heights, 08732
office@autocraftmancollision.com

www.oceancountybusinessassociation.com
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Plumbing, Heating, Electrical, Air Conditioning
Additions and New Homes

732.349.3223
info@ChapConstruction.com

www.ChapConstruction.com 

Main Office Address:
26 Gladney Avenue
Bayville  N.J.  08721

Showroom Address:
1501 Grand Central Avenue
Lavallette  N.J.  08735

Custom Homes
Renovations
Heating & Cooling
Electrical
Plumbing
Preventive Maintenance
All your service needs  

Quality Construction since 1972

Randall C. Laing, Sr. 
Plumbing License # 11626 

Charles W. Laing 
Electrical License # 6687 

Lester F. Schott 
HVACR # 19HC00614100 
HIC reg. # 13VH00705600 

NJNH reg. # 25430 
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LANDSCAPING

ROBERT OTT, JR.ROBERT OTT, JR.

Design 
Installation 

Maintenance
Certified Brick Paver & 

Retaining Wall Specialists

ottlandscaping.com

(732) 929-3520

Owner Operated Since 1978

Toms River

Preparation Prevents Neck Pain at 
the Computer
By Steven Pollack, D.C.

Professionals or at-home computer users 
who spend two or more hours in front of a 
computer often complain of severe neck pain.

Improper computer positioning can 
definitely contribute to neck pain. The best 
solution to preventing further irritation is 
to study your work site from an ergonomic 
perspective. Step back from your work area 
and examine the way your equipment is set up. 
Here is a checklist of items to review:

1. Make sure that your chair, desk, 
table and workstation are at the right 
height for you. If more than one person 
will be using the same equipment, make it 
easy to adjust for each person.

2. Position your computer so it is at eye 
level or just below eye level. Looking up at 
the screen is not ideal, nor should you be 
required to look down at a sharp angle. 

3. Keep all your paperwork as close to 
eye level as possible. There are a variety 
of stands available that allow paperwork 
to be placed next to computer monitors 
to prevent you from  having to turn your 
head back and forth from paperwork to 
monitor.

4. Take frequent breaks. Get up, 
stretch tired muscles, and allow eyes to 
focus on something in the distance. Doing 
this will help prevent eye and neck strain 
as well as headaches.

5. Consider using a telephone headset 
if you spend long hours on the phone 
while also at the computer.  Cradling the 
phone between your ear and shoulder 
quickly tires muscles and creates tension.

6. Engaging in breathing and 
relaxation exercises throughout the day 
helps keep your focus and reduces mental 
and physical stress.

7. Standing desks or elevated 
computer stands help take pressure 
off your spinal discs and mitigate the 
changes that result from prolonged seated 
pressure.

8. Examine other areas of stress 
in your life that may stress your neck.  
Common problem areas include: poor 
posture while sleeping, reading, or 
watching television in bed, driving in 
your car, lifting objects or children, and 
many more poor posture habits.

Most importantly, to avoid recurrent 
episodes of neck pain, follow all of 

your Doctor of Chiropractic’s instructions for healing and prevention.  
Chiropractors can examine and diagnose the cause of your neck pain.  

The use of X-rays and other testing to determine the cause of your 
condition helps guide practitioners toward the specific, gentle corrections 
that will be as helpful as possible. 

Healing is a dual effort and though chiropractic works, it is your 
responsibility to make your own personal adjustments in your life 
activities to maintain your health and prevent injuries.

Quote of the day: “Learning is discovering that something is possible.” 
Fritz Perls.

Dr. Steven Pollack is Director of Pollack Health and Wellness, Inc. based in 
Toms River, New Jersey. Learn more at pollackhealthandwellness.com

www.oceancountybusinessassociation.com
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 Floor Care for Over 30 Years

Carpet Cleaning • Tile & Grout Cleaning
In-Home Carpet Shopping • Vinyl Floors 

Installation and Refinishing of Hardwood Floors

Owner Operated & Fully Insured
Servicing Ocean, Monmouth & Mercer Counties

After Effects goes beyond ordinary 
cleaning, using advanced equipment 
and specialized techniques to restore 
floors to their original brilliance. From 
deep carpet cleaning to refinishing 
hardwood floors, Peter ensures every 
project meets the highest standards 
of quality and customer satisfaction.

AfterEffectsCarpetCleaning.com

609-342-3183

Business Sellers Should Demand
An Independent Valuation…  
Ahead Of Time
By Gary W. Herviou

If a small business owner wants to 
sell their company now or sometime 
within the next five years, an 
independent business valuation is an 
essential first step.  If the time is now, 
then the appraisal serves as the basis 
for a potential deal structure.  Should a 
transaction be further down the road, 
then the information provided in the 
valuation process allows the owner to properly position the 
firm to maximize financial return when the time comes.

Why is a neutral party, fair market appraisal so important 
when preparing to sell a business? Let’s dig a little deeper:

1. The Guessing Game is Eliminated – even though some 
owners think they know what their business is worth, they 
are merely guessing or perhaps using incorrect industry 
rules of thumb. A multi-dimensional and accurate report 
will ensure that no money is left on the table.

2. The Need for a Buyer Valuation is Eliminated – if a 
proper third-party valuation (as opposed to one done by 
the firm’s CPA or broker) is in place, then prospective 
buyers have no inclination to ask for one themselves. 
The business owner should control this process. An 
independent appraisal provides the buyer with a value 
justification and identifies the anticipated rate of return on 
their financial investment – problem solved.

3. Deal Structure and Marketability Feedback is Provided 
– the independent valuation lets the owner know exactly 
what to expect. Every industry and business is unique. 
Going into the market requires the owner to analyze tax 
implications, timing, positive leverage, deficiencies and 
confidentiality. A savvy business seller wants to be aware 
of these beforehand.

4. Value Drivers are Analyzed – the factors that are 
influencing a company’s value (both positively and 
negatively) are identified for the business owner. A shrewd 
owner will be able to implement changes as part of an 
orchestrated strategy to improve value and better position 
the business for sale.

5. A Faster Deal Closing is Achieved – since the 
independent valuation is accredited and recognized by 
the financial community (including the SBA), commercial 
financing is obtained in a quicker fashion, as much as two 
months faster than without one in place.

An independent, fair market valuation is confidential, 
timely and cost-efficient. More importantly, it can typically be 
completed within 30 days and updated every 18 months at very 
little cost – a vital tool in measuring progress along the way.

In order to maximize the financial return from a sale of a 
business, the firm must be both properly priced and properly 
marketed. The independent accredited valuation sets the stage 
for both.

If selling the business is a possibility, it’s incumbent on the 
owner to look at the big picture and get the cold, hard facts 
regarding the salability of the company in advance.

This “valuation mindset” can be summed up as follows: value 
now, plan ahead, and maximize return at closing.

Gary W. Herviou is Vice President with A Neumann & 
Associates, LLC – the premier Middle Market M&A Advisory 
firm in NJ, PA and NY. For more information on this topic, 
please call 908-415-3700 or visit www.neumannassociates.
com. Kindly reference this article and inquire about the firm’s 
complimentary Seller’s Guide.
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Collecting your
insurance benefits 
shouldn’t be.

• In business for over 50 years.

• We will review your policy free
of charge, no obligation.

• We prepare detailed and defensible
insurance claims on your behalf.

• We work with the insurance company
so you don’t have to.

• We will recoup far above
and beyond what you alone
could secure from your
insurance company.

• When disaster strikes,
we are prepared.

Disasters are unpredictable.

Andrew K. Knox & Company Certified Public Insurance Adjusters
217 Washington Street, Toms River, NJ      Tel: 732-349-3231 Visit our website at www.andrewknox.com

www.oceancountybusinessassociation.com
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How To Get Your Business Recommended 
in AI Tools like ChatGPT and More
By Lisa Mazzuca

When it comes to search engines, business 
owners want their website to appear at the top of 
results when potential customers are looking for 
what they do and where they do it. This is because 
of “search intent”. These people need what they 
have to offer and are more likely to buy. What good 
is a website if no one can find it when they need it? 

The recent widespread availability, ease of use, 
and public adoption of AI tools have changed search significantly. As 
with any new technology, there will be people who resist using and 
understanding it, but the functionality is rapidly being integrated into 
so many platforms now that avoidance is becoming nearly impossible.   

Some users prefer to consult AI to make purchasing decisions 
rather than rely on the search engines they would have turned to 
previously. So, how do business owners ensure these tools choose to 
recommend them instead of their competitors? 

Fortunately, many of the strategies used in traditional SEO (search 
engine optimization) are also effective in getting a small business 
noticed in AI. Websites should have detailed and helpful content, FAQ 
pages, a page explaining each service, information about company 
leadership and target customers, clear contact information, and more. 

While we are all still learning and there is a great deal of testing 
happening to establish proven methods, digital marketing experts agree 
that there are some traditional SEO strategies that are more important 
than ever to establish the credibility required to win recommendations. 
Some important factors that make an impact include: 

• Online reviews and customized 
review replies

• Social proof, like case studies 
and brand mentions by people 
in the community you serve 

• Relevant and localized awards, 
certifications and memberships   

• Press releases and digital PR 
(public relations)

• Published pricing and package 
options

Rather than trying to manipulate 
a system or play an algorithm, 
business owners should focus 
on doing great work as well 
as community outreach. Seek 
opportunities to collaborate with 
relevant local businesses and 
organizations - and don’t keep what 
you are doing a secret! Update your 
website and social media often and 
ask for public feedback. May you all 
enjoy greater local visibility in 2026. 

Lisa Mazzuca is owner/operator of 
On Your Mark Designs, an award-
winning, digital marketing agency 
helping businesses in Ocean and 
Monmouth counties to get more 
leads online. Learn more at 
oymdesigns.com 

Helping Our Community Work 
Better, Together
By Diana Monti 
	 Ocean County’s economy doesn’t 
run on spreadsheets or statistics alone—it 
runs on people. From healthcare and 
construction, to logistics, manufacturing, 
and hospitality, local businesses depend 
on a workforce that is skilled, adaptable, 
and ready to meet changing demands. At 
the same time, residents are looking for 
pathways that lead to steady careers and 
long-term security for their families. Ocean 
County Career Center is the hub where all of 
these people connect.
	 Behind the scenes, workforce development in Ocean County 
follows a national framework known as the American Job Center 
network. Since 1998, federal workforce policy has emphasized the 
role of job training and adult education in supporting economic 
growth. Over time, this approach has shifted toward employer-
driven strategies that better align education and training with real 
workforce needs. Collaboration has become a defining feature of 
this model, helping simplify access to resources and supporting 
initiatives such as apprenticeships, industry-recognized 
credentials, and structured career pathways.
	 Local businesses play an essential role in shaping workforce 
demand. Many small- and mid-sized employers face familiar 
challenges, including recruiting qualified candidates, addressing 
skills gaps, and adapting to evolving industries. When training 
and education efforts reflect local labor-market needs, businesses 
benefit from a stronger talent pipeline, while workers gain skills 

that support long-term career 
advancement.
	 Community partnerships 
further strengthen this 
ecosystem. Collaboration 
among workforce 
organizations, educational 
institutions, nonprofit groups, 
and supportive service 
providers helps residents 
access more than just job 
leads. These connections 
support individuals as they 
explore career options, pursue 
education, and address barriers 
that can affect employment 
decisions.
	 For residents, gaining new 
skills or credentials can lead to 
better wages, greater stability, 
and more opportunity close to 
home. When people are able to 
build careers locally, the impact 
reaches far beyond individual 
households. Businesses benefit 
from a stronger workforce, 
families gain financial security, 
and the local economy becomes 
more resilient as a result.

Diana Monti is an operator 
at Ocean County Career 
Center based in Toms River, 
New Jersey. Learn more at 
oceancountycareers.com 
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Transitioning into retirement?
We specialize in planning in 3 critical areas.

• Social Security - When should you turn it on?
• Taxes - How to take withdrawals while minimizing taxes
• Investments - How to invest for consistent Monthly Income

Securities and advisory services offered through Commonwealth Financial Network®, 
Member FINRA/SIPC, a Registered Investment Adviser.

www.oceancountybusinessassociation.com
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From Copper Wires to Wireless and 
How Communication Keeps Changing
By Pete Ferro

Telephones and communications have changed 
dramatically since the telephone was introduced well 
over a century ago. In the early days, voice needed 
wires to travel from one location to another. Those 
first telephone networks depended on physical lines, 
switchboards, and a growing web of infrastructure 
that connected homes, businesses, and communities. 
The telephone was built for two-way conversation, 
which made it different from later technologies like television that 
were designed mainly to send information in one direction.

As public internet use expanded in the late 20th century, many 
people first accessed it through dial-up connections running over 
telephone lines. That was a turning point. The same basic infrastructure 
that had carried voice calls for generations was now helping carry data. 
Cable companies soon entered the picture in a bigger way, adding 
internet access to their services and later offering voice service through 
broadband networks. Over time, consumers and businesses had more 
than one path for phone service: traditional telephone providers, cable 
companies, and eventually internet-based voice providers.

The next major shift came with mobile connectivity, Wi-
Fi, and broadband strong enough to support everyday business 
communication without tying the user to a desk. Voice no longer had 
to follow the same path it once did. Calls could move across internet 
networks, through mobile devices, and across locations with very 
little awareness from the person making the call. In practical terms, 
that changed how people worked, how offices were set up, and how 
companies thought about communications.

Today, many people talk about “cutting the cord,” and in many 
ways that has already happened. The connection still has to come 
from somewhere, but the user experience is far less dependent on 
a hardwired phone on a desk or a cable running into one room. 
Communication has moved from fixed places to flexible systems.

It is hard to say exactly what comes next, but one thing is certain: 
communications 
technology never stands 
still. From copper wires 
to cable, from dial-up 
to broadband, and from 
desktop phones to wireless 
devices, each step has 
brought us closer to faster, 
more flexible ways to 
connect. Maybe one day 
the overhead wire will be as 
rare as the wired handset.

Pete Ferro is the owner 
of AmeriTel Telephone 
Systems, a business 
telephone and VOIP 
service provider. Learn 
more at ameritelnj.com

The alarm goes off and you hit the snooze button 
maybe two or three times. Your coffee is percolating, 
while your inbox is overflowing with emails, 
reminders, calendar invites, and AI-inspired 
suggestions to maximize your time. (Oh-the irony!) 
It’s easy to get wrapped up in deadlines, schedules, 
and the nuances of the work world. Burnout is easy to 
succumb to in this fast-paced, ever-evolving, always 
“on” society.  

The funny thing about burnout is that it creeps up slowly at first. A 
missed appointment, overlapping schedules, a deadline or email response 
slips through the cracks, and your motivation begins to drop. Maybe you 
start becoming more irritable and you begin to react rather than respond. 
Burnout looks different for everyone, but the truth behind preventing 
burnout remains the same: Listen to your body; it knows more than you! 

Whatever we do in exchange for a paycheck–a job, a career, or a calling–
inevitably carries moments of stress and responsibility. Even when we 
love what we do, challenges and pressures are part of the journey and 
can lead to burnout if left ignored and unaddressed. By recognizing 
this reality, and taking intentional steps to care for ourselves, we can 
stay positively energized instead of negatively charged. We can continue 
moving forward with purpose, while making a difference in the work we 
choose to pursue.  

Here are some suggestions that can be interwoven into the fabric of your 
daily life. Parents or caregivers can model these tips for children and 
invite them to practice self-care at the earliest of ages. Integrating these 
tasks into daily living allows your nervous system a chance to regulate 
and disrupts the build up of stress.

	 1. Schedule small breaks throughout the day. Whether working 
remotely or in an office, give yourself three to five  minutes per 
hour to stretch, grab a glass of water, or take a quick lap.

	 2. Use any vacation or PTO time afforded to you. Make the time to 
take the time for yourself.

	 3. Keep peppermint, 
lavender, cinnamon, 
or other intense 
flavors (for taste!) and 
scents (for smell!) 
nearby to calm 
you when feeling 
dysregulated.  

4. Bond with nature–
once a day. Go for a 
walk, watch the sunset, 
or listen to the birds.

Jessica Pepe is the 
Development Coordinator 

for Ocean Partnership for 
Children. Learn more at 

oceanpartnership.org

Practical Tips to Prevent Workplace 
Burnout 
By Jessica Pepe

FREE  
HEARING TEST!

Call Today:
For Your Complimentary

Hearing Test & Evaluation

Get Back Your Quality Of Life

•  Lifetime follow-up care 
 at no additional charge
•   Wide range of  
 breakthrough,  
 technologically-advanced  
 hearing aid brands
•  Tiny CIC Aids
•   Payment Plans Available 
•  House Calls Arranged 

Your Hearing Aid Choices Are Right Here In  
                           Holiday City and Silver Ridge

New Jersey Hearing Aid Dispenser License Number 337

W EL L ES TAB L I S HE D O V E R 30 Y E AR S 

Call Today
732-349-9515 Holiday Plaza Medical Center

3 Plaza Drive, Suite 8
Toms River, NJ 08757
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ACCOUNTANT
Glenn VanPell, CPA
Jump, Perry and Company, LLC
P: 732.240.7377 / F: 732.505.8307
Glenn.VanPell@JumpCPA.com
JumpCPA.com

ADMINISTRATIVE SERVICES:  
VIRTUAL ASSISTANTS
Katrina Golden
A+ Virtual Pro
P: 640-208-5859
Katrina@VirtualPro.Solutions
VirtualPro.Solutions

ALZHEIMER’S CARE
Denise Van Tassell
Alcoeur Gardens
P: 732.290.2273 / F: 732.244.2831
Denise@AlcoeurGardens.com
AlcoeurGardens.com

AUTOMOBILE: BODY SHOP
Joshua Kraftmann
Auto Craftman & Collision
P: 732.270.8099
Office@AutoCraftmanCollision.com
AutoCraftmanCollision.com

AUTOMOBILE: REPAIRS
Bobby Kostrewa
Tranz Connection
P: 732.270.5600 / F: 732.270.6886
TranzConnection@comcast.net
TranzConnection.com

BANKING: COMMERCIAL
Steve Pellegrinelli
Ocean First Bank
P: 732.240.4500 x7173 / F: 732.818.7964
SPellegr@OceanFirst.com
OceanFirstOnline.com

BANKING: RETAIL
Kathy Holmes
Joseph Hopkins, Associate
M&T Bank
P: 732.657.4343 / F: 732.657.1345
KMHolmes@MTB.com
JHopkins2@MTB.com
MTB.com

BOOKKEEPING & BUSINESS SUPPORT SERVICES
Nieves Chanthasoto
Ledger Lanes LLC
P: 212.519.8387
NievesC@LedgerLanes.com
LedgerLanes.com

BUSINESS MERGERS & ACQUISITIONS
Gary W. Herviou
A Neumann & Associates
P: 732.872.6777 / C: 908.415.3700
F: 732.872.6669
Gary.Herviou@NeumannAssociates.com
NeumannAssociates.com

CHIROPRACTOR
Dr. Steven Pollack
Pollack Health & Wellness, Inc.
P: 732.244.0222 / F: 732.244.0450
MooseDr29@gmail.com
PollackHealthAndWellness.com

CONSTRUCTION
Randy Laing
Barbara Farley, Associate
CHAP Construction
P: 732.349.3223 / F: 732.349.8007
Info@ChapConstruction.com

CONSULTANT
Linda Cronk
Marketing Consultant
P: 732.779.5233
LCronk126@Comcast.net

ENGINEERING: CIVIL
Christopher Rosati, PE, PP
FWH Associates, PA
P: 732.797.3100 / F: 732.797.3223
CRosati@FWHAssociates.com
FWHAssociates.com

ENVIRONMENTAL CONSULTING &
CONTRACTING
Phil Brilliant, CHMM, LSRP
Brilliant Environmental Services, LLC
P: 732.818.3380 / F: 732.818.3381
Brilliant@BrilliantEnvironmental.com
BrilliantEnvironmental.com

FENCING SALES & INSTALLATION
Carl Del Pizzo, Jr.
Carl’s Fencing & Decking
P: 732.505.1749 x303 / F: 732.505.1552
CarlJr@ByCarls.com
ByCarls.com

FINANCIAL PLANNING & INVESTMENTS
Chad White, EA, CIMA®, AIF®
Safe Harbor Wealth Management, Inc.
P: 732.364.2045 / F: 732.364.2597
Chad@SafeHarborWM.com
SafeHarborWM.com

FLOORING
Peter DeLeon
After Effects Carpet Cleaning
P: 609.342.3183
AfterEffectsCarpet@gmail.com
AfterEffectsCarpetCleaning.com

FLORIST
Cathy Mulhern
A Blossom Shop
P: 732.349.7447
ABlossomShopFlorist@gmail.com
ABlossomShop.com
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GARAGE DOORS & OPENERS
Steve Bucci
Legacy Overhead Door and Motor, LLC
P: 732.929.0801
SBucci76@gmail.com

HANDYMAN SERVICES
Tara Ellis
Ace Handyman Services
P: 732.708.2331
Telli1@AceHandyManServices.com
AceHandyManServices.com\offices\jersey-shore

HIGHER EDUCATION
Ken Karamichael
Georgian Court University
P: 732.987.2255 / C: 732.966.0242
kkaramichael@georgian.edu
cps.georgian.edu

HOME HEALTH CARE:
SENIOR HEALTH SERVICES
Kevin Bradshaw
Affordable Senior Home Care
P: 732.279.4495 / F: 732.279.4658
AffordableSeniorCare@yahoo.com
AffordableSeniorHomeCare.net

HOTEL, MEETINGS & RECEPTIONS
Kevin Hanfield
Rachel Guzikowski, Associate
Clarion Hotel & Conference Center
732.341.2400
Kevin@RiverbrookInc.com
ClarionHotelTomsRiver.com

INSURANCE: LIFE & HEALTH
Rich Gilchrest
Capstone Insurance Services
P: 732.286.9600 / C/F: 732.773.1172
RichGilchrest4@gmail.com

INSURANCE: PUBLIC ADJUSTER
Art Bailey
Andrew K. Knox & Company
P: 732.349.3231 / F: 732.505.8796
Art@AndrewKnox.com
AndrewKnox.com

INSURANCE: TITLE
John Kemmerer
Surety Title Coastal Region
P: 732.341.1090 / F: 732.341.0855
JohnCKemmerer@gmail.com
MySurety.com

LANDSCAPING
Robert Ott
Robert Ott Landscaping
P: 732.929.3520 / F: 732.223.4068
Bob@OttLandscaping.com
OttLandscaping.com

LAW FIRM: BANKRUPTCY
Regina Gelzer, Esq.
Regina L. Gelzer, Attorney-At-Law, LLC
P: 732.608.0560
GelzerLaw2@live.com
GelzerLaw.com

MERCHANT SERVICES
Michael Feliz
Shore Merchant Services
732-682-5019
MichaelF@ShoreMerchantServicesLtd.com
ShoreMerchantServicesLtd.com

MORTGAGE BANKER: RESIDENTIAL
Robert Rauf | NMLS #248937
CMG Home Loans
P: 732.908.4868 / C: 732.740.0175
RRauf@CMGHomeLoans.com
RobertRauf.com
MOVING & STORAGE
Tara Dixon
Sea/Cure Moving Inc.
P: 732.349.0888
Tara@SeaCureMove.com
SeaCureMove.com
OPTICIAN & HEARING AID DISPENSER
Paul Losseff
Holiday Opticians 
Holiday Plaza Hearing Aid Center
P: 732.349.6663 / F: 732.349.8803
NJHolidayPlazaHearing@yahoo.com
PRESSURE WASHING
Michael Tomasino
Vantage Exterior Solutions
P: 732.575.0190
VantageExterior@gmail.com
VantageExterior.com
PRINTING & DESIGN
Bill DeBernardis
Atlantic Printing and Design
P: 732.531.8860
Bill@APADNJ.com
APADNJ.com
REAL ESTATE AGENCY
Mark Kotzas
Crossroads Realty, Inc.
P: 732.244.4900 / F: 732.505.9249
MKotzas@CRNJ.com
CrossroadsRealtyNJ.com
REMEDIATION / FIRE, WATER, MOLD
Patrick Reilly
Jen Lorentzen, Associate
SERVPRO Team Reilly
P: 732.349.9898 / F: 732.349.8898
Office@ServproTomsRiver.com
SERVPROTomsRiver.com
ROOFING AND SIDING CONTRACTOR
Dan Fleming
Proven Contracting, LLC
P: 732.800.4616 / F: 855.655.2489
C: 732.597.8758
Dan@ProvenContracting.com
ProvenRoofing.com
SOLID WASTE AND RECYCLING COLLECTION
Joseph Caldeira
Meadowbrook Industries, LLC.
P: 732.774.0404 / F:732.774.2604
C: 732.803.7511
JCaldeira@Meadowbrook-Industries.com
Meadowbrook-Industries.com



SPRINKLERS: LAWN IRRIGATION
Frank Tansley
Hydro-Power Sprinklers, L.L.C.
P: 732.240.2006 / F: 732.341.0774
Info@HydroPowerSprinklers.com
HydroPowerSprinklers.com

TECHNOLOGY SUPPORT
Bob Garrison
Atlantic IT Solutions
P: 732.597.7430
Bob@AtlanticITS.com
AtlanticITS.com

TELEPHONE SYSTEMS & SERVICES
Pete Ferro
Ameritel Communications Corporation
P: 732.477.7733 x205 / F: 732.477.2483
Sales@AmeritelNJ.com
AmeritelNJ.com

VACATION RENTALS
Chuck Laing
Chuck Laing Vacation Rentals
P: 732.306.1845 / F: 732.349.6240
CLaingcc@verizon.net

VIDEO PRODUCTION & PUBLIC SPEAKING
Sandy Levine
Sandra Levine Productions, LLC
P: 732.349.6601
Sandy@SandraLevine.com
SandraLevine.com

WEB DESIGN & SEO
Lisa Mazzuca
On Your Mark Designs
P: 732.496.4677
Lisa@OYMDesigns.com
OYMDesigns.com

WORKFORCE DEVELOPMENT SERVICES
Diana Monti
Meredith McCarthy, Associate
Ocean County Career Center
P: 732.240.5995
DMonti@EDSI.com
OceanCountyCareers.com

YOUTH & FAMILY SUPPORT SERVICES
Jessica Pepe
Victoria Azzopardi, Associate
Ocean Partnership for Children
P: 732.202.1585 x0130
JPepe@OceanPartnership.org
OceanPartnership.org

Reproduction and distribution of OCBA member information 
for any solicitation or unlawful purpose is strictly prohibited, 
and any violations will be pursued to the full extent permitted 
by state and/or federal law.

Revised November 2026
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AUTOMOTIVE SERVICES:
Auto Craftman & Collision – 732-270-8099 (Ad pg 5)
Tranz Connection – 732-270-5600 (Ad pg 29)

BUSINESS SERVICES:
A+ Virtual Pro – 640-208-5859 (Ad pg 10)
Ace Handyman Services – 732-708-2331 (Ad pg 20)
Ameritel Communications Corp. – 732-477-7733  (Ad pg 14)
Atlantic IT Solutions – 732-703-8493 (Ad pg 21)
Atlantic Printing & Design – 732-557-9600 (Ad pg 30)
Meadowbrook Industries – 732-803-7511 (Ad Inside Back Cover)

CONSTRUCTION/ENGINEERING:
Chap Construction – 732-349-3223 (Ad pg 6)
FWH Associates, PA – 732-797-3100 (Ad pg 24)
Proven Contracting, LLC – 732-800-4616 (Ad Inside Front Cover)

HEALTH CARE/FITNESS:
After Effects Carpet Cleaning – 609-342-3183 (Ad pg 8)
Affordable Senior Home Care – 732-279-4495 (Ad pg 26)
Alcoeur Gardens – 732-290-2273 
Holiday Plaza Hearing Aid Ctr. – 732-349-6663 (Ad pg 12) 
Pollack Health & Wellness, Inc. – 732-244-0222

HOME SERVICES & IMPROVEMENTS:
Carl’s Fencing & Decking – 732-505-1749 (Ad pg 31)
Hydro-Power Sprinklers, LLC – 732-240-2006 (Ad pg 25)
Legacy Overhead Door and Motors – 732-929-0801 (Ad pg 4)
Robert Ott Landscaping – 732-929-3520 (Ad pg 7)
SERVPRO Team Reilly– 732-349-9898 (Ad Outside Back Cover)
Vantage Exterior Solutions – 732-575-0190

INSURANCE/FINANCIAL SERVICES:
Andrew K. Knox & Company – 732-349-3231 (Ad pg 9)
Capstone Insurance Services – 732-929-0900 (Ad pg 4)
CMG Home Loans – 732-908-4868
M&T Bank – 732-657-4343
OceanFirst Bank – 732-240-4500 (Ad pg 32)
Safe Harbor Wealth Management, Inc. – 732-364-2045 (Ad pg 11)
Shore Merchant Services – 732-682-5019
Surety Title Coastal Region – 732-341-1090

MEDIA/MARKETING SERVICES:
Linda Cronk, Marketing Consultant – 732-779-5233
On Your Mark Designs – 732-496-4677 (Ad pg 18)
Sandra Levine Productions, LLC – 732-349-6601 (Ad pg 20)

PROFESSIONAL SERVICES:
A Neumann & Associates – 732-872-6777 (Ad pg 23)
Brilliant Environmental Services, LLC – 732-818-3380 (Ad pg 27)
Crossroads Realty, Inc. – 732-244-4900
Georgian Court University – 732-987-2255 (Ad pg 13)
Jump, Perry and Company, LLC – 732-240-7377 (Ad pg 19)
Ledger Lanes Bookkeeping – 212-519-8387 (Ad pg 21)
Ocean County Career Center – 732-240-5995
Ocean Partnership for Children – 732.202.1585 x130
Regina L. Gelzer, Attorney-at-Law, LLC – 732-608-0560
Sea/Cure Moving Inc. – 732-349-0888 (Ad pg 3)

RETAIL/HOSPITALITY:
A Blossom Shop – 732-349-7447
Chuck Laing Vacation Rentals – 732-306-1845
Clarion Hotel & Conference Center – 732-341-2400 (Ad pg 14 & 28)
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What Homeowners Should Know 
Before Hiring a Pressure Washing 
Company
By Mike Tomasino

When looking for exterior cleaning, 
homeowners notice how widely the 
prices can vary. Quotes can differ by 
hundreds of dollars for what appears 
to be the same job. In reality, those 
price differences often reflect major 
differences in equipment, insurance, 
training, and cleaning methods.

Exterior cleaning is an industry with a very low barrier 
to entry. Anyone can purchase a pressure washer at a 
hardware store and begin offering services. That’s why 
individuals commonly offer very low prices compared to 
established companies.

A legitimate exterior cleaning business carries real 
operating costs. These typically include general liability 
insurance, commercial auto insurance, professional 
equipment, proper cleaning solutions, and ongoing training. 
Someone working casually with a pressure washer often 
doesn’t carry these protections. If a worker is injured on 
your property and does not have proper coverage, the 
homeowner can potentially become involved in liability 
claims, depending on the circumstances.

Another misconception is the belief that homes are 
cleaned using high pressure. In reality, professional 
exterior cleaners rarely wash siding with high pressure. 
High pressure can force water behind siding, damage 
painted surfaces, and permanently mark softer materials 
like vinyl or wood.

Instead, professionals typically use a method called soft 
washing. This process uses specialized cleaning solutions 
to break down organic growth such as algae, mold, and 
mildew and is followed by a gentle, low-pressure rinse.

Think of washing your car. You don’t take a 3,000-psi 
pressure washer and blast the paint off; you use soap to 
loosen the dirt and then rinse it away. The same applies 
when washing clothes or even your own body. The 
cleaning agents do the work. Professional house washing 
works the same way. The solution breaks down the grime, 
and the rinse simply removes what the detergent has 
already loosened.  

Many homeowners are surprised to learn that one of 
the most common cleaning agents used in the industry 
is sodium hypochlorite, the same disinfecting compound 
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GLENN G. VANPELL, CPA

glenn.vanpell@jumpcpa.com

12 LEXINGTON  AVENUE
TOMS RIVER, NJ 08753

(732) 240-7377 • FAX (732) 505-8307

514 BRICK BOULEVARD, SUITE 3
BRICK, NJ 08723

(732) 840-1600 • FAX (732) 840-8349

JUMP, PERRY AND
COMPANY, L.L.P.

C E R T I F I E D  P U B L I C  A C C O U N T A N T S

found in household bleach and used in municipal water 
treatment. While that may sound alarming at first, the key is 
proper dilution and professional application. 

Training and experience are required to soft wash 
and to apply these solutions safely and effectively. When 
used correctly, they are extremely effective at eliminating 
biological growth while remaining safe for surrounding 
surfaces and landscaping.

When hiring someone to clean your home’s exterior, it 
helps to ask a few simple questions:

1. Do they specialize in exterior cleaning, or simply own a 
pressure washer?

2. Are they properly insured?
3. What cleaning method do they use — high pressure or 

professional soft washing — and what precautions do 
they take when applying cleaning solutions?

Your home is likely your largest investment. Taking the 
time to choose a qualified professional helps ensure it is 
cleaned safely and correctly.

Mike Tomasino is the owner of Vantage Exterior Solutions, an 
owner-operated exterior cleaning company based in Forked 
River and serving homeowners across Ocean County. Learn 
more at vantageexterior.com 

www.oceancountybusinessassociation.com
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Kinder Approach to Downsizing
By Tara Dixon

After 45 years in the moving 
industry, we have had the privilege 
of helping tens of thousands of 
families transition into new homes. 
Many of those moves happen 
during major life changes, like 
retirement. Along the way, we have 
learned something important: It is 
rarely about the “stuff.” It is about 
the stories tied to it.

At some point, most of us will need to downsize or 
“rightsize.” This may come after retirement, when children 
move out, or after the loss of a spouse. While family 
members often offer to help, the process can quickly 
become overwhelming if it is approached as simply clearing 
out belongings. What may look like a box of old items to 
one person can represent a lifetime of memories to another.

A 90-year-old client preparing to move into assisted 
living once told me, “My daughter and her husband came 
to help me pack. I felt like I was dead already and was just 
watching them throw out my things and all my memories.” 
That perspective stays with you. It is a powerful reminder 
that when we rush the process, it can feel like we are 
dismissing someone’s life story.

At the same time, the opposite can be just as 
overwhelming. When everything is kept, people can find 
themselves overwhelmed in their new space, surrounded 
by boxes they no longer have the time, energy, or desire 
to manage. The physical, mental, and 
emotional toll can be significant.

The most effective and compassionate 
approach is to start early and go slowly. 
Downsizing should not be a single 
weekend event. It should be a gradual 
process of revisiting spaces, simplifying, 
and organizing over time. Many people 
find beginning with the obvious to be 
helpful. Remove true trash first, then 
evaluate furnishings and decor based on 
what will realistically fit and function in 
the next home. From there, work through 
smaller areas like drawers and cabinets to 
build momentum.

Equally important is how the process 
is handled. Take time to listen. Ask about 
the story behind an item. Often, what 
someone really wants is to feel heard and 
remembered. Encourage them to select 

a few meaningful pieces that represent their life, relationships, and 
experiences. This shifts the focus from “getting rid of things” to 
preserving what matters most.

If you cannot offer direct help due to time or distance, hiring 
experienced moving professionals or a professional organizer well in 
advance can get the tasks done in a compassionate and efficient way. 
Work with vetted service providers endorsed by NASMM or trained 
and experienced in helping seniors.

Letting go is not about loss. It is about making space for a new 
chapter while honoring the one that came before. Starting the 
process of letting go early can help create a more caring transition 
that our loved ones deserve.

Tara Dixon, VP of Sea Cure Moving, NJ, Agent for Bekins Van 
Lines, is the 3rd generation co-owner and Silver Certified in 
Moving Older Adults. Learn more about Senior Moving and 
Rightsizing at www.seacuremove.com 
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Is the Retirement Honeymoon Phase 
the Most Overlooked Opportunity in 
Retirement Planning?
By Chad White, EA, CIMA®, AIF®

Most people understand the 
honeymoon phase in marriage—the early 
years when you have the most flexibility 
and opportunity to shape the future.

Retirement has a honeymoon phase, 
too.

Unfortunately, many retirees don’t 
realize it exists—let alone use it to their 
advantage.

What Is the Retirement Honeymoon Phase?
The retirement honeymoon phase is the period after you 

stop working but before the government dictates when you 
must take income.

For many retirees, this window occurs in their early- to late-
60s. During this time, you often have:

• Lower taxable income
• Control over where retirement income comes from
• Flexibility in when to claim Social Security
• The ability to manage taxes proactively

Once this window closes, many of those options shrink 
dramatically.

The Retirement Default
One of the most common mistakes is what I call the 

retirement default—retiring and automatically turning on 
Social Security without fully analyzing the decision.

Some people run a basic, break-even calculation to 
determine how long they must live for delaying benefits to pay 
off. That’s a useful exercise, but it’s only part of the picture.

Social Security decisions don’t exist in a vacuum. They 
interact with:

• IRA withdrawals
• Pension income
• Investment income
• Taxes

Looking at Social Security alone can lead to costly mistakes.

When Claiming Early May Cost You
For retirees who rely primarily on Social Security, claiming 

early may be necessary.

But, for those who saved consistently in 401(k)s or 
IRAs, the decision is far more complex.

Many retirees are surprised to learn that:
• Withdrawals from traditional retirement accounts are taxed 

as ordinary income
• Up to 85% of Social Security benefits can become taxable 

because of those retirement account withdrawals
• Social Security income can increase taxes on other 

retirement income

Claiming too early can unintentionally push retirees into 
higher tax brackets and increase lifetime taxes.

The Government’s Timeline
Eventually, flexibility disappears.
Two milestones matter most:
Age 70 – the latest you can begin Social Security
Age 73 or 75 (depending on birth year) – Required 

minimum distributions begin

At that point, the government—not you—determines how 
much income you must take and when.

Why Your 60s Matter So Much
Federal tax brackets jump from 12% to 22%—nearly 

doubling.

For higher income retirees there is another large tax bracket 
jump from 24% to 32%.

During the retirement honeymoon phase, many retirees 
temporarily fall into the lower bracket. That creates an 
opportunity.

Strategic withdrawals during this window can reduce future 
RMDs, lower the taxation of Social Security, and increase after-
tax retirement income. This ultimately helps you pay less tax and 
have more spendable income throughout retirement. 

Don’t Waste the Honeymoon
The retirement honeymoon phase doesn’t last forever. Once 

Social Security and RMDs begin, many planning opportunities 
disappear.

Retirement planning isn’t just about accumulating assets.

It’s about knowing when and how to use them.

And like any honeymoon, the best outcomes come from 
intentional planning—not default decisions.

Chad White offers securities and advisory services through 
Commonwealth Financial Network®, Member FINRA/SIPC, 
a Registered Investment Adviser. Fixed insurance products 
and services are separate from and not offered through 
Commonwealth. Tax preparation services offered through Ocean 
Tax Pros, LLC are separate and unrelated to Commonwealth. 
This material has been provided for general informational 
purposes only and does not constitute tax, legal, or specific 
investment advice. Please contact your financial professional for 
more information specific to your situation.
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Gary W. Herviou
A Neumann & Associates, LLC.
Atlantic Highlands, New Jersey
Cell (908) 415-3700
Gary.Herviou@NeumannAssociates.com
www.NeumannAssociates.com

LOOKING TO SELL 
YOUR BUSINESS?

Please Call for a 
Confidential Consultation

Navigating Change at NJDEP: What to 
Expect Under Governor Mikie Sherrill 
and Commissioner Ed Potosnak
By Philip I. Brilliant, CHMM, LSRP

As New Jersey enters a new political 
era under Governor Mikie Sherrill, the 
New Jersey Department of Environmental 
Protection (NJDEP) is also undergoing a 
significant transition. Sherrill, who took office 
in January 2026, has nominated Ed Potosnak 
as Commissioner of NJDEP, replacing former 
Commissioner Shawn LaTourette.

Potosnak brings a different background to 
the role—part environmental advocate, part educator, and notably, 
a licensed contractor. That last detail matters more than it might 
seem. The Sherrill administration has made it clear that while 
environmental protection remains a priority, there will be a renewed 
emphasis on streamlining permitting and reducing regulatory 
bottlenecks.

So what should regulated parties, developers, and environmental 
professionals expect?

First, expect a continued focus on climate resilience and 
environmental cleanup. The administration has highlighted flood 
mitigation, PFAS contamination, and brownfield redevelopment as 
top priorities. These initiatives will likely drive regulatory activity, 
funding opportunities, and enforcement attention across multiple 
NJDEP divisions.

Second, expect a push toward faster, more predictable 
permitting. Potosnak has publicly emphasized cutting through red 

tape and creating clearer timelines.  That may sound like good news, 
but in practice it often means tighter application standards, more 
complete submissions upfront, and less tolerance for incomplete or 
poorly coordinated filings.

Third, expect continued complexity within NJDEP itself. The 
agency remains a large, multi-division organization overseeing 
everything from site remediation and water quality to air permits 
and land use.  Even with leadership focused on efficiency, navigating 
internal processes, overlapping jurisdictions, and evolving guidance 
will not suddenly become simple.

Finally, expect heightened expectations for compliance and 
technical accuracy. As the state balances economic growth with 
environmental protection, regulators will be under pressure to “get 
to yes”—but only when applications are defensible, complete, and 
aligned with policy goals.

That’s why, more than ever, having experienced guidance matters. 
Policy shifts, new leadership priorities, and internal restructuring can 
create both opportunity and risk. Successfully navigating NJDEP today 
isn’t just about knowing the regulations—it’s about understanding how 
they are being interpreted and applied in real time.

In this environment, working with someone who has lived 
through decades of regulatory evolution can make the difference. 
Someone who understands how NJDEP actually operates behind the 
scenes. Someone who can help translate policy into strategy, avoid 
costly missteps, and move projects forward efficiently.

Because in a changing administration, experience isn’t just 
helpful—it’s essential.

Philip I. Brilliant, CHMM, LSRP, Brilliant Environmental 
Services

www.oceancountybusinessassociation.com
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Productive Solutions, Personalized Service.

Civil Engineers  •  Land Surveyors  •  Planners  •  Landscape Architects  •  Reserve Specialists

FWHassociates.com  •  732.797.3100

Since 1989, FWH Associates, P.A. has provided land owners, developers, 
builders, property managers and community associations with the 
highest level of expertise. A forward-thinking company, FWH is 
intimately familiar with creating solutions for residential, commercial 
and industrial projects. Discover for yourself why more builders and 
community associations choose FWH.

1856 Route 9   |   Toms River, NJ 08755
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The New Jersey Department of 
Environmental Protection’s adoption 
of the REAL (Resilient Environments 
and Landscapes) regulations will have a 
major impact on the development of our 
coastal communities and surrounding 
areas. Part of these rules includes CAFE 
(Climate-Adjusted Flood Elevation), 
which affects the DFE (Design Flood Elevation) of homes. 
Once you get past the acronyms, the real question becomes 
what this means for homeowners and builders.

It’s important to note that flood insurance is not the main 
concern with these new requirements. Flood insurance is a 
federal program through FEMA, while these new regulations 
are being implemented at the state level. 
The real impact will be seen in what you 
can build, how you build it, and how 
long it takes to secure permits.

If you were not previously in a 
flood zone, you may find yourself in 
one now. That change can affect any 
future projects, from renovations to 
new construction. Homeowners may 
be required to raise their homes, pay 
higher permit costs, and face longer 
approval timelines. In some cases, 
getting a building permit could take 
months longer than expected.

For those already in a flood zone, the 
changes are even more significant. FEMA 
establishes the Base Flood Elevation 
(BFE), and municipalities typically add 
an extra safety margin to determine the 
Design Flood Elevation. Under the new 
CAFE guidelines, an additional 4 feet 
may be required. For example, if your 
current BFE is 7 feet and your town 
requires 2 additional feet, your DFE 
would be 9 feet. Now, add 4 feet under 
CAFE, and that same home would need 
to meet a DFE of 13 feet. This varies 
by municipality, so it is important to 
confirm requirements locally.

These elevations impact more 
than just structure height. Mechanical 
systems, living space, and overall layout 
must all be reconfigured. In towns with 
strict height limits, raising the first floor 
may reduce the ability to build multiple 
stories, limiting design options and 

overall square footage.

The NJDEP has effectively changed the landscape for 
development along the Jersey Shore. Planning now requires 
more time, more coordination, and a clear understanding of 
local and state regulations.

It’s important for homeowners and property owners 
to stay informed and involved. Reach out to your local 
representatives, ask questions, and understand how these 
changes may affect your property and future plans. The 
decisions being made today will shape the future of our 
beautiful shore communities.

Barbara Farley is a representative of Chap Construction, a 
family-owned design-build contractor based in Bayville, NJ, 
serving Ocean County and the Jersey Shore since 1972. Learn 
more at chapconstruction.com

New Jersey Shore Building Changes 
Under REAL Regulations
By Barbara Farley

SALES     SERVICE     INSTALLATION

P: 732-240-2006
F: 732-341-0774
P.O. Box 51 Beachwood, NJ 08722
LIC CERT. # 17803   LICBP #660009

Residential & Commercial

Licensed & Fully Insured

Serving Ocean County Since 1986

HydroPowerSprinklers.com

Call TodayFor All YourIrrigation Needs!732-240-2006

www.oceancountybusinessassociation.com
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Family Owned and Operated
Licensed, Insured and Bonded

Call for a Free In-Home Assessment

We are devoted to seniors and the chronically disabled who aren’t 
ready for an institutional setting. With our support and caring 
companionship, they can remain at home or with relatives.

732-279-4495 / 866-377-2903

    Assistance with:
    • light housekeeping and laundry
    • meal planning and preparation
    • bathing and dressing
    • personal care
    • medication reminders
    • bill paying and paperwork
    • incidental transportation and errands
    • information and referral services

As Little as 3 hours to 24 hours and Live-In Care

www.A�ordableSeniorHomecare.net    A�ordableSeniorCare@yahoo.com

Serving Ocean and Monmouth Counties

The True Cost of the 
“Cheapest” Estimate
By Dan Fleming

Most homeowners don’t realize 
they made the wrong decision until 
months—or even years—after the job 
is done.

When it comes to home 
improvement projects, it’s natural to focus on price. But when 
reviewing estimates—especially for exterior work like roofing, 
siding, or windows—the lowest number can often come with 
the highest long-term cost.

Homeowners are often presented with 
multiple quotes that vary widely. At first 
glance, it may seem like an easy decision: 
Why pay more for what appears to be the 
same job? The reality is, not all estimates 
are created equal—and the biggest 
differences aren’t always clearly spelled out.

Understanding those differences 
requires looking beyond the paperwork. 
The details that matter most—how the job 
is managed, what materials are used, and 
how the contractor operates—aren’t always 
obvious without asking the right questions.

One key factor is understanding what’s 
included in the scope of work. Lower-
priced contractors may leave out essentials 
like premium underlayment, proper 
ventilation, or flashing replacements. 
These aren’t upgrades—they’re necessary 
for performance. When they’re skipped, 
the job may look fine at first, but problems 
often surface later when repairs are more 
costly.

Another major difference is insurance 
and liability. Some contractors offer 
lower prices by not carrying proper levels 
of liability or workers’ compensation 
insurance. If an accident occurs and 
coverage isn’t in place, the responsibility 
can fall on the homeowner—turning initial 
savings into significant risk.

There’s also a difference in who is 
doing the work and how it’s supervised. 
Lower pricing can mean untrained labor 
with little oversight. More established 
companies typically have trained crews and 
dedicated supervision, helping ensure the 
job is done correctly from start to finish.

When comparing estimates, look 
beyond price and focus on three key areas:

• What is included in the scope of work? 
• Is the contractor properly insured? 
• Who is overseeing the job? 

These answers often tell you more 
than the price itself.

Material quality and warranty 

coverage are another area where differences show up. Lower bids may 
rely on basic materials or limited warranties, while more complete 
proposals offer stronger protection and longer-lasting results.

A higher estimate isn’t just about paying more—it’s about 
understanding what you’re actually getting. In many cases, you’re not 
comparing the same job at all.

Before making a decision, take the time to look beyond the price. 
Ask questions and understand the full picture—not just the number at 
the bottom of the page.

In the end, the goal isn’t to find the cheapest option—it’s to make the 
right decision.

Dan Fleming is a managing member and general manager of 
Proven Contracting based in Bayville, New Jersey. Learn more at 
provenroofing.com
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Brilliant Environmental Services, LLC
Celebrating 20 Years of Brilliance

2006 - 2026

Full Service Environmental Consulting
Site Remediation Experts

LSRPs On Staff
Expert Testimony/Reporting

NJDEP Certif ied and Fully Insured
Child Care Licensing Experts

Tank Location and Remediation Services

163 Route 37 West; Suite 201
Toms River, NJ 08755

(732) 818-3380
marketing@brilliantenvironmental.com

www.BrilliantEnvironmental.com

www.oceancountybusinessassociation.com
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Account Takeover Financial Fraud: Keep 
Your Money Safe
By Kathy Holmes

Criminals have long sought ways to steal consumers’ 
personal financial information. Some of today’s extremely 
sophisticated criminals even try to steal consumers’ 
personal information and money by impersonating 
individuals, businesses, and organizations in what is 
called account takeover (“ATO”) fraud schemes. 

Here’s how it works: Once the cyber criminals 
gain access to a customer’s online account, they can 
co-opt the personal profiles and open new accounts 
in their names. ATO gives criminals complete control over an existing 
account and all information found on the online profile. But, there are 
ways to help protect yourself and your finances.

 Common Methods of Attack 
ATO fraud is the direct effect of scams, which rely on urgency, trust, and 

human behavior. Criminals are able to exploit everyday digital habits and do 
a lot of harm through manipulation and stolen information schemes, such as: 

Social engineering. Scammers send emails, texts, or phone calls that 
appear to come from technical support, customer service representatives, or 
other employees of trusted organizations. These seemingly urgent messages 
may report fraudulent transactions, and ask you to “verify” your account or 
click a link, tricking you into sharing passwords or one-time codes.

• Fake (phishing) websites. Lookalike web pages can deceive you into 
unknowingly releasing usernames and passwords to fraudsters 
instead of legitimate authorities. 

• Search engine optimization (SEO) poisoning. Criminals can buy ads 
that mimic lawful businesses and lead you to a fraudulent online 
presence. Once you log in, criminals act quickly and can wire funds 
to their own accounts. 

• Malware and spyware. Malicious software installed through infected 
downloads or fake apps can capture keystrokes, record login 
credentials, or monitor activity on your device. 

Guarding Against ATO
ATO can lead to financial loss, credit damage, stress, frustration, and 

many hours spent contacting banks, credit bureaus, and merchants. While 
no method is foolproof, taking these steps dramatically lowers your risk. 

• Use strong, unique passwords. Create a different and complex 
password for every financial account.

• Enable multi-factor authentication (MFA). MFA adds an extra 
layer of security, such as a one-time code sent to your phone or 
generated by an authenticator app.

• Be skeptical of messages. Banks and credit card companies typically 
don’t ask for passwords or full security codes. Don’t click links or 
respond to unexpected messages. 

• Monitor accounts regularly. Check bank and credit card activity 
frequently. Set up account alerts for logins, password changes, and 
transactions so you’re notified quickly if something changes. 

•  Keep devices secure. Install updates for your devices and apps 
promptly. Use antivirus software and avoid public Wi-Fi for 
financial transactions. 

If Your Account is Taken Over
 If you suspect you have been the victim of ATO: 

• Contact your financial institution immediately to freeze or secure 
the account 

• Change passwords on affected accounts
• Monitor your credit and consider placing a fraud alert or credit 

freeze if personal information is compromised
• File a report with the FBI Internet Crime Complaint Center (IC3) at 

www.ic3.gov

Kathryn Holmes is Assistant Vice President and Senior Relationship 
Banker of the Manchester Branch of M&T Bank.
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1169 Washington Street • Toms River, NJ 08753
tranzconnection@comcast.net

www.tranzconnection.com

Not Just Transmissions! Complete Full Service!

Quality is everything 
when it comes to car 
repair and maintenance. 
At Tranz-Connection, we 
have been setting the 
standard for Ocean 
County car care since 
1991, specializing in the 
full range of repair, 
warranty, and 
maintenance services. 

Call for an Appointment

(732) 270-5600

5 Things You Should Know About Auto Repair
1. You Don’t Need To Go To A New Car Dealer To Maintain Warranty

2. Our Mechanics Work On Salary, Not Commission
3. “Free” Oil Changes Are Never Free

4. Your Mechanic Should Be ASE Certified
5. When It Makes Sense To Use Auto Manufacturer Parts — And When It Doesn’t

www.oceancountybusinessassociation.com
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Local 
PRINTER

GREENER!
just got

We’re taking meaningful steps 
toward making our production
more sustainable while remaining 
cost-efficient. From sourcing paper 
made with partially recycled consumer 
materials to using organic-based toners 
derived from plant-based biomass, we’re 
working to reduce our environmental impact 
at every stage of production.

By also lowering energy consumption across
our printing facilities, we remain committed to delivering 
high-quality prints with a lighter environmental footprint 
— because exceptional printing shouldn’t come at the planet’s expense.

Your

More Than Just Printers...We’re Problem Solvers!

Toms River  ::  732-557-9600
467 Lakehurst Road

Eagleswood  ::  609-597-2727
399 Main Street

Ocean  ::  732-531-8860
827 West Park Avenue

www.apadnj.com

#yourlocalprinter
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The One-Stop-Shop for
     all your Home Improvement needs!

FENCING · DECKING · ROOFING · SIDING · WINDOWS · RAILING

The Fencing, Decking, & Home Improvement 
Specialists You Can Trust!

1579 US 9, Toms River
3468 US 9, Freehold Township
ByCarls.com | (855) BY-CARLS

NJHIC #13VH04391000

RailingDecking

Multiple Financing
Packages Available

Family owned and operated. 

Fencing Roofing

Cannot be combined with any 
other offers and 

must be presented at 
the time of estimate.

ANY FENCING PROJECT 
OVER $3,000.

Cannot be combined with any 
other offers and 

must be presented at 
the time of estimate.

$30000
off

ANY DECKING PROJECT 
OVER $5,000.

Cannot be combined with any 
other offers and 

must be presented at 
the time of estimate.

$500 00
off

ANY WINDOWS OR DOORS 
PROJECT OVER $4,000.
Cannot be combined with any 

other offers and 
must be presented at 
the time of estimate.

$40000
off

ANY ROOFING PROJECT 
OVER $10,000.

$1,00000
off

Call today for a 
FREE ESTIMATE!
(855) BY-CARLS

www.oceancountybusinessassociation.com
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PUTTING YOU AND  
THE COMMUNITY FIRST

As our footprint expands, we’re still 
with you every step of the way.

1.888.623.2698  |  OCEANFIRST.COM1.888.623.2698  |  OCEANFIRST.COM1.888.623.2698  |  OCEANFIRST.COM

Call us today at 1.888.623.2633 or 
visit us online at oceanfirst.com.
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  wwwwww..mmeeaaddoowwbbrrooookk--iinndduussttrriieess..ccoomm  
  

Meadowbrook Industries, LLC. 
                320 EDISON AVENUE, JACKSON, NJ  08527 
              Phone (732)774-0404     Fax (732)774-2604 
ceLL PHone – 732-803-7511 – website – www.meadowbrook-industries.com 
 

  

  

SSeerrvviicceess  

Meadowbrook Industries provides the following solid waste and recycling Services: 

• Municipal collection – Trash and Recycling Municipal Contracts serviced throughout the State of New Jersey. 
• Residential subscription – Customized to meet your needs from once per week to daily service available. Toters Available. 
• Front End commercial – Containers available from 1yd to 10yds. 
• Rear end commercial – Containers available from 1yd to 8yds. Toters available from 32 gallons to 96 gallons. 
• Roll-off Containers available – Same Day – 10yd, 20yd and 30yd. 
• Compactor Repairs, Sales, and Service from 6yd to 40yd. 
• Recycling collection – Cardboard, Comingled, Paper, Concrete, Asphalt, Metal, and Single Stream. Containers to fit your 

needs from 32 gallons to 40yd Compactor Containers. 
• House Cleanouts – Cleanup Crews Available to meet your needs within 24 hours. 
• Free Estimates, Site Surveys, and Trash Audits to reduce your current monthly Trash and Recycling costs. 
• Call Joseph Caldeira, Jr. at 732-803-7511. 

 
Give us a call for a quick solution to any and all of your recycling and solid waste collection needs. We are a Full Service Company 
and our families have been serving Ocean, Monmouth, Middlesex, Essex, Union, and Somerset Counties for over 40 years. 
 

LLooccaall  MMaannaaggeemmeenntt,,  LLooccaall  WWoorrkkffoorrccee,,  LLooccaall  SSeerrvviiccee  --  PPeerrssoonnaalliizzeedd  CCuussttoommeerr  AAtttteennttiioonn..  
CCuussttoommeerr  SSeerrvviiccee  iiss  oouurr  ##11  PPrriioorriittyy  ––  JJooiinn  oouurr  ggrroowwiinngg  ffaammiillyy  ooff  ssaattiissffiieedd  ccuussttoommeerrss..  

Roofing • Siding • Windows • Gutters

1057 Atlantic City Blvd • Bayville, NJ 08721

732.800.4616 Provenroofing.com

Get your roofing, siding, windows & gutters 
done right with Proven Contracting
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