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I am back as president of

the Ocean County Business
Association for the second round.
After an approximate 20-year
hiatus, I felt the time was right

to give back once again to the
organization that has given me so
much.

I would like to thank my
predecessor, Linda Cronk, for
doing such a great job with the
OCBA during a difficult post-Covid period. I doubt I
can match her enthusiasm, but I will try to live up to her
commitment and continue to make the OCBA one of the
premier business organizations in Ocean County.

What makes OCBA such an elite organization is
twofold: First, members receive value for the time, money,
and participation they invest. Because we are a category-
exclusive organization, you receive sole rights to market
and sell the services and/or products, as defined by your
category, within the group. Other members purchase
those services from you and refer you to their friends,
colleagues, and family members whenever possible.

Second, consumers who use our vetted OCBA
members are assured satisfaction when they purchase a
product or service from them. We know how challenging
it can be to hire someone without a personal referral or
recommendation. But when contracting an OCBA member,
it's even better than an endorsement, because our logo
stands for respect, value, and superior customer service.

We have also initiated an outside speaker program in
which we invite a guest speaker once a month to educate
and inform us on a wide range of topics, including health
and personal growth, business development, marketing,
sales, and what might be happening politically within
our community that affects small businesses. Members
also enjoy a plethora of events and initiatives designed to
enhance their business lives as well as personal lives.

Whether you apply to become a member of the
OCBA or decide to hire one of its members, you'll be
thrilled with the results.

For more information about membership, contact
OCBA at 866-606-OCBA, or OCBAMemberInfo@gmail.com.

Sincerely,

Paul Losseft
Holiday Opticians, Holiday Plaza Hearing Aid Center
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Articles in Ocean Life magazine have been submitted by individuals believed to be
reliable. The information has not been verified by the OCBA.

Special thanks to Angie Lombardi for the artful cover photos. They depict
the newly renovated carousel in Seaside Heights, which first opened in
1932 and closed in 2019. It’s taken four years of painstaking work to revive
the more than 50 wooden horses, two chariots, two camels, a lion, and a
tiger and bring them all back to life.

OCBA MISSION STATEMENT

Our mission is to assemble the most trusted, well-respected
business owners in our community and create an atmosphere
where referrals and purchases occur regularly. We also promote
the exchange of business information and ideas through various
means, including: biweekly craft talks, networking, and semi-
annual magazines. In so doing, we improve the quality and
quantity of commerce in Ocean County. OCBA maintains strict
membership standards and represents honesty, integrity, and
high standards to the general consumer.
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The Finest Business Members
in our Community
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: By understanding the scope of the contamination, consultants can
What are Forever Chemlcals’ develop a targeted cleanup plan tailored to the specific needs of the

and Should I be Concerned? site.

Environmental consulting firms also work with regulator
By Phlllp L. Brilliant, CHMM, LSRP agencies to ensure complianége with laws and regulatiogns relazed
: : to PFAS contamination. They help clients navigate the complex
regulatory landscape and obtain necessary permits for remediation
activities. Additionally, consultants monitor the progress of cleanup
efforts and provide regular updates to stakeholders on the status of
the project.

When it comes to cleanup, environmental consulting firms
implement a variety of innovative technologies and methods
to address PFAS contamination, including advanced oxidation
processes, adsorption techniques, and biological treatment
methods. Consultants stay abreast of the latest developments in
the field of environmental remediation to ensure that their clients
receive the most effective and cost-efficient solutions.

PFAS contamination poses a significant threat to human health
and the environment. Environmental consulting firms play a critical
role in addressing this issue by providing expertise, guidance, and
solutions for managing and cleaning up PFAS contamination. By
working together with stakeholders, regulators, and communities,
these firms help to protect our health and preserve our environment
for future generations.

PFAS, or per- and
polyfluoroalkyl substances, are a
group of manmade chemicals used
in a variety of everyday products
such as nonstick cookware,
food packaging, stain-resistant
fabrics, and firefighting foam.
These chemicals have earned the
nickname “forever chemicals” " .
because they do not break down in i
the environment and can accumulate in our bodies over time.

PFAS are found in water supplies, soil, and air across the
globe. They have been linked to a variety of health issues,
including cancer, hormone disruption, and immune-system
dysfunction. Due to their widespread use and persistence,
PFAS contamination has become a pressing environmental
issue that requires immediate action.

Cleaning up PFAS contamination is challenging because
of the complex nature of these chemicals. Traditional
remediation methods such as soil excavation and water Philip 1. Brilliant, CHMM, LSRP, is owner of Brilliant
treatment are often ineffective; however, there are emerging  g,yironmental Services, LLC.
technologies and methods that
show promise in tackling PFAS
contamination. New Podcast

Environmental consulting
firms play a crucial role in

FROM THE EXPERTS’ CORNER

assisting industries, governments, Stil I
and communities address PFAS ¥
contamination. With their expertise S TI me

and resources, they can assess the
extent of contamination, develop
remediation plans, and implement
innovative solutions to manage
and clean up PFAS. In New
Jersey, all site investigation and
remediation are performed under with sandra Levine
the supervision of a Licensed Site
Remediation Professional (LSRP).
One of the key services provided Practical advice for weathering life’s storms

by environmental consulting firms : oy - B
o cro o e
is conducting site assessments and inspiring stories of resilience

to determine the presence and
extent of PFAS contamination by
collecting samples of soil, water, On YouTube @SandralevineProd
and air from the affected area and yY § and wherever you get your podcasts
analyzing them for PFAS levels. e

’ OCBA wants you! coen "

Janitorial Services

The Ocean County Business Association, ﬁqu(;ll‘ MetI‘)chanil Servi
Ocean County’s premier business ere LD L SRS
. . . Painter
networking organization, is interested in Personal Trainer
- attracting new members from the business Plumber
—— __ categories noted here. If you qualify, you can  p¢ ol Installation and

be a part of a well-established organization Service

~ that can help you grow your business. Publicist/PR Specialist

Tree Service

| SPRING/SUMMER 2024 ISSUE
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Lessons for Success in Business: Be

Smart, Be Tough, Be Considerate
By Bill DeBernardis

I was reading an article about American
businesswoman and investor Barbara
Corcoran, the now-famous panelist on the
TV show, Shark Tank. She was originally
offered a spot on the program but was
unceremoniously dropped before the first
episode was even filmed.

She contacted Mark Burnett, the show’s
creator, and told him this rejection was a
lucky charm, explaining, “Everything good happens to me after I get
rejected” Thanks to her toughness and fortitude, Corcoran has gone
on to greater wealth, fame, and fortune because of her role on this
popular reality television series.

What lessons can we learn from her experience and how can
they be applied to make a business more successful?

There are two elements to look at: your inner growth as a
businessperson and your outer growth vis-a-vis the people with
whom you surround yourself.

In terms of your growth as an individual, don’t dwell on the
negative. Everyone experiences failure to some degree. Don't wallow
in it, learn from it. Analyze what went wrong. Ask yourself: How
should I have approached the situation to improve my chances for
success? Lessons learned from a failure can help guide you down the
road to success the next time.

Turn negatives into positives. Take constructive criticism to
heart and adopt an “T'll show them attitude” Analyze what you
could have done differently and adjust your approach for the next
task. If you have the will and desire, you can overcome obstacles in
your path.

Focus on the things you can control. In Barbara Corcoran’s
case, although she was told she lost the part and couldn't force
Burnett to change his mind, she convinced him to allow her to
try out for the part. She got on a plane, made an appearance at the
audition, and got the job. She analyzed the situation and asked
herself: “How can I make things better?” She took action and
succeeded with her emotional intelligence, tenacity, and toughness.
Lesson learned.

As for your “outer self,” coworkers are critical to your success as
a business owner. Hiring the right people leads to a cohesive team.
A cohesive team leads to client satisfaction. Client satisfaction leads
to a successful business. It is all irrevocably connected.

To develop a cohesive team, managers need to develop a rapport
with coworkers, understand them as individuals, and let them know
they are appreciated. Offer them balanced feedback, both positive
and negative. Offer compliments when due—not empty words—
and suggestions for improvement in a constructive manner. The
important thing is to be fair and equitable with your people, not
because you want to wring the last bit of productivity out of them but
because it’s the right thing to do, the fair way to treat people.

And, by the way, it will make a great place to come to work
every day!

Bill DeBernardis is co-owner of Atlantic Printing and Design.

www.oceancountybusinessassoci

Fencing to Increase Your Home’s

Security
By Carl Del Pizzo, Jr.

In today’s fast-paced world,
ensuring the safety and security of your
home is vital. While installing security
systems and surveillance cameras
is commonly practiced, one often
overlooked yet highly effective security
measure is installing a fence around
your yard. A well-designed fence
provides a range of additional security
benefits that can significantly boost the safety of your home
and family.

First and foremost, a fence acts as a physical barrier,
deterring potential intruders from entering your property.
Additionally, it acts as a psychological barrier, signaling to
possible trespassers that your property is protected and oft-
limits. A fence around your yard establishes a clear boundary
and serves as the first line of defense against unauthorized
access.

Moreover, the type of fence you choose can matter. Solid
fences such as wood and vinyl privacy fencing can help
obstruct the view into your yard. This prevents outsiders from
scouting out your property for potential entry points and
items of value. On the other hand, aluminum and iron fences
offer a balance between security and visibility. These allow
a more open feel to your yard while still providing a secure
barrier against outsiders.

Beyond these security benefits, adding a fence to your yard
can enhance the overall safety of your home environment.
For families with children and/or pets, a fenced-in yard
can provide a secure area for outdoor activities. This space
allows children and/or pets to play freely, while reducing the
risk of wandering off. Fences can also add peace of mind to
homeowners with trampolines, swimming pools, or other
features that can cause injury, as the fence helps prevent
unauthorized access and accidents.

While investing in home security systems and other
surveillance features is crucial for home security, adding a
fence to your yard can offer additional layers of protection
that should not be overlooked. From deterring intruders to
creating a safe outdoor space, the right fence can provide
numerous security benefits. If you are looking to fortify your
home’s defenses and enjoy greater peace of mind, consider
adding a fence to your yard today.

Carl Del Pizzo, Jr. is CEO of Carl’s Fencing & Decking.
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Caution: Know Your Contractor
By Barbara A. Farley

Occasionally, good people hire
someone to perform a service and
are taken advantage of. While it
may be tempting to go with the least
expensive quote and/or contractor,
beware of the pitfalls when seeking
to get the cheapest price.

The best thing you can do is
educate and inform yourself. First,

an account or are they “payment on delivery”? There are many
reasons a company or business may be placed on “pay upon
delivery” terms. Perhaps they are a new business that hasn’t yet
established credit or they were placed on those terms either
temporarily or permanently because of a particular situation.

Be wary of anyone willing to perform work that requires a
permit and inspections without a permit—this puts you and
your home at risk. To find out if a permit is required, call your
town, and ask.

ask potential contractors if they are Doing permittable work without a permit is irresponsible.
licensed and insured. Licensing is easy to verify in New And while the contractor could be levied penalties and fines,
Jersey on the Division of Consumer Affairs website. You you, the homeowner, could be left with larger monetary
can search by name or business name. It will tell you if the ~ reparations, ranging from simple cost of permits and penalties
person is licensed and if that license is active or expired. to having to completely remove and redo what you just paid
Also, make sure your contractor has proof of insurance, to have done because it isn’t allowed or doesn’t meet code.
which will reveal their liability as well as workers’ In extreme cases, your home could be damaged by improper
compensation insurance. construction practices.
Ask for names of previous customers whom you can call You should also ask yourself: If the contractor is willing
and request references. Check with these references that the to cut corners by not getting a necessary permit, what other
technician was reliable, performed agreed-upon services, corners are they willing to cut? Is your project going to suffer
communicated well, addressed customer questions and due to their lack of good judgment?
concerns, and provided an accurate quote; if the customer While it’s understandable that someone would like to get
paid more than the original quote, why? the cheapest price possible, cheap prices usually produce cheap
It’s also wise to request references from their vendors results. Don’t let unscrupulous contractors sabotage you or all the
and subcontractors (if they use them). Ask questions like: great hard-working contractors trying to what’s right and best for
Would they recommend this contractor? Are there any their customers. Be smart, be savvy, and ask lots of questions.

FROM THE EXPERTS’ CORNER

issues supplying them with materials/services? Do they have . .
Barbara Farley is manager of CHAP Construction.

AFFORDABLE

SENIOR ———

HYME CARE

Serving Ocean and Monmouth Counties I UMP > PERRY AND
We are devoted to seniors and the chronically disabled who aren’t C OM PANY, L . L P.

ready for an institutional setting. With our support and caring
companionship, they can remain at home or with relatives. CERTIFIED PUBLIC ACCOUNTANTS

Assistance with:

- light housekeeping and laundry
+ meal planning and preparation
« bathing and dressing

- personal care

- medication reminders

« bill paying and paperwork

- incidental transportation and errands GLENN G. VAN PELL’ CPA

- information and referral services

12 LEXINGTON AVENUE

As Little as 3 hours to 24 hours and Live-In Care TOMS RIVER, Nj 08753
Family Owned and Operated (732) 240-7377 * FAX (732) 505-8307
Licensed, Insured and Bonded 514 BRICK BOULEVARD, SUITE 3
BRICK, NJ 08723
Call for a Free In-Home Assessment (732) 840-1600 * FAX (732) 840-8349

732'279'4495 / 866'377'2903 glenn,vanpell@jumpcpa.com

www.AffordableSeniorHomecare.net AffordableSeniorCare@yahoo.com

www.oceancountybusinessa
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Understanding Medicare You must check with your doctor to see if he or

1 ) she accepts a Part C policy. These newer plans
By Richard Gilchrest are PPO plans with in- and out-of-network

i . coverage.
Today’s health-insurance coverage

and access to quality care may seem

at odds with each other. It can be

even more confusing when it comes

to enrolling in Medicare. Every
American is eligible on the first day of
the month he or she turns 65. With the
many plans and options available in
2024, the process can feel like getting
lost in a maze. Here’s a primer:

When in doubt, contact a licensed, certified
insurance underwriter who can guide you
through the maze and explain the ins and outs
of this important medical coverage in full.

Richard Gilchrest of Capstone Insurance
Services in Toms River is a certified, licensed
health/life insurance underwriter.

Medicare Part A
monthly cost, but it carries a
$1,632 first-day deductible. I =
nstallation
hospital are covered 100 percent
after the deductible is met. M aintenance
. . o e { ]
and Diagnostics: Afir a Gertified Brick Paver'a
$174.20 monthly income-based
is $240, then 80 percent
coverage for the approved

L]
Hospitalization: There is no DESIgn
Days one through 60 in a
Medicare Part B Doctor
premium, the annual deductible netaining wall specialists
expense amount.
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Medicare Part D Drugs: —_— . e
Annual benefits amount
to $4,660, with an annual (752 ) 92 9-5 5 2 o
deductible of $545. Plans and ,
costs vary. You must be vigilant 0"' : :
about your prescription needs, . R ‘
as they are assigned to six
levels, with some subject to the
deductible and others not.

=¥ h"

Medicare supplement or
gap policies provide coverage
to fill in and pay the deductibles
for Parts A and B and the 20
percent balance of the Part
B expenses. Many private
insurance companies offer
a wide variety of plans with
competitive premiums.

The best guide for medical
advice is a physician who
participates in Medicare.

Most hospitals participate in
Medicare, as do the doctors who
have admission privileges. There j
are alternative plans known
as Advantage Plans or Part C.

CBA MAGAZINE | SPRING/SUMMER 2024 ISSUE
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{ Collecting your
 insurance benetfits |
) shouldn’t be.

- In business for @ver 50 years.

- We will review your policy free
of charge, no obligation.

- We prepare detailed and defensible
insurance claims on your behalf.

- We work with the insurance company
soyoudon’t have to.

- We will recoup far above
and beyond what you alone
could secure from your
Insurance company.

- When disaster strikes,
we are prepared.

and Company |}

Andrew K. Knox & Company Certified Public Insurance Adjusters
217 Washington Street, Toms River,NJ Tel:732-349-3231 Visit our website at www.andrewknox.com
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i i e B transaction that meets SBA lending criteria.
Selhng Your Business? Here's How 4. Track Your Monthly Performance - At the beginning of each

to Make it More Marketable year, map out the anticipated performance of your firm over the next
] 12 months. Based upon your history and industry expertise, you can
By Gary W. Herviou fashion a month-by-month forecast for revenue, associated product/

service costs and fixed overhead/administration costs. This will show

you the anticipated net income by month and for the full year. This

way, you can compare the actual monthly performance against your

initial projections—a powerful tool that allows you to adjust on the fly if
> thinl : needed and make decisions that will guide the company accordingly.

busiIIiZ:sui;etg:eu;Il:g;% (c:rf fjﬂ;gery;?r Thoughtful planning and a proactive approach with these basic

i's not too early to take some easy, components in place will result in a healthy firm, an efficient sale of the

practical first steps that will make your business, and a fulfilling experience for the business owner that fully

realizes the goals identified going into the process.

“You don’t have to see the whole
staircase, just take the first step.”
Martin Luther King, Jr.

business more efficient, more profitable,
and more attractive to buyers.

Some small businesses run on
inertia and “the way things have always

Gary W. Herviou is Vice President at A Newmann Associates.

been done” approach. This may be fine in
the short term but is severely lacking in the vc d @ lE
eyes of potential buyers. rFossroaas

It’s critical for all business owners to A Re alty
embrace new resources and technologies
to improve systems within the firm, which

can positively impact the business in many
ways: daily operations, financial oversight, e

—~

executive decision-making, and profit . Sun?mer.& Vgcation Rentals . = Commetrcial Re_al Estate
margins. Improved marketability equals Residential Real IE‘staFe . . Relocgtlon services

higher valuation and maximum financial . Waj:erfron:fl:)iﬁlnctnfe:- Properties « 10 Oﬁ’lce:s & Teams to serve you
benefit at closing. Remember, as a business * Active Adult Communities * Full Service Agency

seller, you must think like a buyer.
Here, some recommendations:

1. Improve Your Financial Oversight
- Be sure you're on top of the company’s
financial picture. Working with a
trustworthy bookkeeper is essential to
monitoring performance on a regular basis.
Do you use an internal financial software
package daily? Do you receive monthly

income statements and balance sheets? : . www.c rossroa d S Re altyNJ.com

Do you receive weekly receivables and
collection reports? Do you have a payroll e 732-244-4900
service to streamline that process? Do you
properly track inventory? If not, then your S r—— FREE
ability to track financial performance and w_y -

) P Call To HEARING TEST!

make forward-looking decisions is greatly S— e
Holiday Plaza Medical Center

compromised. 73 2_ 3 _% 1 5 ) r day P i C

2. Refresh Your Brand - If you don’t . N ‘DW’ER A Toms River, NJ 08757
have a Website f01‘ Your ﬁrm, get one. It can WELL ESTABLISHED OVER 30 YEARS

be simple—a few pages that convey your 3 3 3 :
story, describe your products and services, Your Hearing ﬁggzzlgﬁgigg?gelg%iéz

and state your unique selling proposition
(USP) and competitive advantages. What 'V vy y el - B -

separates you from the pack and why A Ny
should people buy from you? In this age, a . call Today: ‘<@

« Lifetime follow-up care
at no additional charge
« Wide range of

company without a website is a company ForYour Com\“;“‘:\:‘a:g“ breakthrough,
. . . a -‘est& A .
without an identity. Hearind technologically-advanced
3. Review Your Lease - If you rent office L
space, it’s vital that a formal lease be in hearing aid brands
place, not a month-to-month “handshake” « Tiny CICAids

agreement. Negotiate terms that are
sustainable in the long run and that will =4 -
e attractive to a new owner. Moreover, GET BACK YOUR m]ALITY OF LIFE
’s important to have a good working
ationship with your landlord, as their
peration may be needed to complete a

« Payment Plans Available
House Calls Arranged

Paul Losseff

New Jersey Hearing Aid Dispenser License Number 337
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Thinking about Starting a Podcast?

It’s a Lot of Fun—and Work!
By Sandra Levine

Do you listen to podcasts while
you commute to work, exercise
at the gym, cook, or garden?
Millions of us do! We're getting
hot tips on new tech, soaking up
celebrity gossip, learning about
investing, relationships, health
and wellness, and everything in
between.

Podcasting is a great way to get noticed online. If
you love content creation and have a topic about which
you’re passionate, audio and video podcasting can be fun,
informative, and even profitable.

The startup costs for creating a
podcast are low. You can simply use
your smart phone! Or, invest in a
good microphone and headphones
and use your computer. You can
polish your show by editing the raw
recordings, or hire someone to edit
for you, though some podcasters
prefer to livestream and not worry
about imperfections.

After you publish your podcast
to a hosting site, the next step is
submitting it to the directories that
will distribute it to the world. Once
you’re set up, your feed can be sent
automatically to Spotify, Apple
Podcasts, Google Podcasts, and
other platforms. Promoting your
show on social media whets the
appetite of potential listeners and
lets them know where to find your
content.

But before you buy any gear or
sign up for any services, there are
key questions you need to answer for
your podcast to succeed.

SALES

PURPOSE: What is your show
about, and why are you doing it?
What topic(s) will be your focus?
What will people learn from
listening, or how will they change?

FORMAT: Will you talk directly to
your audience or do an interview

show? How long will your episodes
last? Will you produce a video ¥ B
podcast, audio podcast, or both? -

TITLE AND COVER ART: What
will you name your show? How will
your cover art look, and who will

HydroPowerSprinklers.com

design it? Together, your podcast title and graphic should
give your audience a clear idea what the show is about. It
takes skill to create something catchy and unique.

FREQUENCY: How often will you post new episodes?
Consistency and quality are critical to gaining traction
online. Be realistic about how many shows you can churn
out if you're squeezing in production between other work
and personal obligations.

If youd like to learn more about launching a video or
audio podcast, there are abundant resources online. Just
search “How to Start a Podcast” and you’ll find everything
needed to help you decide if podcasting is right for you.

Sandra Levine, owner of Sandra Levine Productions, LLC, is a
filmmaker, inspirational speaker, and host of Still Time for Joy,
available on YouTube and wherever you get your podcasts.

HYDRO-POWER

S PRINKLERS

SERVICE INSTALLATION

Residential & Commercial

Licensed & Fully Insured

Serving Ocean County Since 1986

P: 732-240-2006

F: 732-341-0774

P.O. Box 51 Beachwood, NJ 08722
LIC CERT. # 17803 LICBP #660009
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COME STAY AT THE

CLARION HOTEL AND CONFERENCE CENTER OF TOMS RIVER
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CLARION

HOTEL

& CONFERENCE CENTER
BY CHOICE HOTELS

Protecting the Health
and Property of our
Customers j’%){r over

100 years

FAMILY OWNED & OPERATED
TERMITES* ANTS ¢ BEDBUGS * TICKS « MOSQUITOES
MICE ¢ FLEAS ¢ ROACHES ¢ BEES/WASPS AND MORE
SERVICING COMMERCIAL & RESIDENTIAL

WWW.OIANECOM (Cowiact «wo today! 132-349-0559

A WORLD OF AMAZING CREATURES AWAITS YOU
1761 Lakewood Rd. Toms River, NJ 08755

732-349-7090 www.insectropolis.com
Tue- Sat 10am to 3pm July & August Mon-Sat 10am to 3pm

OPEN YEAR ROUND - GREAT FOR GROUP VISITS, SCHOOLS, SCOUT & YOUTH
GROUPS, CAMPS, OUTREACH AND OF COURSE BIRTHDAY PARTIES!
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ACCOUNTANT

Glenn VanPell, CPA

Jump, Perry and Company, LLC
P:732.240.7377 | F: 732.505.8307
Glenn.VanPell@JumpCPA.com
JumpCPA.com

ALZHEIMER’S CARE

Denise Van Tassell

Alcoeur Gardens

P: 732.290.2273 / F: 732.244.2831
Denise@AlcoeurGardens.com
AlcoeurGardens.com

AUTOMOBILE: BODY SHOP
Dan Hawtin

Auto Body Craftsman

P: 732.270.8099 / F: 732.270.1822
PattyAuto@comcast.net
AutoBodyCraftsman.com

AUTOMOBILE: REPAIRS
Bobby Kostrewa

Tranz Connection
P:732.270.5600 / F: 732.270.6886
TranzConnection@comcast.net
TranzConnection.com

BANKING

Steve Pellegrinelli

Ocean First Bank

P: 732.240.4500 x7173 / F: 732.818.7964
SPellegr@OceanFirst.com
OceanFirstOnline.com

BUSINESS MERGERS & ACQUISITIONS
Gary W. Herviou

A Neumann & Associates

P:732.872.6777 | C: 908.415.3700

F: 732.872.6669
Gary.Herviou@NeumannAssociates.com
NeumannAssociates.com

SPRING/
SUMMER

CHIROPRACTOR

Dr. Steven Pollack

Pollack Health & Wellness, Inc.
P: 732.244.0222 / F: 732.244.0450
MooseDr29@gmail.com
PollackHealthAndWellness.com

CONSTRUCTION

Randy Laing

Barbara Farley, Associate
CHAP Construction
P:732.349.3223 / F: 732.349.8007
Info@ChapConstruction.com

COUNSELOR / MENTAL-HEALTH
SPECIALIST

Midge Cannin-Schuck, MPA, MA, LPC
P:732.286.2501 / F: 732.286.2165
Midge49cc@aol.com

DENTIST

Chester Chianese

Chester C. Chianese, D.D.S., L.L.C.
P: 732.349.4040 / F: 732.349.7144
Aunman@aol.com
ChianeseDental.com

ENGINEERING: CIVIL
Christopher Rosati, PE, PP
FWH Associates, PA

P: 732.797.3100 / F: 732.797.3223
CRosati@FWHAssociates.com
FWHAssociates.com

ENVIRONMENTAL CONSULTING &
CONTRACTING

Phil Brilliant, CHMM, LSRP

Brilliant Environmental Services, LLC
P: 732.818.3380 / F: 732.818.3381
Brilliant@BrilliantEnvironmental.com
BrilliantEnvironmental.com

FENCING SALES & INSTALLATION
Carl Del Pizzo, Jr.

Carl’s Fencing & Decking
P:732.505.1749 x303 / F: 732.505.1552
CarlJr@ByCarls.com

ByCarls.com

www.OceanCountyBusinessAssociation.com
ocbamemberinfo@gmail.com
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MEMBERSHIP DIRECTORY

FINANCIAL PLANNING & INVESTMENTS
Chad White, EA, CIMA®, AIF®

Safe Harbor Wealth Management, Inc.
P:732.364.2045 / F: 732.364.2597
Chad.White@LPL.com

SafeHarborWM.com

FLORIST

Cathy Mulhern

A Blossom Shop

P: 732.349.7447
mulcathy35372@aol.com
ABlossomShop.com

GARAGE DOORS & OPENERS
Steve Bucci

Don’s Doors

P:732.929.0801
SBucci76@gmail.com

HIGHER EDUCATION

Ken Karamichael

Georgian Court University
P:732.987.2255 / C: 732.966.0242
kkaramichael@georgian.edu
cps.georgian.edu

HOME HEALTH CARE:
SENIOR HEALTH SERVICES
Kevin Bradshaw

Affordable Senior Home Care
P:732.279.4495 | F: 732.279.4658
AffordableSeniorCare@yahoo.com
AffordableSeniorHomeCare.net

HOME INSPECTIONS
Tricia Washburn
Lighthouse Inspections, LLC
P:732.379.9293
LHInspects@gmail.com
LHInspects.com

Ocean County Business Association

The Finest Business Members in Our Community

INSURANCE: LIFE & HEALTH
Rich Gilchrest

Capstone Insurance Services

P: 732.286.9600 / C/F: 732.773.1172
RichGilchrest4@gmail.com

INSURANCE: PROPERTY & CASUALTY
Ryan McCabe

McMahon Insurance Agency

P: 609.597.8507 / F: 609.978.9649
RyanM@McMahonAgency.com
McMahonAgency.com

INSURANCE: PUBLIC ADJUSTER
Art Bailey

Andrew K. Knox & Company
P:732.349.3231 / F: 732.505.8796
Art@AndrewKnox.com
AndrewKnox.com

INSURANCE: TITLE

John Kemmerer

Surety Title Coastal Region
P:732.341.1090 / F: 732.341.0855
JohnCKemmerer@gmail.com
MySurety.com

LANDSCAPING

Robert Ott

Robert Ott Landscaping
P:732.929.3520 / F: 732.223.4068
Bob@OttLandscaping.com
OttLandscaping.com

LAW FIRM: BANKRUPTCY

Regina Gelzer, Esq.

Regina L. Gelzer, Attorney-At-Law, LLC
P: 732.608.0560

GelzerLaw2@live.com

GelzerLaw.com

SPRING/
SUMMER




MEDIA: RADIO

Linda Cronk

Beasley Media Group, Inc.,

WJRZ 100.1-WRAT 95.9
P:732.681.9591 x212 / F: 732.681.9431
Linda.Cronk@BBGI.com

BBGI.com

MORTGAGE BANKER: RESIDENTIAL
Robert Rauf | NMLS #248937

CMG Home Loans

P:732.908.4868 / C: 732.740.0175
RRauf@CMGHomeLoans.com
RobertRauf.com

OPTICIAN & HEARING AID DISPENSER
Paul Losseff

Holiday Opticians

Holiday Plaza Hearing Aid Center

P: 732.349.6663 / F: 732.349.8803
PLosseff@aol.com

PHOTOGRAPHY

Angie Lombardi

Angie Lombardi Photography
P:908.902.3413 / F: 732.854.7355

Angie@AngieLombardi.com
AngieLombardiPhoto.com

PRINTING & DESIGN

Bill DeBernardis

Atlantic Printing and Design
P:732.229.1899 / F: 732.222.6809
Bill@APADN]J.com
APADN]J.com

REAL ESTATE AGENCY

Mark Kotzas

Crossroads Realty, Inc.

P: 732.244.4900 / F: 732.505.9249
MKotzas@CRN]J.com
CrossroadsRealtyN].com

REMEDIATION / FIRE, WATER, MOLD
Patrick Reilly

Jen Lorentzen, Associate

SERVPRO of Toms River/Point Pleasant
P:732.349.9898 / F: 732.349.8898
PReilly@ServproTomsRiver.com
SERVPROTomsRiver.com

ROOFING AND SIDING CONTRACTOR
Dan Fleming

Proven Contracting, LLC

P:732.800.4616 / F: 855.655.2489
C:732.597.8758
Dan@ProvenContracting.com
ProvenRoofing.com

SOLID WASTE AND RECYCLING
COLLECTION

Joseph Caldeira

Meadowbrook Industries, LLC.

P: 732.774.0404 / ¥:732.774.2604
C:732.803.7511
JCaldeira@Meadowbrook-Industries.com
Meadowbrook-Industries.com

SPRINKLERS: LAWN IRRIGATION
Frank Tansley

Hydro-Power Sprinklers, L.L.C.
P:732.240.2006 / F: 732.341.0774
Info@HydroPowerSprinklers.com
HydroPowerSprinklers.com

TELEPHONE SYSTEMS & SERVICES
Pete Ferro

Ameritel Communications Corporation
P: 732.477.7733 x205 / F: 732.477.2483
Sales@ AmeritelNJ.com
AmeritelNJ.com

TELEVISION & VIDEO PRODUCTION
Sandy Levine

Sandra Levine Productions, LLC

P: 732.349.6601

Sandy@SandraLevine.com
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MEMBERSHIP DIRECTORY

TERMITE & PEST CONTROL
Jeff Koerner

Ozane Termite and Pest Control
P: 732.349.0559 / F: 732.349.0179
Jeff. Koerner@Ozane.com
Ozane.com

TRAVEL AGENCY

Nancy Schott, CTC, DS

Home Town Travel

P: 609.597.5100
HomeTownTravel@comcast.net
HomeTownTravellnc.com

VACATION RENTALS

Chuck Laing

Chuck Laing Vacation Rentals
P:732.306.1845 / F: 732.349.6240
CLaingcc@verizon.net

WRITER, EDITOR & AUTHOR
Lisa McComsey

Lisa McComsey, Writer, Editor & Author

P: 848.333.6100
Lisa@LisaMcComsey.com
LisaMcComsey.com

QUICK REFERENCE GUIDE

AUTOMOTIVE SERVICES:
Auto Body Craftsman — 732-270-8099
Tranz Connection — 732-270-5600

V///////,

BUSINESS SERVICES:

Ameritel Communications Corp. — 732-477-7733

Atlantic Printing & Design — 732-229-1899 (Ad pg 26)
Meadowbrook Industries, LLC — 732-803-7511 (Ad insde back cvr)
Tranz Connection — 732-270-560 (Ad pg 25)

CONSTRUCTION/ENGINEERING:

Chap Construction — 732-349-3223 (Ad pg 27)
FWH Associates, PA - 732-797-3100 (Ad pg 23)
Proven Contracting, LLC - 732-800-4616 (Ad pg 28)

HEALTH CARE/FITNNESS:

Affordable Senior Home Care - 732-279-4495 (Ad pg 7)
Alcoeur Gardens - 732-290-2273

Chester C. Chianese, DDS, LLC - 732-349-4040

Holiday Plaza Hearing Aid Ctr. - 732-349-6663 (Ad pg 10)
Midge Cannin-Schuck, MPA, MA, LPC - 732-286-2501
Pollack Health & Wellness, Inc. — 732-244-0222

HOME SERVICES & IMPROVEMENTS:

Carl’s Fencing & Decking — 732-505-1749 (Ad pg 6)

Don’s Doors — 732-929-0801

Hydro-Power Sprinklers, LLC — 732-240-2006 (Ad pg 11)
Lighthouse Inspections, LLC - 732-379-9293

Ozane Termite & Pest Control - 732-349-0559 (Ad pg 12)

Robert Ott Landscaping — 732-929-3520 (Ad pg 8)

SERVPRO of Toms Rvr/Pt Pleas — 732-349-9898 (Ad outside back cvr)

INSURANCE/FINANCIAL SERVICES:

Andrew K. Knox & Company - 732-349-3231 (Ad pg 9)
Capstone Insurance Services — 732-929-0900 (Ad pg 19)

CMG Home Loans - 732-908-4868

McMahon Insurance Agency - 609-597-8507 (Ad inside front cvr)
OceanFirst Bank - 732-240-4500 (Ad pg 17)

Safe Harbor Wealth Management, Inc. — 732-364-2045 (Ad pg 24)
Surety Title Coastal Region — 732-341-1090

MEDIA/MARKETING SERVICES:

Angie Lombardi Photography - 908-902-3413

Beasley Media Group, Inc., WJRZ 100.1, WRAT 95.5 - 732-681-9591
Lisa McComsey, Writer, Editor & Author — 848-333-6100 (Ad pg 23)
Sandra Levine Productions, LLC - 732-349-6601 (Ad pg 4)

PROFESSIONAL SERVICES:

A Neumann & Associates — 732-872-6777 (Ad pg 18)

Brilliant Environmental Services, LLC — 732-818-3380 (Ad pg 21)
Crossroads Realty, Inc. - 732-244-4900 (Ad pg 10)

Georgian Court University — 732-987-2255 (Ad pg 3)

Jump, Perry and Company, LLC - 732-240-7377 (Ad pg 7)
Regina L. Gelzer, Attorney-at-Law, LLC - 732-608-0560

Reproduction and distribution of OCBA member information
for any solicitation or unlawful purpose is strictly prohibited,
and any violations will be pursued to the full extent permitted
by state and/or federal law.

RETAIL/HOSPITALITY:

A Blossom Shop - 732-349-7447

Chuck Laing Vacation Rentals — 732-306-1845

Clarion Hotel & Conference Center — 732-341-2400 (Ad pg 12¢-18)

Home Town Travel — 609-597-5100
Revised May 2024

www.OceanCountyBusinessAssociation.com
ocbamemberinfo@gmail.com




N . WHEN YOU MENTION THE OCBA MAGAZINE

PUTTING YOU AND
THE COMMUNITY FIRST

As our footprint expands, we're still
with you every step of the way.

Call us today at 1.888.623.2633 or
visit us online at oceanfirst.com.
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MANY ADVERTISERS EXTEND DISCOUNTS OR SPECIAL OFFERS A

LOOKING TO SELL
YOUR BUSINESS?

Please Call for a
Confidential Consultation

Gary W. Herviou

A Neumann & Associates, LLC.
 Atlantic Highlands, New Jersey

Cell (908) 415-3700

Gary.Herviou@NeumannAssociates.com

www.NeumannAssociates.com

HAVE YOUR WEDDING AT

CLARION HOTEL AND CONFERENCE CENTER OF TOMS RIVER

CALL: 732-341-2400 OR VISIT
CLARIONHOTELTOMSRIVER.COM FOR MORE INFO

CLARION
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BY CHOICE HOTELS §: 3
BA MAGAZINE | SPRING/SUMMER 2024 ISSUE




N ., WHEN YOU MENTION THE OCBA MAGAZINE

FROM THE EXPERTS’ CORNER

www.oceancountybusinessassoci

Mold Season is Here
By Jen Lorentzen

As we head into the summer and
fall months, cases of mold growth
will become more common. In the
restoration industry, we refer to
summer as “mold season,” especially
in Ocean County.

Here are some proactive tips that
can help mitigate the chance for mold growth:

« Engage in “moisture controlling” behaviors, such as fixing
plumbing issues and other water problems as soon as
they occur and drying the area completely.

o In bathrooms or other areas prone to a lot of moisture,
consider running a fan, opening a window, or cleaning
more frequently to minimize the chance for mold
growth. Run exhaust and/or bathroom fans when
showering. The goal is to increase ventilation and
decrease dampness.

If possible, keep the humidity of your property’s interior
below 60 percent. The EPA recommends an ideal relative
humidity percentage of 30 to 50 percent. You can
measure relative humidity with a small device called a
humidity or moisture meter.

Condensation can be a sign of high humidity and

may occur on walls, windows, pipes, or more. If you

see condensation, act quickly to dry the surface, and

if possible, stop or reduce the water source. Reduce
humidity by using air conditioners and dehumidifiers.
Repair roof gutters and make sure they’re cleaned on a
regular basis.

Make sure appliances that use moisture ventilate to the
outside, if possible.

Be sure water pipes or other cold surfaces are covered
with insulation, if possible.

Consider not using carpet in rooms or areas like
bathrooms or basements that tend to be damp.

As part of routine maintenance, buildings should be
checked regularly for evidence of water damage.

Mold is found both indoors and outdoors. Outdoors,
molds play a part in nature by breaking down dead organic
matter such as fallen leaves and dead trees, but they can enter
your home through open doorways, windows, vents, and
heating and air conditioning systems.

Mold in the air outside can also attach itself to clothing,
shoes, and pets and be carried indoors. It may begin growing
indoors when mold spores land on surfaces and come in
contact with moisture or water. It can grow especially well on
paper products, cardboard, ceiling tiles, and wood products.
Mold can also grow in dust, paints, wallpaper, insulation,
drywall, carpet, fabric, and upholstery.

Mold growth, which often looks like spots, can be many
different colors. Color is not an indication of how dangerous
a mold may be. Any mold found indoors should be removed,
along with its moisture source. It’s impossible to get rid of
all mold and mold spores indoors. Some mold spores will be
found floating through the air and in house dust but the mold
spores will not grow if moisture is not present. Remember,
moisture control is the key to mold control.

Jen Lorentzen is a marketing representative for SERVPRO
of Toms River/Point Pleasant.

Chiropractic Helps Earaches in Children
By Steven Pollack, D.C.

Question: My son has had earaches since
he was a year old. He is now five and the
earaches continue even after different series
of antibiotic treatments and tubes. Is there
anything that a chiropractor can do to help?

Answer: Earaches are one of the top five
reasons that parents bring their children to
our practice for treatment.

The medical community commonly treats earaches with
antibiotics. A growing concern over the over frequent use
and questionable effectiveness of antibiotics for children’s ear
infections is evident.

Many physicians in all the healing arts are taking precautions
before writing or suggesting prescriptions for antibiotics, as the
modern bacterial strains that cause ear infections are becoming
more resistant to these drugs.

More physicians are taking cultures prior to prescribing
antibiotics, intending to get a specific antibiotic for a specific
strain. If the culture does not show bacterial infection and the
irritation is a viral cause, antibiotics are not recommended.

It’s true that even bacterial infections can resolve on their ow,n
thanks to the body’s natural ability to heal.

Chiropractic protocol is to monitor any fevers or symptoms
while administrating specific adjustments to the spine that
indirectly assist the nervous system in stimulating the immune
system. Additional lymphatic drainage and cranial balancing
will align structures around the ear to assure proper drainage of
pressure caused by congestion.

Dr. Steven Pollack is director of Pollack Health and Wellness, Inc.

CAPSTONE
INSURANCE
SERVICES

Your Local Resource for
Business, Life Insurance,
Employee Benefits &
Medicare Options

At Capstone, we put you, the client, first.
Customizing coverage for business, individuals
and seniors to meet your precise needs.

Contact us today for a complimentary consultation.

l/nai;penden/

Insurance . N

Agent. Richard J. Gilchrest
A

@f‘te::lfhoke'
018

PROFESSIONAL

INSURANCE
AGENTS.

1385 Route 9
Toms River, NJ 08755
(732) 286-9600 x204

RichGilchrest4@gmail.com




Have You Thought About Your

“Blended” Interest Rate?
By Robert Rauf

Homeowners are sitting on record
equity. New Jersey homeowners
gained 11.6 percent in home equity
in 2023 alone. Nationally the average
homeowner has $300,000 in equity and
owes less than half their value in their
mortgage. It is estimated that 70 percent
of existing mortgages are below five
percent now, with current mortgage
rates being significantly higher. That is all the “good news.”

On the other side of the coin, we have the average
homeowner sitting on record high credit card debt with
record high interest rates on credit cards. The average
interest rate on a credit card is more than 25 percent, and I
have seen many that are approaching 30 percent APR. Often
the minimum payment will take decades to pay oft a credit
card, and in many cases, the balance can even grow when
only making that minimum payment.

In addition to the credit card debt, many homeowners
have home equity loans. HELOCs are based on prime rate,
and that has climbed significantly in the past few years,
currently 8.5 percent. The better HELOCs are at prime,
but most are prime+, which puts many equity loans into
double-digits rates.

Why is this important? Homeowners have been focused
on a three- to four-percent mortgage rate and have not
been willing to give that up, but at the same time they have
enormous debt that has been difficult to manage.

Have you found your current home is not a good fit for
you anymore, yet you are hesitant to sell it because you do
not want to give up that rate? You should consider selling
your current home, taking a little of that equity and paying
off all your consumer debt and buying a home that better
fits your needs. In doing so you may even end up with a
lower overall monthly payment than you currently have and
be in a home you are happier with.

Even with higher interest rates, about one third of all
new mortgages are cash-out refinances. Using the current
equity to pay off that higher interest rate debt can save you
significantly. Some of our clients, for example, have saved
thousands of dollars every month by borrowing more at
today’s rate but eliminating their credit card debt. In some
cases, we can shorten the term of the mortgage to put you
in an even better position in the long run, tailoring the loan
for your individual needs.

Does any of this sound familiar? If it does, you should
call a trusted licensed mortgage professional to discuss your
options and see if you can make your life easier by buying
the better home or possibly refinancing.

Robert Rauf is a Licensed Mortgage
Loan Originator NMLS# 248937.

Smoothies—Not So Smooth
They’re a hot trend, but smoothies may not be so
cool after all.

By Lisa McComsey

Have you noticed? Smoothies are
everywhere—prepackaged in supermarket
fridges, on the menus of fast-food joints
and coffee chains, selling like hot cakes at
smoothie stores like Jamba Juice, and of
course, getting whipped up in our own
blenders.

All that fruit! All those vitamins!
Antioxidants up the wazoo! And so much deliciousness mixed
up in one, portable container—what could be more healthful or
convenient than this meal-on-the-go?

Here’s a bubble buster: Smoothies, we've learned, are little
more than sugar bombs disguised as healthy drinks. When you
toss a cup of orange juice, a bunch of berries, a banana, and a
dollop of non-dairy yogurt into your blender and give it a whirl,
you end up with a giant glass of, yes, sugar.

Buy it from your favorite smoothie vendor, and things get
even sweeter: High-fat, high-sugar ingredients like sweetened
syrups and sherbets can slap you with a thousand-calorie beverage
drenched in 100 grams of sugar.

Better Choice

If you're jonesing for a smoothie, stick to the occasional DIY
version and watch your fruit (sugar) intake. Throw in some
greens for added nutrition and heft. Your best low- and no-
sugar ingredients include kale, spinach, cauliflower, avocado,
cranberries, raspberries, and strawberries.

Use water or unsweetened non-dairy milk—not juice—for
your liquid and supplement with nutrient-dense add-ins, such as
nut butters, flaxseed meal, chia or hemp seeds, cacao nibs, cacao
powder, vegan protein powder, cinnamon, and ginger.

My latest obsession is a cranberry smoothie, made with
a small piece (about one-quarter) of banana, a half cup of
cranberries, a hunk of fresh ginger, a piece of fresh turmeric,

a dash of black pepper, and a quarter cup of water (adjust
according to desired thickness).

It has a lot of “zing” and is refreshing as all get-out. Note: You
can find frozen cranberries all year round in your grocery store’s
freezer section; no need to wait till cranberry season.

Lisa McComsey is a writer, editor, and coauthor of Seagan
Eating: The Lure of a Healthy, Sustainable Seafood + Vegan Diet
and The Vegan Cheat Sheet—Your Take-Everywhere Guide to
Plant-Based Eating.
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Celebrating 15 Years of Brilliance!

Brilliant Environmental Services, LLC
534 Whitesville Road
Jackson, NJ 08527
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¢ How Summer Landscaping Improvements Could Affect Your Home Insurance
LL By Ryan McCabe
z As summer rolls in, it often Impacts of Landscaping Improvements on Home Insurance
brings with it a desire to make home Landscaping projects can profoundly impact your home
m improvements, particularly in the insurance policy.
landscaping arena. A lush lawn, ] Understanding these impacts can help you make informed
0 blooming flowers, and intricate decisions about your landscaping projects and insurance policy,
U garden designs beautify your home ensuring that your beautiful backyard doesn’t inadvertently lead to
and increase its curb appeal. unexpected costs or coverage gaps.
~ But did you know that your ( Increasing Property Value
m summer landscaping improvements High-quality landscaping can increase your property’s value.
could affect your home insurance policy? However, if the value of your home increases significantly due to
P This article explores how these changes might influence landscaping improvements, it could render your current home
m your insurance premiums, coverage, and claims. insurance coverage insufficient. You might need to consider updating
m Understanding Home Insurance and Landscaping your policy to reflect the increased replacement cost.
Landscaping not only contributes to the aesthetic Changes in Risk Profile
m appeal of your home but also adds substantial value to your The changes you make can also affect your home’s risk profile. For
property. Let’s delve into what part of your landscaping is example, installing a swimming pool or a trampoline as part of your
x typically covered under home insurance and the nuances summer landscaping improvements can increase the likelihood of
m surrounding this coverage. an accident on your property, potentially leading to higher liability
Introduction to Home Insurance and Landscaping coverage needs.
LL] Home insurance policies typically cover the main Regular Reviews and Updates
structure of your home and personal belongings inside, but Keeping your insurer in the loop about your home improvements
I they also often extend to external structures and landscaping  is crucial. Not only can they advise you on potential coverage
l_ elements. adjustments but keeping them informed can also ensure a smoother
From your well-manicured lawn to the ornamental claims process if you ever need to file one.
garden, your landscaping elements are a part of your Key Takeaways
2 property. Therefore, it’s essential to understand how they fit Making landscaping improvements to your home can be a
into the home insurance equation. rewarding summer project. But balancing these improvements with
O Coverage of Landscaping Under Home Insurance your home insurance needs is essential.
Y Most standard home insurance policies offer some degree As you plan your summer landscaping improvements, remember
of protection for landscaping elements. These policies usually  to sow the seeds of insurance considerations into your plans.
L cover plants, trees, and shrubs against specific perils, such This way, you can enjoy your home’s new look with the peace of
as theft, vandalism, fire, and damage caused by vehicles or mind that comes from knowing you're adequately covered.

aircraft. However, the coverage amount is often limited to a
percentage of the policy’s dwelling coverage, and there may Ryan McCabe, CIC CPIA, is Commercial Lines Manager at
be a cap per tree or shrub. McMahon Insurance Agency.

! Phil Brilliant Named to NSBA
Leadership Council

Longstanding OCBA member, past
| president, and current board member
| Philip I. Brilliant, CHMM, LSRP of
Brilliant Environmental Services, LLC
was recently named to the National
Small Business Association (NSBA)

Sandra Levine Launches Podcast, Still Time
for Joy

Filmmaker and inspirational speaker
Sandra Levine of Sandra Levine Productions,
LLC launched a podcast this spring called
Still Time for Joy. The show provides both
practical advice for weathering life’s storms and
inspiring stories of resilience.

Leadership Council. “I'm excited about this new creative
NSBA is the nation’s oldest small-business advocacy ~ journey, and the chance to give voice to some positive stories,”
organization and operates on a staunchly nonpartisan she says. Still Time for Joy is available on YouTube and wherever
basis. As a recognized leader in the small-business you get your podcasts.

community, Phil joins the NSBA Leadership Council
alongside other small-business advocates from across the
country as they work to promote the interests of small
business to policymakers in Washington, D.C.

Phil joined the Leadership Council as part of his efforts
to tackle the many critical issues facing small businesses,
including tax reform, regulatory restraint, health care
costs, and how access to capital will impact small
businesses. He'll immediately become a member of the
NSBA Environmental and Regulatory Affairs Committee,
advocating for small businesses on a variety of issues, such
as energy and the environment, as well as the Paperwork
Reduction Act and Regulatory Flexibility Act.
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Productive Solutions, Personalized Service.

Since 1989, FWH Associates, PA. has provided land owners, developers,
builders, property managers and community associations with the
highest level of expertise. A forward-thinking company, FWH is
intimately familiar with creating solutions for residential, commercial
and industrial projects. Discover for yourself why more builders and

community associations choose FWH.

FWHassociates.com ¢ 732.797.3100 1856 Route 9 | Toms River, NJ 08755

THE ULTIMATE

SEAFOO‘} + VEGAN
RESOURCE AND  BHA

. A' 1ABL
HEALTHY, SUST
A AFOOD + YEGAN DIET

od LISA McCOMSEY

al
AMY CRAMER AN CHEAT SHEET

authors of THE V

www.oceancountybusinessassociation.com

- Shopping and fish-buying guides
- 70+ simple, decadent recipes

- Amazing health benefits of seafood

- 21days of seagan menus
- Navigating today's confusing food trends

SEAGANEATING.COM




MANY ADVERTISERS EXTEND DISCOUNTS OR SPECIAL OFFERS A

After a meticulous screening process, Chad White of Safe Harbor Wealth
Management is honored to have the privilege of serving Monmouth and
Ocean County as your local SmartVestor Pro.

[ —
lﬁ%
\,

SAFE HARBOR
WEALTH MANAGEMENT, INC.

672 Commons Way, Toms River NJ 08755
732-364-2045 « fax: 732-608-6621 » chad.white@lIpl.com ¢ SafeHarborWM.com

The SmartVestor program is a directory of investment professionals. Neither Dave Ramsey
nor SmartVestor are affiliates of Safe Harbor Wealth Management or LPL Financial.

Securities and Advisory Services offered through LPL Financial. Member FINRA/SIPC.
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Not Just Transmlsswns'

NOW DOING NJ STATE INSPECTIONS -
' MISSIBN'REPAIRS

Call for an Appointment

(732) 270-5600

Quality is everything
when it comes to car
repair and maintenance.
At Tranz-Connection, we
have been setting the
standard for Ocean
County car care since
1991, specializing in the
full range of repair,
warranty, and
maintenance services.

www.tranzconnection.com

www.oceancountybusines




MORE

> ~PRINTING
/'/»f

t t
7 CSik
D 1
[ & design
We believe that good quality prints begin with
ground breaking design coupled with
ou’rs’randing customer service.
Becanse when Yol (oo|4 31700?...!»/@ Yoolﬁ goom?.
467 Lakehurst Rd, Toms River, NJ 08755
\/\/Jooyv\@ 732.557.9600
.P 775 North Main St, Manahawkin, NJ 08050
B sHoP 827 West Park Ave, Ocean, NJ 07712
to ’rhe AﬂaanC Prln’rlng 732.531.8860

and Design team!

m Ea info@apadnj.com

www.apadnj.com —=
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Plumbing, Heating, Electrical, Air Conditioning T

Additions and New Homes Charles W. Laing
Electrical License # 6687
Main Office Address: Lester F. Schott

HVACR # I9HCOO0614100
26 GlOdney Avenue HIC reg. # I3VHOO705600

Bayville N.J. 08721 NJNH reg. # 25430

Showroom Address:
1501 Grand Central Avenue Custom Homes

Lavallette N.J. 08735 Renovations

Heating & Cooling
Electrical

Plumbing

Preventive Maintenance
All your service needs

o

=,
Quality Construction since 1972

732.349.3223

info@ChapConstruction.com

www.ChapConstruction.com

www.oceancountybusinessassociation.com 27
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Get “yodﬂrhr"oéfing, siding, windows & gutters _
done right with Proven Contracting

Provenroofing.com

Roofing - Siding - Windows - Gutters
“ CERTIFIED @ JamesHardie

anpersen CONTRACTOR

1057 Alantic City Blvd « Bayville, NJ 08721 00
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MEADOWB

ROOK

INDUSTRIES

=& MEADOWBROOK INDUSTRIES, LIC.

320 EDISON AVENUE, JACKSON, NJ 08527
PHONE (732)774-0404  FAX (732)774-2604
CELL PHONE - 732-803-7511 — WEBSITE - WWW.MEADOWBROOK-INDUSTRIES.COM

Services

Meadowbrook Industries provides the following solid waste and recycling Services:

Municipal collection - Trash and Recycling Municipal Contracts serviced throughout the State of New Jersey.
Residential subscription - Customized to meet your needs from once per week to daily service available. Toters Available.
Front End commercial - Containers available from 1yd to 10yds.

Rear end commercial - Containers available from 1yd to S8yds. Toters available from 32 gallons to 96 gallons.

Roll-off Containers available - Same Day - 10yd, 20yd and 30yd.

Compactor Repairs, Sales, and Service from 6yd to 40yd.

Recycling collection - Cardboard, Comingled, Paper, Concrete, Asphalt, Metal, and Single Stream. Containers to fit your
needs from 32 gallons to 40yd Compactor Containers.

House Cleanouts - Cleanup Crews Available to meet your needs within 24 hours.

Free Estimates, Site Surveys, and Trash Audits to reduce your current monthly Trash and Recycling costs.

Call Joseph Caldeira, Jr. at 732-803-7511.

Give us a call for a quick solution to any and all of your recycling and solid waste collection needs. We are a Full Service Company
and our families have been serving 0Ocean, Monmouth, Middlesex, Essex, Union, and Somerset Counties for over 40 years.

Local Management, Local Workforce, Local Service - Personalized Customer Attention.

Customer Service is our #1 Priority - Join our growing family of satisfied customers.

WWW.MEADOWBROOK-INDUSTRIES.COM



Fire & Water - Cleanup & Restoration

TEAM REILLY
/32-349-9898

B A A F Q

Water Mold Biohazard Storm Disaster Fire
| | F A ] d
C ) :
Sewage V“”d%'f;ﬁ‘of,ﬁ Ll Carpet + Upholstery Commercia
SERVPRO SERVPRO SERVPRO
Toms River Jackson/Lacey Point Pleasant

Independently Owned and Operated





