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PRESIDENT’S MESSAGE

It has been a great 
privilege for me to be 
president of the Ocean 
County Business Association.

Over the past two 
years, the OCBA has been 
exceptionally busy. We had 
to deal with returning to 
“normal” post Covid, with all 
the issues, ramifications, and 
roadblocks the pandemic 
brought to small businesses 

and organizations. Although frustrating at times, this 
eventful period has been a most rewarding one! 

The goal of the Ocean County Business Association 
is to improve the quality and quantity of commerce in 
Ocean County, and to bring more great members into 
the group. Our efforts over these past two years have 
laid down a foundation in which the Ocean County 
Business Association will thrive for years to come.

There are many wonderful people in this association 
with great energy and generosity, all helping each other 
to expand their businesses. 

Critical to our success was the business of the 
OCBA board. I want to thank board members who 
met regularly to make decisions that allow the Ocean 
County Business Association to run so effectively. We 
had fun and will continue to do so.

Thank you, officers, members, and friends of 
the Ocean County Business Association for the 
opportunity to serve an association that deserves to 
expand and prosper and will grow with your continued 
participation. 

Interested in joining? For more information about 
membership, contact OCBA at 866-606-OCBA, or
OCBAMemberInfo@gmail.com.

Sincerely,

Linda Cronk
Beasley Media Group, Inc.
WJRZ 100.1-WRAT 95.9
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Articles in Ocean Life magazine have been submitted by individuals believed to be 
reliable. The information has not been verified by the OCBA. 

Special thanks to Riverboat Tours, Inc. for the cover photograph of The 
River Lady taken by R. Justin McNeill, Code Zero Aerial Photography.  
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OCBA MISSION STATEMENT

Our mission is to assemble the most trusted, well-respected 
business owners in our community and create an atmosphere 
where referrals and purchases occur regularly. We also promote 
the exchange of business information and ideas through various 
means, including: biweekly craft talks, networking, and semi-
annual magazines. In so doing, we improve the quality and 
quantity of commerce in Ocean County. OCBA maintains strict 
membership standards and represents honesty, integrity, and 
high standards to the general consumer.
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AI and ChatGPT: Where Are We Heading?
By Bill DeBernardis

With all the fuss about ChatGPT, 
let’s take a step back and examine 
what it is—and isn’t.

ChatGPT, or “Chat Generative 
Pre-trained Transformer,” is a 
software product of OpenAI, an 
artificial intelligence (AI)-centered 
research firm, whose co-founders 
include Elon Musk. Its dialogue 
format allows you to speak directly to it via your phone or 
computer and request it to perform a wide range of tasks, 
from solving math problems to writing computer code to 
offering parenting advice. 

ChatGPT is like a smart computer that “learns” every 
time someone asks it a question; it searches the internet for 
answers, typically providing answers within seconds. In the 
process, it learns about you and other people’s lives on earth. 
(Privacy questions are a whole other thing that we’ll put aside 
for now.) 

But beware: Sometimes it will give you a response with 
inaccurate, misleading, or just plain wrong answers. The 
technology is so promising that Microsoft has committed to 
investing $10 billion into OpenAI to fund research.

You may have read articles with headlines 
screaming, “The Wolf (AI) is at the Door” or “Jobs 
Will Become Obsolete,” or “NYC Bans ChatGPT in 
its School System over Cheating Concerns.” While 
these headlines may exaggerate the situation, there is 
some truth to them. 

AI will undoubtedly transform the workforce. 
It will also create many new jobs requiring new 
forms of training to keep up with the fast pace of 
technology. The U.S. economy must keep evolving 
along with our 21st century world. To do otherwise 
would leave the engine that is the American 
economy consigned to the dustbin of history. 

As for schools, ChatGPT must be a force for 
change. We need to teach our children how to 
properly harness the vast array of information 
available through its use. Already, guardrails are 
being developed so our children can navigate these 
tricky waters ethically and morally and steer clear of 
its darker possibilities. 

One such program is called ChatGPTZero. Its 
purpose is to identify text created by AI. So far, 
40,000 teachers in 40 states and 30 countries have 
signed up for it. While its developer says it isn’t 
perfect, the software will improve over time, and 
additional guardrails will be developed.

We in the printing business are always looking for 
ways to improve the service we offer our clients. Cold 
computer output will never replace the interaction 
between client and graphic artist to develop precisely 
the type of look and feel a company wants to project 
to the public. A computer will have no emotional 
attachment to any project. 

However, ChatGPT may assist in research and 
creating groundwork for the ultimate product.

In a previous article (2019), I quoted Kai-Fu 
Lee (referred to as the Father of AI in a CBS 60 
Minutes interview), who said that up to 40 percent 
of repetitive-type jobs could be replaced and that AI 
will change the world more than any invention in 
human history. He also noted that human wisdom 
always overcomes revolutions in technology and will 
find ways to maximize its benefits. 

Welcome to the future. It is here now.

Bill DeBernardis is co-owner of  
Atlantic Printing & Design. 

ANGIE LOMBARDI
PHOTOGRAPHY
www.angielombardiphoto.com

events • commercial  

908.902.3413
angie@angielombardi.com

portraits • headshots
real estate/architecture 
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Clarion Hotel & Conference Center
815 Route 37 West

Toms River, NJ  08755

BOOK NOW
ClarionHotels.com/NJ036

800.4CHOICE

Get full-service facilities and the social space that 
make it easy to connect with friends and colleagues: 
• Restaurant/Bar
• Event space/Catering
• Free high-speed Internet
• Comfortable rooms
• Weddings - Our Specialty
• Celebrations
• Business Meetings

How We’re Wired in 2023
By Pete Ferro

In 1881, Alexander Graham Bell 
invented twisted pair copper wires. His 
new invention, the telephone, used the 
existing copper telegraph wires as a means 
of calling phone to phone. As the telephone 
became more popular, wires were added to 
accommodate the increasing traffic.  

The old, raw telegraph wires had 
many flaws when it came to live voice conversations. There 
was a lot of noise and frequent connectivity loss. When new 
wires were installed, issues like crosstalk and background noise 
bleeding over the wires compounded the problems.

Adding to the confusion, another invention was becoming 
popular at this time: electricity, which also needed wires to 
work. Electric wires were mounted on the same poles as the 
already existing telephone wires, putting the two wires in 
proximity. 

With the addition of more electrical wires, telephone 
parties experienced voltage interference from the electrical wires 
and could not have audible conversations. As the demand for 
telephones grew, central office buildings had to be constructed 
to exchange calls through a switching station. Here, all regional 
wires from each home and building were connected so calls could 
be handled.  

The sky was covered with wires. Bell realized that, to 
make his new invention work, it had to be more efficient and 
effective. When he twisted a pair of wires and covered them with 
a thin sheathing of either braided wire or foil he discovered it 
drastically reduced the background noise and vastly improved the 
electromagnetic compatibility of the copper wires. Now telephone 
wires and electric wires could coexist on the same poles.

Businesses are still using this 100-year-old technology to 
stay connected. 

Until recently, these wires strung from telephone pole to 
telephone pole have been our lifeline to connectivity with the 
world. But the internet has changed all that, enabling us to 
connect phones without wires. 

The introduction of VoIP (Voice Over Internet Protocol) and 
Wi-Fi have revolutionized the way we conduct business and how 
we use phones. Technically, we are still connected with wires, but 
not to the same degree as before. 

Nowadays, most businesses have a local area network 
that requires one connection from the telephone pole into the 
building. The local area network can then connect unlimited 
numbers of phones without wires. Wi-Fi, or wireless routers, 
can extend hundreds of feet, keeping computers and phones 
connected. 

Cellular towers have allowed us to stay connected while 
we travel. The honeycomb design of cell towers overlaps, thus 
enabling the handoff of a traveling connection to continue with 
the call while driving 60 miles per hour. 

Pete Ferro owns Ameritel Communications Corporation based 
in Toms River. 

www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE

55



The One-Stop-Shop for
     all your Home Improvement needs!

FENCING · DECKING · ROOFING · SIDING · WINDOWS · RAILING

The Fencing, Decking, & Home Improvement 
Specialists You Can Trust!

1579 US 9, Toms River
3468 US 9, Freehold Township
ByCarls.com | (855) BY-CARLS

NJHIC #13VH04391000

RailingDecking

Multiple Financing
Packages Available

Family owned and operated. 

Fencing Roofing

Cannot be combined with any 
other offers and 

must be presented at 
the time of estimate.

ANY FENCING PROJECT 
OVER $3,000.

Cannot be combined with any 
other offers and 

must be presented at 
the time of estimate.

$30000
off

ANY DECKING PROJECT 
OVER $5,000.

Cannot be combined with any 
other offers and 

must be presented at 
the time of estimate.

$500 00
off

ANY WINDOWS OR DOORS 
PROJECT OVER $4,000.
Cannot be combined with any 

other offers and 
must be presented at 
the time of estimate.

$40000
off

ANY ROOFING PROJECT 
OVER $10,000.

$1,00000
off

Call today for a 
FREE ESTIMATE!
(855) BY-CARLS

OCBA MAGAZINE  |  SPRING 2023 ISSUE

MANY ADVERTISERS EXTEND DISCOUNTS OR SPECIAL OFFERS

66



FR
O

M
 T

H
E 

EX
PE

RT
S’

 C
O

RN
ER

The process of selling your 
business can be a very rewarding 
experience—both financially 
and for your lifestyle. Handled 
properly, executing a proper sale 
can meet all ownership goals and 
benefit the organization moving 
forward. However, an improperly 
handled attempt to sell can be a 
nightmare, fraught with potholes 
and problems that will cause the 
effort to fail. This can be extremely demoralizing to the 
owner and put the organization at risk. 

The transfer of a privately owned business is a very 
complex transaction with many considerations. Most 
important is setting the planning into motion with as 
much lead time as possible and having the correct team 
in place to execute the process correctly.

Let’s examine six of the most common reasons a deal 
to sell a business might fail:

1. Lack of True Motivation to Sell – A fully 
motivated seller is the most important ingredient. He or 
she must be mentally prepared and “at peace” with the 
decision to sell, and the owner’s goals (both monetary 
and lifestyle) must be clearly defined and obtainable.

2. Unrealistic Expectations – A clearly defined 
deal structure must be laid out. That means enlisting 
a qualified mergers and acquistions (M&A) advisor 
to provide an accredited fair-market valuation. In 
addition, the seller needs to know what to expect from a 
proposed sale: process steps, confidentiality, timeline, tax 
implications, seller notes, real estate, transition period, 
and life post-closing.

3. Team Not on Same Page – A qualified team of 
professionals with defined roles must be in place to 
support the owner: CPA, financial advisor, business 
attorney, and an experienced M&A advisor. All 
stakeholders should share the motivation to sell, 
including spouses, family members, and key advisors. 

4. The Financial Story Changes – If the “financial 

story” of the business changes while on the market, then the 
buyers and banks will lose trust and the deal will evaporate. 
Any negative deviation from projected performance will reduce 
valuation, leading to lower offers. The financials must be strong, 
consistent, and predictable.

5. Dependencies & Concentrations – If a buyer—or lender—
perceives a threat to continued operations, the deal becomes 
harder to close. Threats may include: significant sales tied directly 
to the owner (or personal relationship); one primary supplier or 
manufacturer; retirement of a key employee; and (most glaring) a 
too-high a percentage of revenue coming from one client.

6. Poorly Qualified Buyer – Before making a deal with 
a potential buyer, it is critical to know that he or she has 
management qualifications, decisiveness, and financial capability, 
and that good chemistry, communication, and professionalism 
exist between buyer and seller. 

Now that we’ve identified some of the most common barriers 
to completing a transaction, how can a business owner ensure a 
smooth sale? Here are a few tips:

• Be Well-Prepared – Will the sale bring happiness and 
provide the desired financial result?  

• Assemble the Right Team – Professionals and family all need 
to serve a role and be dedicated to the success of the proposed 
transaction.  

• Proper Valuation – An accredited fair-market valuation of 
the business is a critical first step in understanding the true value 
and marketability of the firm.  

• The Correct Process – A sales process that is coordinated by 
an experienced M&A professional will ensure that confidentiality 
is maintained, buyers will be fully pre-qualified, and an efficient 
transaction completed. 

The process of selling a privately held company is a unique 
experience and, if handled properly, can result in an extremely 
rewarding transaction that fully meets the goals of the owner and 
the firm. 

Gary Herviou is vice president of A Neumann & Associates, LLC, a 
professional mergers and acquisitions and business brokerage firm.

Why Deals Fall Apart (and what to do about it)
By Gary W. Herviou
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Severe Weather and Keeping Safe  
from Storms and Hurricanes
By Jen Lorentzen

Severe weather can happen 
anytime, anywhere. While it may 
be difficult to prepare for the 
unpredictable, here are steps you can 
take now to help ensure you are ready 
when disaster strikes.

Before the storm:
• Build an emergency supply kit
• Develop a communication plan
• Keep important papers and valuables in a safe place
• In case of lightning, unplug any electrical equipment 

that doesn’t need to be used
• Secure outdoor objects
• Shutter or board up windows and doors

During the storm:
• Stay indoors
• Use radio or TV to keep updated on changes (keep a 

battery-operated radio on hand)
• Avoid contact with corded phones

• Avoid contact with electrical equipment or 
cords

• Avoid contact with plumbing, as it can 
conduct electricity

• Stay away from doors and windows

After the storm:
• Never drive or walk through flooded areas
• Steer clear of storm-damaged areas
• Stay away from downed power lines and 

report them immediately

The first step to becoming weather ready is 
to understand the types of hazardous weather 
that can affect where you live and work. Here is 
a list of common weather terms for the Ocean 
County area that you may hear before, during, 
and after a storm:

• Storm surge is the abnormal rise of water 
generated by a storm’s wind. This can 
travel several miles inland, especially 
along bays, rivers, and estuaries.

• Flooding occurs when water covers or 
submerges normally dry land with a large 
amount of water; it can persist for several 
days after a storm has dissipated.

• Winds from storms can damage and 
destroy buildings.

• Tornados can accompany landfalling 
storms and occur in rain bands away from 
the center of a storm.

• Dangerous waves can pose significant 
hazard and damage to coastal residents’ 
structures and businesses, even when the 
storm is more than 1,000 miles offshore.

Know the difference between a storm watch 
and a storm warning:

• Watch is used for conditions that may turn 
into a severe weather event. Remain alert 
for further warnings.

• Warning is when severe weather has been 
spotted or indicated on radar and signals 
that you should take cover immediately.

Knowing your risk and taking action before, 
during, and after a storm will make you better 
prepared to save your life and assist in saving 
the lives of others.

Jennifer Lorentzen is in business development at 
SERVPRO of Toms River. 

LANDSCAPING

ROBERT OTT, JR.ROBERT OTT, JR.

Design 
Installation 

Maintenance
Certified Brick Paver & 

Retaining Wall Specialists

ottlandscaping.com

(732) 929-3520

Owner Operated Since 1978

Toms River
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Dan Hawtin
President

150 Lake Avenue
Island Heights, NJ 08732

Auto Body Craftsman, Inc.

732-270-8099
Danabc@comcast.net

PattyAuto@comcast.net
We specialize in craftsmanship

We treat you like family

We o�er:
Prompt friendly service

Excellent quality repairs and painting
Most modern equipment and technology

Computerized frame and uni-body repair equipment
Computerized paint mixing and matching equipment

Constant re-certi�cation of technicians
Life-time written warranty on work

Preferred by all
insurance companies

Emergency
towing after hours 732-349-1371 License #00927A

www.oceancountybusinessassociation.com
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Is It Gaslighting or Lying? 
By Midge Cannin-Schuck, LPC

	 The term gaslighting comes 
from a 1940s film, Gas Light, 
which was based on a book 
and play by Patrick Hamilton.
	 What’s the difference 
between gaslighting and 
lying? Gaslighting is a form 
of manipulation used to make 
someone feel guilty for a 
mistake or action he or she 

has committed. This form of “power over” is a type 
of emotional abuse, often used as a form of self-
protection the abuser employs to place blame on the 
victim.

Gaslighting has three main phases: 	
1. Disbelief — the abuser tries to alter reality, so 

the victim mistrusts their understanding of the 
situation

2. Defense — the victim attempts to defend 
him- or herself, eventually mistrusting his or 
her own belief

3. Depression — after a while, victims lose their 
self-confidence 

Lying, on the other hand, is a matter of not telling 
the truth and may include:

• Omission — purposefully leaving out 
important details

• Restructuring — 
changing the details, 
either intentionally or 
due to a memory lapse

• Denial — refusing to 
accept the truth 

• Minimization — 
reducing the impact of 
the mistake/action

• Fabrication — 
deliberately making false 
statements

• Maliciousness — told 
to hurt people, often 
carrying serious 
consequences and 
leading to unfair or 
unjust circumstances for 
others. 
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• Deceitful — lie to others about the facts
• Duplicitous — lie about their own values to get 

their way
• Delusional — lie to themselves about the facts
• Demoralized —lie to themselves about the facts

Gaslighting can be more harmful than lying because 
the abuser twists the truth to gain unequal power over 
another. It’s a form of persistent manipulation and 
brainwashing that causes the victim to discredit his or 
her thoughts and perception of a situation.

A gaslighter will:
• Lie and exaggerate
• Repeatedly talk about the situation to wrest 

control and dominate the relationship
• Escalate the situation when challenged by 

increasing verbal attacks, refuting evidence with 
blame, and creating mental confusion in the 
victim

• Strive to wear out the victim, form a codependent 
relationship, and give false hope with the goal of 
achieving dominance and control 

If you or someone you know is being emotionally 
abused in this manner, please seek guidance from a 
licensed professional. 

Midge Cannin-Schuck is a Licensed Professional 
Counselor based in Toms River. 
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PUTTING YOU AND  
THE COMMUNITY FIRST

As our footprint expands, we’re still 
with you every step of the way.

1.888.623.2698  |  OCEANFIRST.COM1.888.623.2698  |  OCEANFIRST.COM1.888.623.2698  |  OCEANFIRST.COM

Call us today at 1.888.623.2633 or 
visit us online at oceanfirst.com.
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        Visit Ozane's Bug Museum
***Mention this ad and your children will receive a FREE trading card

School Year Hours Fri-Sun 10am-3pm    Summer Hours Mon-Fri 10am-3pm
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Sailing the High Seas on a Tall Ship
By Nancy Schott

Would you like to climb the 
mast to the crow’s nest 75 feet above 
the deck or visit the open bridge 
where you can help sail the vessel? 
If so, a tall ship adventure might just 
be the ticket. 

You can relax in the bowsprit 
netting to listen to the waves and 
experience the feeling of being 
surrounded by water on all sides, while suspended above the 
ocean as dolphins frolic below you.

Life on board is casual and relaxed, with no crowds or 
lines—just the perfect amount of personal service. It’s like 
being on your own private yacht. Visit ports untouched by 
larger cruise ships. Enjoy water sports, yoga and wellness 
classes, swimming pools, shore excursions designed to 
highlight the best of the ports visited, and guest lecturers.

Watching the sun rise each morning and slip below the 
horizon each evening from the top deck also makes for 
some incredibly romantic moments.

Warm air on your skin, the thrill of visiting far-flung 
locations, vibrant sunsets glimpsed from a cozy spot on the 
deck—the experience of gliding into an exotic port aboard 
one of the world’s largest clipper ships under full sail is 
simply amazing.

In 1989, Swedish entrepreneur Mikael Krafft turned his 
boyhood dream into a reality when he founded Star Clippers, 
a modern-day cruise line dedicated to re-creating the golden 
age of tall sailing ships. These voyages treat passengers to a 
mega-yacht experience in 
places like the Caribbean, 
Mediterranean, and Central 
America. Since then, other 
tall ship cruise lines have 
taken to the seas. 

Intimacy on these small 
ships is a prized attraction, 
with guests limited to fewer 
than 250 passengers. But 
don’t think they skimp 
on amenities: Ships boast 
expansive teak decks, 
swimming pools, informal 
dining, convivial tropical bars 
on deck, and piano lounges. 

Itineraries are based on 
wind charts, allowing them to 
move by the power of the wind 
70 to 90 percent of the time, 
making this mode of travel a 
wonderfully green option.

Ready to set sail? Contact 
your travel agent to learn 
all about the tall ships 
experience.

Nancy Schott is owner/
manager of Home Town 
Travel based in West Creek. 

Family Owned and Operated
Licensed, Insured and Bonded

Call for a Free In-Home Assessment

We are devoted to seniors and the chronically disabled who aren’t 
ready for an institutional setting. With our support and caring 
companionship, they can remain at home or with relatives.

732-279-4495 / 866-377-2903

    Assistance with:
    • light housekeeping and laundry
    • meal planning and preparation
    • bathing and dressing
    • personal care
    • medication reminders
    • bill paying and paperwork
    • incidental transportation and errands
    • information and referral services

As Little as 3 hours to 24 hours and Live-In Care

www.A�ordableSeniorHomecare.net    A�ordableSeniorCare@yahoo.com

Serving Ocean and Monmouth Counties

Benefits of Fencing in Your Yard
By Carl Del Pizzo

A fence can be more than just a 
fence, offering a world of appearance-
enhancing benefits. 

Many people picture a white picket 
fence when considering a home’s aesthetics, 
but there are many more fencing options 
to consider. With multiple styles, materials, 
and colors to choose from, you can give 
your property a polished and cohesive look, 
while complementing your home’s architecture and design. 

If your home is in a busy area, a fence will help reduce noise 
from traffic, neighbors, and other sources and create a more 
peaceful outdoor environment.

An attractive fence can improve curb appeal and property 
value. It also affords you privacy from neighbors and offers 
enhanced safety and security—a deterrent to potential intruders, 
especially if you add gates with locks. 

Good fences will also act as barriers to the elements. Strong, well-
built fences will hold up against some wind events and can keep your 
yard warmer on windy days. They may also protect landscaping and 
plants that would otherwise not survive this type of weather. 

Keeping children and pets safely contained and preventing 
them from wandering off is another great advantage. If you have 
a pool, there are specific fences designed in accordance with pool 
safety guidelines to keep animals and children out of the area.

	 Overall, adding a fence to your yard provides a range 
of benefits that will enhance comfort, safety, and appeal to your 

home. With that in mind, 
when you’re shopping for 
fences, search for reputable 
contractors who can 
streamline the selection 
process. Be sure to choose a 
contractor you trust to install 
the fence correctly—one 
who will make good on any 
mistakes and be available for 
future repairs, if needed. 

Reputable fence 
contractors are 
knowledgeable about 
local regulations and well 
versed in the best materials 
and styles for your needs 
and situation. Durability 
and maintenance are two 
important factors to consider 
when choosing a fence. A 
good contractor will provide 
you with the best fit to keep 
your new fence looking  
good for years to come.

Carl Del Pizzo is CEO  
of Carl’s Fencing. 

www.oceancountybusinessassociation.com
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Smart Shredding
By Peter Levitt

Shredding is not just 
destroying paper and tossing 
it into the trash. It’s knowing 
how to destroy confidential and 
personal documents by keeping 
the information secure, while also 
contributing to the health of our 
planet. If you’re going to shred, 
shred smart. 

Here are just a few of the benefits of shredding:
• Helps the environment. Shredding generates a 

direct impact on the planet. A single ton of shredded 
paper can save up to 17 trees, 7,000 gallons of water, 84 
gallons of oil, 4,100 kilowatts of energy, and up to three 
cubic yards of landfill space.

• Saves time. In life, time is one of those things you 
can’t make up once it passes. Time is money! Storing 
piles of outdated, unnecessary documents in your home 
or office eats up space and requires lots of time to sort 
through and deal with responsibly.

• Protects your (and your customers’) 
information. Keeping sensitive information accessible 
is highly risky, since this information may be easily 
accessed by others or end up in the wrong hands. One 
piece of paper, a pen drive, an X-ray file, or any type 
of document is enough to cause a security breach that 
could compromise your integrity—
or that of your customers. 

• Keeps an organized working 
environment. Piles of paper and 
stacks of documents can cause 
mayhem in the workplace. It’s very 
easy to confuse outdated or no-
longer-needed documents with those 
that are current and may contain 
sensitive information. At the end of 
the day, you could end up distributing 
or sharing the wrong information. 

• Saves money. Accumulating 
documents or office goods requires 
space, and space means money. The 
more stuff you acquire, the more 
money you spend to accommodate 
it all in your office, home, or 
warehouse. Shredding or destroying 
what you don’t need will enable you 
to invest in space for what you do 
need or must keep.

Want to clear your head of 
mess and confusion, while saving 
time, money, and maybe the planet? 
Contact your local shredder today 
and start shredding! 

Peter Levitt is CEO of IDSAutoshred, 
a customized shredding service.
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ER Fibromyalgia Linked to Fatigue 

Syndrome
By Steven Pollack, D.C.

 
Question: I have fibromyalgia and still 

don’t understand what causes it. Why is 
there so much confusion over it?

Answer: Fibromyalgia is a mysterious 
illness with a bad reputation. The symptoms 
range from inexplicable pain, stiffness, and 
fatigue to full body joint aches. 

In the past, most patients were told they were stressed out or 
depressed or that their condition was psychosomatic. But with 
an abundance of cases emerging over the years, much more 
attention has been focused on the syndrome. Research and 
clinical data now imply that fibromyalgia is linked to chronic-
fatigue syndrome and possibly the after-effects of Lyme disease.

Other theories contend that fibromyalgia may be due to 
decreased blood supply to parts of the brain that process pain. 
Another, more radical, theory contends that residual effects 
of antibiotics and vaccine treatments express themselves after 
many years of dormancy.

The symptoms may be serious, including swelling, tingling, 
numbness, stiffness in soft tissues (muscles, tendons, and 
ligaments), aching, and throbbing pain that is worse in the 
morning, intensifies again at night, and has been known to 
drive sufferers to suicide.

Fatigue is one of the most common complaints (reported 
in 9 out of 10 cases), 
caused perhaps by 
disturbances in the 
deep-sleep phase 
the body needs 
to get properly 
refreshed at night. 
For some unknown 
reason, women get 
fibromyalgia seven 
times more than  
men.

There is no known 
cure for fibromyalgia. 
Many patients 
manage their pain 
with aerobic exercise, 
such as cycling and 
jogging. Others find 
stretching and yoga to 
be effective, and many 
utilize massage and 
chiropractic as their 
primary treatments.

Dr. Pollack is a 
chiropractic specialist 
and director of Pollack 
Health and Wellness 
in Beachwood. 

GLENN G. VANPELL, CPA

glenn.vanpell@jumpcpa.com

12 LEXINGTON  AVENUE
TOMS RIVER, NJ 08753

(732) 240-7377 • FAX (732) 505-8307

514 BRICK BOULEVARD, SUITE 3
BRICK, NJ 08723

(732) 840-1600 • FAX (732) 840-8349

JUMP, PERRY AND
COMPANY, L.L.P.

C E R T I F I E D  P U B L I C  A C C O U N T A N T S
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ACCOUNTANTACCOUNTANT
Glenn VanPell, CPAGlenn VanPell, CPA
Jump, Perry and Company, LLCJump, Perry and Company, LLC
P: 732.240.7377 / F: 732.505.8307P: 732.240.7377 / F: 732.505.8307
Glenn.VanPell@JumpCPA.comGlenn.VanPell@JumpCPA.com
JumpCPA.comJumpCPA.com

ALZHEIMER’S CAREALZHEIMER’S CARE
Denise Van TassellDenise Van Tassell
Alcoeur GardensAlcoeur Gardens
P: 732.290.2273 / F: 732.244.2831P: 732.290.2273 / F: 732.244.2831
Denise@AlcoeurGardens.comDenise@AlcoeurGardens.com
AlcoeurGardens.comAlcoeurGardens.com

AUTOMOBILE: BODY SHOPAUTOMOBILE: BODY SHOP
Dan HawtinDan Hawtin
Auto Body CraftsmanAuto Body Craftsman
P: 732.270.8099 / F: 732.270.1822P: 732.270.8099 / F: 732.270.1822
PattyAuto@comcast.netPattyAuto@comcast.net
AutoBodyCraftsman.comAutoBodyCraftsman.com

AUTOMOBILE: REPAIRSAUTOMOBILE: REPAIRS
Bobby KostrewaBobby Kostrewa
Tranz ConnectionTranz Connection
P: 732.270.5600 / F: 732.270.6886P: 732.270.5600 / F: 732.270.6886
TranzConnection@comcast.netTranzConnection@comcast.net
TranzConnection.comTranzConnection.com

BANKINGBANKING
Steve PellegrinelliSteve Pellegrinelli
Ocean First BankOcean First Bank
P: 732.240.4500 x7173 / F: 732.818.7964P: 732.240.4500 x7173 / F: 732.818.7964
SPellegr@OceanFirst.comSPellegr@OceanFirst.com
OceanFirstOnline.comOceanFirstOnline.com

BUSINESS MERGERS & ACQUISITIONSBUSINESS MERGERS & ACQUISITIONS
Gary W. HerviouGary W. Herviou
A Neumann & AssociatesA Neumann & Associates
P: 732.872.6777 / C: 908.415.3700P: 732.872.6777 / C: 908.415.3700
F: 732.872.6669F: 732.872.6669
Gary.Herviou@NeumannAssociates.comGary.Herviou@NeumannAssociates.com
NeumannAssociates.comNeumannAssociates.com

CHIROPRACTOR
Dr. Steven Pollack
Pollack Health & Wellness, Inc.
P: 732.244.0222 / F: 732.244.0450
MooseDr29@gmail.com
PollackHealthAndWellness.com

CONSTRUCTION
Randy Laing
Barbara Farley, Associate
CHAP Construction
P: 732.349.3223 / F: 732.349.8007
Info@ChapConstruction.com

COUNSELOR / MENTAL-HEALTH 
SPECIALIST
Midge Cannin-Schuck, MPA, MA, LPC
P: 732.286.2501 / F: 732.286.2165
Midge49cc@aol.com

DENTIST
Chester Chianese
Chester C. Chianese, D.D.S., L.L.C.
P: 732.349.4040 / F: 732.349.7144
Aunman@aol.com
ChianeseDental.com

ENGINEERING: CIVIL
Christopher Rosati, PE, PP
FWH Associates, PA
P: 732.797.3100 / F: 732.797.3223
CRosati@FWHAssociates.com
FWHAssociates.com

ENVIRONMENTAL CONSULTING &
CONTRACTING
Phil Brilliant, CHMM, LSRP
Brilliant Environmental Services, LLC
P: 732.818.3380 / F: 732.818.3381
Brilliant@BrilliantEnvironmental.com
BrilliantEnvironmental.com

FENCING SALES & INSTALLATION
Carl Del Pizzo, Jr.
Carl’s Fencing & Decking
P: 732.505.1749 x303 / F: 732.505.1552
CarlJr@ByCarls.com
ByCarls.com
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FINANCIAL PLANNING & INVESTMENTS
Chad White, CIMA®, AIF®
Safe Harbor Wealth Management, Inc.
P: 732.364.2045 / F: 732.364.2597
Chad.White@LPL.com
SafeHarborWM.com

FITNESS
Matt Trost
Retro Fitness
P: 732.608.7715 / C: 201.981.2884
CatherineRetroFitnessTomsRiver@gmail.com
RetroFitness.com

FLORIST
Cathy Mulhern
A Blossom Shop
P: 732.349.7447
mulcathy35372@aol.com
ABlossomShop.com

GARAGE DOORS & OPENERS
Steve Bucci
Don’s Doors
P: 732.929.0801
SBucci76@gmail.com

HIGHER EDUCATION
Ken Karamichael
Georgian Court University
P: 732.987.2255 / C: 732.966.0242
kkaramichael@georgian.edu
cps.georgian.edu

HOME HEALTH CARE:
SENIOR HEALTH SERVICES
Kevin Bradshaw
Affordable Senior Home Care
P: 732.279.4495 / F: 732.279.4658
AffordableSeniorCare@yahoo.com
AffordableSeniorHomeCare.net

HOME INSPECTIONS
Tricia Washburn
Lighthouse Inspections, LLC
P: 732.379.9293
LHInspects@gmail.com
LHInspects.com

HOTEL, MEETINGS & RECEPTIONSHOTEL, MEETINGS & RECEPTIONS
Kevin HanfieldKevin Hanfield
Rachel Guzikowski, Rachel Guzikowski, AssociateAssociate
Clarion Hotel & Conference CenterClarion Hotel & Conference Center
P: 732.341.2400 / F: 732.341.6469P: 732.341.2400 / F: 732.341.6469
K.Hanfield@ClarionHotelTomsRiver.comK.Hanfield@ClarionHotelTomsRiver.com
ClarionHotelTomsRiver.comClarionHotelTomsRiver.com

INSURANCE: LIFE & HEALTHINSURANCE: LIFE & HEALTH
Rich GilchrestRich Gilchrest
The Martin AgencyThe Martin Agency
P: 732.929.0900 / C/F: 732.773.1172P: 732.929.0900 / C/F: 732.773.1172
RichGilchrest@Live.comRichGilchrest@Live.com
MartinAgencyNJ.comMartinAgencyNJ.com

INSURANCE: PROPERTY & CASUALTYINSURANCE: PROPERTY & CASUALTY
Ryan McCabeRyan McCabe
McMahon Insurance AgencyMcMahon Insurance Agency
P: 609.597.8507 / F: 609.978.9649P: 609.597.8507 / F: 609.978.9649
RyanM@McMahonAgency.comRyanM@McMahonAgency.com
McMahonAgency.comMcMahonAgency.com

INSURANCE: PUBLIC ADJUSTERINSURANCE: PUBLIC ADJUSTER
Art BaileyArt Bailey
Andrew K. Knox & CompanyAndrew K. Knox & Company
P: 732.349.3231 / F: 732.505.8796P: 732.349.3231 / F: 732.505.8796
Andrew@AndrewKnox.comAndrew@AndrewKnox.com
AndrewKnox.comAndrewKnox.com

INSURANCE: TITLEINSURANCE: TITLE
John KemmererJohn Kemmerer
Surety Title Coastal RegionSurety Title Coastal Region
P: 732.341.1090 / F: 732.341.0855P: 732.341.1090 / F: 732.341.0855
JohnCKemmerer@gmail.comJohnCKemmerer@gmail.com
MySurety.comMySurety.com

LANDSCAPINGLANDSCAPING
Robert OttRobert Ott
Robert Ott LandscapingRobert Ott Landscaping
P: 732.929.3520 / F: 732.223.4068P: 732.929.3520 / F: 732.223.4068
Bob@OttLandscaping.comBob@OttLandscaping.com
OttLandscaping.comOttLandscaping.com
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LAW FIRM: BANKRUPTCYLAW FIRM: BANKRUPTCY
Regina Gelzer, Esq.Regina Gelzer, Esq.
Regina L. Gelzer, Attorney-At-Law, LLCRegina L. Gelzer, Attorney-At-Law, LLC
P: 732.608.0560 / F: 732.608.0559P: 732.608.0560 / F: 732.608.0559
GelzerLaw2@live.comGelzerLaw2@live.com
GelzerLaw.comGelzerLaw.com

MEDIA: RADIOMEDIA: RADIO
Linda CronkLinda Cronk
Beasley Media Group, Inc., Beasley Media Group, Inc., 
WJRZ 100.1-WRAT 95.9WJRZ 100.1-WRAT 95.9
P: 732.681.9591 x212 / F: 732.681.9431P: 732.681.9591 x212 / F: 732.681.9431
Linda.Cronk@BBGI.comLinda.Cronk@BBGI.com
BBGI.comBBGI.com

MORTGAGE BANKER: RESIDENTIALMORTGAGE BANKER: RESIDENTIAL
Robert Rauf | NMLS #248937Robert Rauf | NMLS #248937
CMG Home LoansCMG Home Loans
P: 732.908.4868 / C: 732.740.0175P: 732.908.4868 / C: 732.740.0175
RRauf@CMGHomeLoans.comRRauf@CMGHomeLoans.com
RobertRauf.comRobertRauf.com

OPTICIAN & HEARING AID DISPENSEROPTICIAN & HEARING AID DISPENSER
Paul LosseffPaul Losseff
Holiday Opticians Holiday Opticians 
Holiday Plaza Hearing Aid CenterHoliday Plaza Hearing Aid Center
P: 732.349.6663 / F: 732.349.8803P: 732.349.6663 / F: 732.349.8803
PLosseff@aol.comPLosseff@aol.com

PHOTOGRAPHYPHOTOGRAPHY
Angie LombardiAngie Lombardi
Angie Lombardi PhotographyAngie Lombardi Photography
P: 908.902.3413 / F: 732.854.7355P: 908.902.3413 / F: 732.854.7355
Angie@AngieLombardi.comAngie@AngieLombardi.com
AngieLombardiPhoto.comAngieLombardiPhoto.com

PRINTING & DESIGNPRINTING & DESIGN
Bill DeBernardisBill DeBernardis
Atlantic Printing and DesignAtlantic Printing and Design
P: 732.229.1899 / F: 732.222.6809P: 732.229.1899 / F: 732.222.6809
Bill@APADNJ.comBill@APADNJ.com
APADNJ.comAPADNJ.com

REAL ESTATE AGENCY
Mark Kotzas
Crossroads Realty, Inc.
P: 732.244.4900 / F: 732.505.9249
MKotzas@CRNJ.com
CrossroadsRealtyNJ.com

REMEDIATION / FIRE, WATER, MOLD
Patrick Reilly
Jen Lorentzen, Associate
SERVPRO of Toms River/Point Pleasant
P: 732.349.9898 / F: 732.349.8898
PReilly@ServproTomsRiver.com
SERVPROTomsRiver.com

ROOFING AND SIDING CONTRACTOR
Dan Fleming
Proven Contracting, LLC
P: 732.800.4616 / F: 855.655.2489
C: 732.597.8758
Dan@ProvenContracting.com
ProvenRoofing.com

SHREDDING: DATA DESTRUCTION
Peter Levitt
IDSAutoshred
P: 732.518.8100 / F: 732.244.0932
Peter.L@IDSAS.net
IDSAutoshred.com

SOLID WASTE AND RECYCLING 
COLLECTION
Joseph Caldeira
Meadowbrook Industries, LLC.
P: 732.774.0404 / F:732.774.2604
C: 732.803.7511
JCaldeira@Meadowbrook-Industries.com
Meadowbrook-Industries.com

SPRINKLERS: LAWN IRRIGATION
Frank Tansley
Hydro-Power Sprinklers, L.L.C.
P: 732.240.2006 / F: 732.341.0774
Info@HydroPowerSprinklers.com
HydroPowerSprinklers.com

TELEPHONE SYSTEMS & SERVICES
Pete Ferro
Ameritel Communications Corporation
P: 732.477.7733 x205 / F: 732.477.2483
Sales@AmeritelNJ.com
AmeritelNJ.com
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TELEVISION & VIDEO PRODUCTION
Sandy Levine
Sandra Levine Productions, LLC
P: 732.349.6601
Sandy@SandraLevine.com
SandraLevine.com

TERMITE & PEST CONTROL
Jeff Koerner
Ozane Termite and Pest Control
P: 732.349.0559 / F: 732.349.0179
Jeff.Koerner@Ozane.com
Ozane.com

TRAVEL AGENCY
Nancy Schott, CTC, DS
Home Town Travel
P: 609.597.5100
HomeTownTravel@comcast.net
HomeTownTravelInc.com

VACATION RENTALS
Chuck Laing
Chuck Laing Vacation Rentals
P: 732.306.1845 / F: 732.349.6240
CLaingcc@verizon.net

WEB DESIGN & ONLINE MARKETING
Jeff Demos
Deimos Designs
P: 732.687.7219
Jeff@DeimosDesigns.com
DeimosDesigns.com

WRITER, EDITOR & AUTHOR
Lisa McComsey
Lisa McComsey, Writer, Editor & Author
P: 848.333.6100
Lisa@LisaMcComsey.com
LisaMcComsey.com

Reproduction and distribution of OCBA member information 
for any solicitation or unlawful purpose is strictly prohibited, 
and any violations will be pursued to the full extent permitted 
by state and/or federal law.

Revised May 2023
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AUTOMOTIVE SERVICES:
Auto Body Craftsman – 732-270-8099 (Ad pg 9)
Tranz Connection – 732-270-5600 (Ad pg 28)

BUSINESS SERVICES:
Ameritel Communications Corp. – 732-477-7733 
Atlantic Printing & Design – 732-229-1899 (Ad pg 29)
Deimos Designs – 732-687-7219
IDS Autoshred – 732-518-8100 (Ad pg 22)
Meadowbrook Industries, LLC – 732-803-7511 (Ad insde back cvr)

CONSTRUCTION/ENGINEERING:
Chap Construction – 732-349-3223 (Ad pg 31)
FWH Associates, PA – 732-797-3100 (Ad pg 21)
Proven Contracting, LLC – 732-800-4616 (Ad pg 32)

HEALTH CARE/FITNNESS:
Affordable Senior Home Care – 732-279-4495 (Ad pg 13)
Alcoeur Gardens – 732-290-2273 
Chester C. Chianese, DDS, LLC – 732-349-4040
Holiday Plaza Hearing Aid Ctr. – 732-349-6663 (Ad pg 24)
Midge Cannin-Schuck, MPA, MA, LPC – 732-286-2501
Pollack Health & Wellness, Inc. – 732-244-0222
Retro Fitness – 732-608-7715

HOME SERVICES & IMPROVEMENTS:
Carl’s Fencing & Decking – 732-505-1749 (Ad pg 6)
Don’s Doors – 732-929-0801
Hydro-Power Sprinklers, LLC – 732-240-2006 (Ad pg 26)
Lighthouse Inspections, LLC – 732-379-9293
Ozane Termite & Pest Control – 732-349-0559 (Ad pg 12)
Robert Ott Landscaping – 732-929-3520 (Ad pg 8)
SERVPRO of Toms Rvr/Pt Pleas – 732-349-9898 (Ad outside back cvr)

INSURANCE/FINANCIAL SERVICES:
Andrew K. Knox & Company – 732-349-3231 (Ad pg 23)
CMG Home Loans – 732-908-4868
Martin Agency – 732-929-0900
McMahon Insurance Agency – 609-597-8507 (Ad inside front cvr)
OceanFirst Bank – 732-240-4500 (Ad pg 11)
Safe Harbor Wealth Management, Inc. – 732-364-2045 (Ad pg 27)
Surety Title Coastal Region – 732-341-1090

MEDIA/MARKETING SERVICES:
Angie Lombardi Photography – 908-902-3413 (Ad pg 4)
Beasley Media Group, Inc., WJRZ 100.1, WRAT 95.5 – 732-681-9591
Lisa McComsey, Writer, Editor & Author – 848-333-6100  (Ad pg 21)
Sandra Levine Productions, LLC – 732-349-6601 (Ad pg 20)

PROFESSIONAL SERVICES:
A Neumann & Associates – 732-872-6777 (Ad pg 30)
Brilliant Environmental Services, LLC – 732-818-3380 (Ad pg 25)
Crossroads Realty, Inc. – 732-244-4900 (Ad pg 10)
Georgian Court University – 732-987-2255 (Ad pg 3)
Jump, Perry and Company, LLC – 732-240-7377 (Ad pg 14)
Regina L. Gelzer, Attorney-at-Law, LLC – 732-608-0560

RETAIL/HOSPITALITY:
A Blossom Shop – 732-349-7447
Chuck Laing Vacation Rentals – 732-306-1845
Clarion Hotel & Conference Center – 732-341-2400 (Ad pg 5)
Home Town Travel – 609-597-5100 (Ad pg 19)



Use the Right Recipe to Cook Up 
a Tasty Video Story
By Sandy Levine

  
More and more, businesses—and families—are using 

video to tell their stories and connect. But not all stories 
will whet the appetite of your audience. Using the right 
recipe makes the difference between a half-baked video 
that no one will consume, and a scrumptious smorgasbord.

Recently, Joanne Gwin, community coordinator of the Jon Bon Jovi Soul 
Kitchen in Toms River, spoke to members of the Ocean County Business 
Association about her organization. The Soul Kitchen, whose original location 
operates in Red Bank, has the perfect ingredients for an effective video: interesting 
visuals, a compelling story arc, and the potential to do good.

The JBJ Soul Kitchen is a nonprofit, community restaurant run by musician 
Jon Bon Jovi’s foundation, whose mission is lessening hunger, poverty, and 
homelessness. The Soul Kitchen provides delicious meals to all who come in, 
regardless of ability to pay. Prices are not on the menu, but dignity and respect 
always are. Among the growing number of clients: local senior citizens struggling 
to put food on the table as prices skyrocket. 

Paying diners who eat at the Soul Kitchen support its mission through a $20 
donation per meal. It’s a great deal: patrons feast on soup or salad, a main course, 
dessert, and an alcohol-free beverage. Each time diners donate an additional $20 
they pay it forward by providing a meal for someone in need.

People unable to pay are welcome to enjoy a healthy meal, and often do 
volunteer work in return. Gwin strives to find out what other problems are 
leading to food insecurity; it is always just part of a bigger picture.

The Jon Bon Jovi Soul Kitchen is located within the B.E.A.T. Center where 
organizations, including Fulfill and the People’s Pantry, are also working to break 
the cycle of food insecurity and poverty. Agencies offer wraparound services to help 

with issues, including housing, mental health, 
substance abuse, domestic violence, and more.

As Joanne Gwin talked about the Soul 
Kitchen, I imagined a wonderful video. 
What are the great visuals? The fresh, local 
ingredients used in the recipes. Cooking in the 
kitchen. Diners enjoying a meal in a warm, 
welcoming setting.

What is the compelling story arc? Positively 
affecting people by providing not just meals and 
services, but respect, kindness, and compassion. 
The Soul Kitchen sees many success stories, 
where guidance and support have helped 
people get back on their feet: finding housing, 
becoming sober, landing jobs. The opportunity 
to spread this critical information—and provide 
hope—are the ingredients of a video worth 
creating and watching.

If you would like to support the work of the 
Jon Bon Jovi Soul Kitchen, visit jbjsoulkitchen.org 
for the restaurant’s hours, and stop by for a 
meal. The Soul Kitchen also is always looking 
for volunteers.

If you need help finding the secret sauce 
of your story—whether about your business, 
your nonprofit, or your own life—a video 
professional can help create the tastiest recipe.

Sandy Levine, owner of Sandra Levine 
Productions, LLC, is a filmmaker and inspirational 
speaker on storytelling and caregiving.

Intimate small ship experience

Casual elegance 

Tradition of sailing

Modern comfort & amenities of a private yacht

Haute cuisine in cosmopolitan ambiance

Open-seating dining

Like-minded & well-traveled guests

Open bridge

Enrichment programs

Broaden your horizon

EX PER I ENCE
U N I Q U E  S A I L I N G  A D V E N T U R E S

Nancy Schott, CT C, DS
Home Town Travel
128 Bartlett Avenue (Bartlett Commons)

West Creek , NJ 08092
(609) 597-5100

C A RIBBE A N

P A N A M A  C A N A L

C O S T A  R I C A

T R A N S A T L A N T I C

E U R O P E

www.oceancountybusinessassociation.com
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AUTOMOTIVE SERVICES:
Auto Body Craftsman – 732-270-8099 (Ad pg 9)
Tranz Connection – 732-270-5600 (Ad pg 28)

BUSINESS SERVICES:
Ameritel Communications Corp. – 732-477-7733 
Atlantic Printing & Design – 732-229-1899 (Ad pg 29)
Deimos Designs – 732-687-7219
IDS Autoshred – 732-518-8100 (Ad pg 22)
Meadowbrook Industries, LLC – 732-803-7511 (Ad insde back cvr)

CONSTRUCTION/ENGINEERING:
Chap Construction – 732-349-3223 (Ad pg 31)
FWH Associates, PA – 732-797-3100 (Ad pg 21)
Proven Contracting, LLC – 732-800-4616 (Ad pg 32)

HEALTH CARE/FITNNESS:
Affordable Senior Home Care – 732-279-4495 (Ad pg 13)
Alcoeur Gardens – 732-290-2273 
Chester C. Chianese, DDS, LLC – 732-349-4040
Holiday Plaza Hearing Aid Ctr. – 732-349-6663 (Ad pg 24)
Midge Cannin-Schuck, MPA, MA, LPC – 732-286-2501
Pollack Health & Wellness, Inc. – 732-244-0222
Retro Fitness – 732-608-7715

HOME SERVICES & IMPROVEMENTS:
Carl’s Fencing & Decking – 732-505-1749 (Ad pg 6)
Don’s Doors – 732-929-0801
Hydro-Power Sprinklers, LLC – 732-240-2006 (Ad pg 26)
Lighthouse Inspections, LLC – 732-379-9293
Ozane Termite & Pest Control – 732-349-0559 (Ad pg 12)
Robert Ott Landscaping – 732-929-3520 (Ad pg 8)
SERVPRO of Toms Rvr/Pt Pleas – 732-349-9898 (Ad outside back cvr)

INSURANCE/FINANCIAL SERVICES:
Andrew K. Knox & Company – 732-349-3231 (Ad pg 23)
CMG Home Loans – 732-908-4868
Martin Agency – 732-929-0900
McMahon Insurance Agency – 609-597-8507 (Ad inside front cvr)
OceanFirst Bank – 732-240-4500 (Ad pg 11)
Safe Harbor Wealth Management, Inc. – 732-364-2045 (Ad pg 27)
Surety Title Coastal Region – 732-341-1090

MEDIA/MARKETING SERVICES:
Angie Lombardi Photography – 908-902-3413 (Ad pg 4)
Beasley Media Group, Inc., WJRZ 100.1, WRAT 95.5 – 732-681-9591
Lisa McComsey, Writer, Editor & Author – 848-333-6100  (Ad pg 21)
Sandra Levine Productions, LLC – 732-349-6601 (Ad pg 20)

PROFESSIONAL SERVICES:
A Neumann & Associates – 732-872-6777 (Ad pg 30)
Brilliant Environmental Services, LLC – 732-818-3380 (Ad pg 25)
Crossroads Realty, Inc. – 732-244-4900 (Ad pg 10)
Georgian Court University – 732-987-2255 (Ad pg 3)
Jump, Perry and Company, LLC – 732-240-7377 (Ad pg 14)
Regina L. Gelzer, Attorney-at-Law, LLC – 732-608-0560

RETAIL/HOSPITALITY:
A Blossom Shop – 732-349-7447
Chuck Laing Vacation Rentals – 732-306-1845
Clarion Hotel & Conference Center – 732-341-2400 (Ad pg 5)
Home Town Travel – 609-597-5100 (Ad pg 19)
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	 Although smart-home 
technology can offer a variety 
of conveniences within your 
household, such technology 
can also increase your cyber 
exposures. 
	 Hackers might be able to 
turn off your security camera, access your personal 
information, or spy on you and your family.
	 Without proper precautions in place, cybercriminals 
could tap into any of your connected deices—threatening 
both your home security and data privacy. Don’t let 
criminals take advantage of your smart home. 

Follow these six tips to keep your household secure: 
1. Purchase reputable products. Only buy gadgets 

from trusted brands. Research potential products 
through online forums. 

2. Use a secure network. Connect and access your 
devices through a private Wi-Fi network. Protect 
your home’s router with a strong encryption method. 

3. Disable what you don’t need. Be sure to disable any 
unnecessary features or settings on your gadgets, as 
these can increase your cyber exposures.

4. Create strong passwords. Ensure your devices’ 
passwords are unique and difficult to guess. Avoid 
using common phrases or personal information.  

5. Consider extra authentication. Always check to 
see if your gadgets offer two-factor authentication 
capabilities. If so, be sure to enable them. 	

6. Conduct routine updates. Keep up with regular 
software updates and maintenance to help protect 
your devices from bugs, malware, or viruses. 

7. Monitor who has access to your devices.
8. Unplug devices when not in use.

What are smart devices? Here are some examples:
• Security cameras, security systems, and wireless 

doorbells
• Door locks
• Baby monitors
• Thermostats
• Personal assistants (Amazon Alexa, Google Home, etc.)
• Televisions
• Garage door openers
• Sprinkler systems
• Kitchen appliances

Strong passwords are important. Here’s why:
• Most websites and services encrypt passwords before 

storing them on their servers. As a result, even if 
hackers were to gain access to the password, they 

How to Protect Smart Devices 
from Hackers
By Ryan McCabe

wouldn’t have access to the actual text that makes up your 
password.

• Once criminals gain access to an encrypted password, they can 
use sophisticated programs to quickly guess every combination 
of letters, numbers, and symbols until your password is 
cracked. Longer passwords and those that contain a large 
variety of characters will be difficult for programs to guess. 

Here’s how to create a strong password: 
	 While effective passwords should be complex, they don’t need 
to be difficult to remember. The next time you need to think of a 
unique password, try using a favorite song title, lyric, or quote. 
	 This will make a password that’s long and difficult for 
hackers to crack and has the added benefit of being memorable. 
Be sure to add a capital letter or special character to make your 
password that much stronger.
	 For example: If you like the 1975 song “Born to Run,” you 
can use the phrase “I love Bruce Springsteen’s 1975 Born to 
Run!” to create your password, using upper and lower case, 
numbers, and a symbol, e.g., ILbs1975B2R! Voila! A strong 
password that meets the important security criteria.

	 Get smart about your smart devices and avoid the danger—
and the agony—of being hacked. 

Ryan McCabe is a Commercial Lines Manager at McMahon 
Insurance Agency headquartered in Manahawkin. 

SMART CONTENT - FOR TELEVISION & THE WEB

WWW.SANDRALEVINE.COM 

732-349-6601
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Productive Solutions, Personalized Service.

Civil Engineers  •  Land Surveyors  •  Planners  •  Landscape Architects  •  Reserve Specialists

FWHassociates.com  •  732.797.3100

Since 1989, FWH Associates, P.A. has provided land owners, developers, 
builders, property managers and community associations with the 
highest level of expertise. A forward-thinking company, FWH is 
intimately familiar with creating solutions for residential, commercial 
and industrial projects. Discover for yourself why more builders and 
community associations choose FWH.

1856 Route 9   |   Toms River, NJ 08755

•  Shopping and fish-buying guides
•  70+ simple, decadent recipes
•  Amazing health benefits of seafood
•  21 days of seagan menus
•  Navigating today’s confusing food trends

PLANT-BASED EATING WITH A CATCH
From the Authors of  The Vegan Cheat Sheet

AVAILABLE AT YOUR FAVORITE BOOKSELLER

www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE

2121



FR
O

M
 T

H
E 

EX
PE

RT
S’

 C
O

RN
ER Finding a Qualified Termite Inspector  By Jeff Koerner

Few things are as exciting or 
as nerve-racking as buying a new 
home. Termite inspections are an 
important part of the purchase 
process, and finding a qualified 
termite inspector is not as easy as 
you might think. 

So, whether you’re in the 
market for a new home, or need 
a termite inspection for your 
current home, here is some 

important information to help you choose and hire a 
qualified inspector:

Currently, many inspectors with limited experience 
or training are performing termite inspections. Many 
are not aware that there are insects other than termites 
that can attack and destroy wood. 

Some of the common ones are old house borers, 
powder post beetles, carpenter ants, carpenter bees, 
and ambrosia beetles; interesting names and all of them 
destructive. It’s imperative you have an inspector that 
can identify the different telltale signs of each of these 
wood-destroying insects.

Why and How to Choose a Credentialed Inspector
Selling or purchasing a home is one of the 

biggest decisions people make in their lifetime. A 
termite inspection is generally required by mortgage 

companies, banks, VA, and HUD to protect their interests and 
those of the buyer. 

Unfortunately, New Jersey doesn’t have any rules, regulations, 
licensing requirements, training, or prerequisites of any kind to 
govern those who perform inspections. Literally, anyone can hire 
him or herself out to perform a termite and wood-destroying 
insect inspection. 

Protect yourself by choosing a New Jersey Pest Management 
Association Credentialed (Termite) Inspector. Every credentialed 
inspector has undergone a two-day comprehensive, challenging 
course that tests each inspector’s ability to properly identify and 
report termites, as well as other wood-destroying insects. Two 
years’ experience is required prior to taking these tests. 

This course has been in development for years and provides 
homeowners, potential buyers, referring realtors, and attorneys 
with a thoroughly trained, knowledgeable and qualified inspector. 

The training course includes:
• Complete understanding of subterranean termites 
• Thorough knowledge of commonly found wood-destroying 

insects 
• Step-by-step inspection instructions on WDI (Wood 

Destroying Insect) inspection reporting 

To find a credentialed inspector in your town, go to NJPMA.com 
or call 800-524-9942. 

Jeff Koerner is Owner of Ozane Termite & Pest Control  
in Toms River.

www.IDSAutoshred.com

www.IDSAutoshred.com
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Collecting your
insurance benefits 
shouldn’t be.

• In business for over 50 years.

• We will review your policy free
of charge, no obligation.

• We prepare detailed and defensible
insurance claims on your behalf.

• We work with the insurance company
so you don’t have to.

• We will recoup far above
and beyond what you alone
could secure from your
insurance company.

• When disaster strikes,
we are prepared.

Disasters are unpredictable.

Andrew K. Knox & Company Certified Public Insurance Adjusters
217 Washington Street, Toms River, NJ      Tel: 732-349-3231 Visit our website at www.andrewknox.com

www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE
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Learning is for Life
By Kenneth M. Karamichael, Ed.M.

“Lifelong learning” is one of the most 
popular terms in 2023. The act of seeking and 
developing new knowledge is the foundation for 
expanding your career, maintaining an active 
lifestyle, and strengthening your community. 
The need to learn something new is prevalent 
throughout our everyday lives. Depending on 
your stage in life, the motivation for learning a 
new skill may vary: professional advancement, 
personal growth, sheer necessity, health and 

wellbeing, curiosity, or even fun.
Learning doesn’t start or stop with formal schooling, nor exist 

only in libraries, books, and encyclopedias (Yes, they still exist!…
#mostlyonline). Another major misconception is that obtaining a degree 
or professional certification is only for the young.   

It’s never too late: One of the biggest barriers toward obtaining a 
diploma, degree, or certification occurs when we say to ourselves, “I 
am too old,” or “That ship has sailed.” Hogwash! Colleges, universities, 
and vocational schools are ready to help you at any point in your life. In 
fact, there are customized programs for all ages—from pre-college (high 
school diploma) to senior living. 

The educational landscape has changed dramatically. Credit for prior 
learning (or life experience) is a real thing, and your path to completion 
may be much shorter than you realize. However, reaching the finish 
point only occurs after you inquire about the possibilities. There are also 
more start dates and open-house events than ever before. 

Recharge your career: You may not need to complete a four-
year degree or comprehensive technical bootcamp to advance your 
skill building. There are programs available in nearly every length of 
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time, geographic time zone, and 
language. Terms like short courses, 
digital badging, upskilling, and 
mini-MBAs reflect the variety of 
today’s educational options. Courses 
range from “A”ccounting, through 
“Z” oom Applications Developer, 
and everything in between. Many 
programs run less than a month; 
they may last one day, or even just 
hours. You can choose a specific skill 
to explore or a series that leads to a 
cluster of skills or certification. 

Access and delivery formats: A 
wide variety of classes may be given 
in-person, online, or a hybrid. As a 
result of the pandemic, we are more 
remote-ready to access information. 
Terms like webinars, zooms, and 
virtual meetings are now part of our 
daily language. They are also portals 
to lifelong learning! These are the 
skills, behaviors, and tools required to 
strengthen your learning. 

Passion, hobbies, and wonder: 
Reflecting and channeling the 
“wonder” of your youth may help 
develop your lifelong learning inner-
self. As we transition out of full-time 
employment and into retirement, 
we will find more time to spend on 
learning the topics we have always 
wondered about. 

Perhaps that part-time hobby 
now becomes a full-time passion. 
You may seek to rekindle your love of 
the arts, fine tune your woodworking 
skills, or explore the gilded age. 
Whatever interests you have, your 
local college, university, library, 
arboretum, museum, church, park, 
and community centers can help you 
expand your knowledge. 

Remember—Learning is for Life!

Ken Karamichael is the Associate 
Vice President for Professional 
Studies and Business Development 
at Georgian Court University 

FREE  
HEARING TEST!

Call Today:
For Your Complimentary

Hearing Test & Evaluation

Get Back Your Quality Of Life

•  Lifetime follow-up care 
 at no additional charge
•   Wide range of  
 breakthrough,  
 technologically-advanced  
 hearing aid brands
•  Tiny CIC Aids
•   Payment Plans Available 
•  House Calls Arranged 

Your Hearing Aid Choices Are Right Here In  
                           Holiday City and Silver Ridge

New Jersey Hearing Aid Dispenser License Number 337

W EL L ES TAB L I S HE D O V E R 30 Y E AR S 

Call Today
732-349-9515 Holiday Plaza Medical Center

3 Plaza Drive, Suite 8
Toms River, NJ 08757

OCBA MAGAZINE  |  SPRING 2023 ISSUE

MANY ADVERTISERS EXTEND DISCOUNTS OR SPECIAL OFFERS

2424



Don't rely on any expert, 
hire a Brilliant expert

Brilliant Environmental Serivces, LLC is a full service
environmental consulting firm with the expertise to
manage, oversee and assist with all site remediation
projects

Brilliant Environmental Services, LLC
534 Whitesville Road
Jackson, NJ 08527
(732) 818-3380
www.BrilliantEnvironmental.com
Marketing@BrilliantEnvironmental.com

Site Remediation Experts
LSRPs On Staff

Soil/Water Testing
Expert Testimony/Reporting

Insured and Certified
Free Consultation

Celebrating 15 Years of Brilliance! 

www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE
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Social Security Tax Considerations
By Chad White

Here are the tax considerations 
a 62-year-old should keep in mind 
before turning on Social Security:

• Taxable Social Security 
benefits: If you have other sources 
of income in addition to your Social 
Security benefits, your benefits may 
be subject to federal income tax. The 
amount of taxable benefits depends on your provisional 
income, which includes your adjusted gross income, 
plus any tax-exempt interest and 
half of your Social Security benefits. 
It’s important to consult with a tax 
professional to determine if your 
Social Security benefits will be taxable 
and to understand the tax implications 
your decision will have on your other 
income sources. For example, turning 
on Social Security could cause your 
IRA withdrawals to be taxed at a 
higher rate. 

• Early retirement penalties: If 
you start receiving Social Security 
benefits at age 62, you will receive a 
lifetime 30 percent reduction to your 
benefit amount compared to waiting 
until full retirement age (which is 
between 66 and 67, depending on the 
year you were born). Additionally, if 
you continue to work while receiving 
benefits before full retirement age 
and earn more than $21,240 in 2023 
(which changes each year), your 
benefits will be reduced by $1 for 
every $2 you earn over the $21,240 
threshold.

• Medicare premiums: If you’re 
already enrolled in Medicare, your 
Social Security benefits will be used 
to pay your Medicare premiums. If 
you delay receiving Social Security 
benefits until after you turn 65, 
you may be able to avoid higher 
Medicare premiums associated with 
early Social Security benefits.

• Estate planning: If you have 
significant assets or estate planning 
needs, you may want to consider the 
impact of Social Security benefits 
on your estate. For example, if you 
have a spouse who may be eligible 
for survivor benefits, delaying Social 
Security benefits may provide a 
higher benefit amount for your 

SALES     SERVICE     INSTALLATION

P: 732-240-2006
F: 732-341-0774
P.O. Box 51 Beachwood, NJ 08722
LIC CERT. # 17803   LICBP #660009

Residential & Commercial

Licensed & Fully Insured

Serving Ocean County Since 1986

HydroPowerSprinklers.com

Call TodayFor All YourIrrigation Needs!732-240-2006

spouse in the event of your death.

It’s important to keep in mind that everyone’s financial 
situation is unique, and the decision to start receiving Social 
Security benefits should be based on a variety of factors, including 
your retirement goals, financial needs, and health status. 

It’s a good idea to consult with a financial advisor or tax 
professional to understand the tax implications of your decision 
and to ensure that you’re making the best decision for your 
individual circumstances.

 
Chad White is an Enrolled Agent, Certified Investment 
Management Analyst®, and Accredited Investment Fiduciary®. 
Securities offered through LPL Financial Member FINRA/SIPC. 
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After a meticulous screening process, Chad White of Safe Harbor Wealth 
Management is honored to have the privilege of serving Monmouth and 

Ocean County as your local SmartVestor Pro.

The SmartVestor program is a directory of investment professionals. Neither Dave Ramsey 
nor SmartVestor are affiliates of Safe Harbor Wealth Management or LPL Financial.

Securities and Advisory Services offered through LPL Financial. Member FINRA/SIPC.

672 Commons Way, Toms River NJ 08755 
732-364-2045 • fax: 732-608-6621 • chad.white@lpl.com • SafeHarborWM.com

Photo of Chad White and Dave Ramsey

www.oceancountybusinessassociation.com
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1169 Washington Street • Toms River, NJ 08753
tranzconnection@comcast.net

www.tranzconnection.com

Not Just Transmissions! Complete Full Service!

Quality is everything 
when it comes to car 
repair and maintenance. 
At Tranz-Connection, we 
have been setting the 
standard for Ocean 
County car care since 
1991, specializing in the 
full range of repair, 
warranty, and 
maintenance services. 

Call for an Appointment

(732) 270-5600
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PRINTING
MORE

than just

www.apadnj.com

467 Lakehurst Rd, Toms River, NJ 08755
732.557.9600

775 North Main St, Manahawkin, NJ 08050
609.597.2727

813 Broadway, West Long Branch, NJ 07754
732.229.1899

info@apadnj.com

We believe that good quality prints begin with 
ground breaking design coupled with 
outstanding customer service.   

Because when you look good...we look good. 

www.oceancountybusinessassociation.com
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Oceans cover nearly three-
fourths of our planet and are 
home to about 20,000 known 
species of fish. That’s a lot of 
seafood swimming around. Or 
is it?

The Hunger
	 The world’s insatiable 
appetite for everything from 
shark to shrimp is quickly 
depleting our planet’s fisheries. In fact, an astonishing 70 
percent of fisheries have collapsed or been exploited. 
	 Some capture methods damage the environment 
(dredging, for example). Others result in unwanted bycatch, 
where marine life like turtles 
and seabirds are ensnared in 
nets and often drowned. 
	 Even fish farms can wreak 
havoc on the surrounding 
natural habitat and destroy 
native fish populations.
	 With our oceans and 
waterways under threat, it’s 
important to make mindful 
choices about the seafood we 
eat. But how to know which 
fish are safe to eat and which we should avoid? 

Guidelines for choosing sustainably caught seafood:

Size Matters 
	 Small fish at the bottom of the food chain—anchovies, 
sardines, and herring, for example—are more plentiful than 
their larger cousins, grow more quickly, and contain fewer 
contaminants. They’re an excellent choice.
	 Large predators that feast on other fish—think albacore 
tuna, swordfish, and king mackerel—carry a heavy load of 
toxins in their flesh. 

Domestic Rules 
	 Because of stringent U.S. regulations, American fish are 
generally more environmentally sustainable than imported 
varieties, where laws may be lax (or non-existent).

Go Local 
	 If you’re lucky enough to live near water—ocean, river, 
lake, or stream—eating freshly caught fish is usually a safe, 
delicious option.

Check Labels 
	 Canned, jarred, and packaged fish are great to keep 
on hand for spontaneous or last-minute meals. Salmon, 
sardines, anchovies, herring, crab, mackerel, and tuna are 
some of the varieties easily found on supermarket shelves. 
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	 Make sure salmon is Pacific or Alaskan wild-caught and 
that tuna is sustainably captured (the label should say hook 
and line, troll and pole, or troll caught). 

“Good Catch” or a “Bad Catch”? 
	 Seafood that is overfished, laden with toxins, 
unsustainably captured, or endangered is considered a bad 
catch.
	 A “good catch,” for example, is arctic char, haddock, 
wild-caught Pacific/Alaskan salmon, or shellfish, as well as 
small fish like sardines and anchovies. On the “bad catch” 
side is Chilean sea bass, imported catfish and shrimp, 
grouper, and Atlantic salmon. 

	 These sites offer up-to-date advice on what to buy and 
what to bypass:
• EDF (Environmental 
Defense Fund) Seafood 
Selector-edf.org
• Food & Water Watch 
Smart Seafood Guide- 
foodandwaterwatch.org
• Monterey Bay Aquarium 
Seafood Watch- 
seafoodwatch.org
• The Safina Center- 
safinacenter.org

	 Fish is a nutritional powerhouse, packed with protein, 
omega-3 fatty acids, and other vitamins and minerals. So, 
eat up—but eat right, too. Make sure your choices are good 
for your health—and for the health of our planet.

  
Lisa McComsy is a writer, editor, and coauthor of Seagan 
Eating: The Lure of a Healthy, Sustainable Seafood + Vegan 
Diet and The Vegan Cheat Sheet—Your Take-Everywhere 
Guide to Plant-Based Eating.

Illustration of coho salmon by Ed McComsey.

What the Fluke is Sustainable Fish—and Why Should You Care?
By Lisa McComsey

Gary W. Herviou
A Neumann & Associates, LLC.
Atlantic Highlands, New Jersey
Cell (908) 415-3700
Gary.Herviou@NeumannAssociates.com
www.NeumannAssociates.com

LOOKING TO SELL 
YOUR BUSINESS?

Please Call for a 
Confidential Consultation
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Plumbing, Heating, Electrical, Air Conditioning
Additions and New Homes

732.349.3223
info@ChapConstruction.com

www.ChapConstruction.com 

Main Office Address:
26 Gladney Avenue
 Bayville  N.J.  08721

Showroom Address:
1501 Grand Central Avenue
Lavallette  N.J.  08735

Plumbing License # 2600 
Electrical License # 6687 

HIC reg. # 13VH00705600 
HVACR # 19HC00614100 

NJNH reg. # 25430
SEPA Cert# NAT495881

Custom Homes
Modular Homes
Renovations
Heating & Cooling
Electrical
Plumbing
Preventive Maintenance
All your service needs  

Quality Construction since 1972

www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE

3131



Roofing • Siding • Windows • Gutters

1057 Atlantic City Blvd • Bayville, NJ 08721

732.800.4616 Provenroofing.com

Get your roofing, siding, windows & gutters 
done right with Proven Contracting
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  wwwwww..mmeeaaddoowwbbrrooookk--iinndduussttrriieess..ccoomm  
  

Meadowbrook Industries, LLC. 
                320 EDISON AVENUE, JACKSON, NJ  08527 
              Phone (732)774-0404     Fax (732)774-2604 
ceLL PHone – 732-803-7511 – website – www.meadowbrook-industries.com 
 

  

  

SSeerrvviicceess  

Meadowbrook Industries provides the following solid waste and recycling Services: 

• Municipal collection – Trash and Recycling Municipal Contracts serviced throughout the State of New Jersey. 
• Residential subscription – Customized to meet your needs from once per week to daily service available. Toters Available. 
• Front End commercial – Containers available from 1yd to 10yds. 
• Rear end commercial – Containers available from 1yd to 8yds. Toters available from 32 gallons to 96 gallons. 
• Roll-off Containers available – Same Day – 10yd, 20yd and 30yd. 
• Compactor Repairs, Sales, and Service from 6yd to 40yd. 
• Recycling collection – Cardboard, Comingled, Paper, Concrete, Asphalt, Metal, and Single Stream. Containers to fit your 

needs from 32 gallons to 40yd Compactor Containers. 
• House Cleanouts – Cleanup Crews Available to meet your needs within 24 hours. 
• Free Estimates, Site Surveys, and Trash Audits to reduce your current monthly Trash and Recycling costs. 
• Call Joseph Caldeira, Jr. at 732-803-7511. 

 
Give us a call for a quick solution to any and all of your recycling and solid waste collection needs. We are a Full Service Company 
and our families have been serving Ocean, Monmouth, Middlesex, Essex, Union, and Somerset Counties for over 40 years. 
 

LLooccaall  MMaannaaggeemmeenntt,,  LLooccaall  WWoorrkkffoorrccee,,  LLooccaall  SSeerrvviiccee  --  PPeerrssoonnaalliizzeedd  CCuussttoommeerr  AAtttteennttiioonn..  
CCuussttoommeerr  SSeerrvviiccee  iiss  oouurr  ##11  PPrriioorriittyy  ––  JJooiinn  oouurr  ggrroowwiinngg  ffaammiillyy  ooff  ssaattiissffiieedd  ccuussttoommeerrss..  




