
2021
-2022

FALL
WINTER

    
Don’t be Afraid to Open Your Mouth

Buying Commercial Property in NJ? Take Note! 
How to Avoid Cyber Thieves This Holiday Season

What’s Up With Flowers?
Best Breakfasts

p18

p20
p36

p4
The Changing World

 OF CONSTRUCTION

p5
Could Flying Cars

 BE FAR BEHIND?

p7
Don’t be Afraid

 TO OPEN YOUR MOUTH

p17
Buying Commercial Property in NJ?

 TAKE NOTE!

How to Avoid Cyber Thieves 
 THIS HOLIDAY SEASON

What’s Up With Flowers?

Best Breakfasts



  wwwwww..mmeeaaddoowwbbrrooookk--iinndduussttrriieess..ccoomm  
  

Meadowbrook Industries, LLC. 
                320 EDISON AVENUE, JACKSON, NJ  08527 
              Phone (732)774-0404     Fax (732)774-2604 
ceLL PHone – 732-803-7511 – website – www.meadowbrook-industries.com 
 

  

  

SSeerrvviicceess  

Meadowbrook Industries provides the following solid waste and recycling Services: 

• Municipal collection – Trash and Recycling Municipal Contracts serviced throughout the State of New Jersey. 
• Residential subscription – Customized to meet your needs from once per week to daily service available. Toters Available. 
• Front End commercial – Containers available from 1yd to 10yds. 
• Rear end commercial – Containers available from 1yd to 8yds. Toters available from 32 gallons to 96 gallons. 
• Roll-off Containers available – Same Day – 10yd, 20yd and 30yd. 
• Compactor Repairs, Sales, and Service from 6yd to 40yd. 
• Recycling collection – Cardboard, Comingled, Paper, Concrete, Asphalt, Metal, and Single Stream. Containers to fit your 

needs from 32 gallons to 40yd Compactor Containers. 
• House Cleanouts – Cleanup Crews Available to meet your needs within 24 hours. 
• Free Estimates, Site Surveys, and Trash Audits to reduce your current monthly Trash and Recycling costs. 
• Call Joseph Caldeira, Jr. at 732-803-7511. 

 
Give us a call for a quick solution to any and all of your recycling and solid waste collection needs. We are a Full Service Company 
and our families have been serving Ocean, Monmouth, Middlesex, Essex, Union, and Somerset Counties for over 40 years. 
 

LLooccaall  MMaannaaggeemmeenntt,,  LLooccaall  WWoorrkkffoorrccee,,  LLooccaall  SSeerrvviiccee  --  PPeerrssoonnaalliizzeedd  CCuussttoommeerr  AAtttteennttiioonn..  
CCuussttoommeerr  SSeerrvviiccee  iiss  oouurr  ##11  PPrriioorriittyy  ––  JJooiinn  oouurr  ggrroowwiinngg  ffaammiillyy  ooff  ssaattiissffiieedd  ccuussttoommeerrss..  
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PRESIDENT’S MESSAGE

After 20 years of being 
a member of the Ocean 
County Business Association, 
it is a privilege to become 
president of this prestigious 
group. Each month, the 
Ocean County Business 
Association provides great 
networking opportunities 
for business owners who 
exchange referrals and 
build connections that last a 

lifetime. The referrals come from the mutual respect and 
friendship our members have for each other.

Members are category exclusive and represent the 
“Best of the Best” in business. While the challenges of the 
past nearly two years of the Covid-19 pandemic almost 
destroyed many area businesses, OCBA members rose to 
overcome adversity. To date, The organization continues 
to receive many business leads and grow. 

Twice a month, members gather at the Clarion Hotel 
for two hours to have lunch and share craft talks about 
their businesses. They also acknowledge referrals from 
each other. But it’s not all business here: Throughout the 
year, we also have parties and gatherings for different 
occasions—whether at the beach, on the River Lady, 
or in a fine restaurant. These are great times of fun and 
bonding for our group. 

With many businesses blooming in Ocean County, 
my goal is to recruit more members to OCBA. Once you 
join OCBA, you’ll receive business from the members, 
and then some!

For more information about membership, contact 
OCBA at 866-606-OCBA, or
OCBAMemberInfo@gmail.com.

Sincerely,

Linda Cronk
Beasley Media Group, Inc.
WJRZ 100.1-WRAT 95.9

OCBA Officers
  
President  Linda Cronk
   Beasley Media Group,   
   WJRZ 100.1-WRAT 95.9
  
1st Vice President Christina Costanzo
   Costanzo & Russom 
   Law Group, LLC
  
2nd Vice President Kevin Bradshaw
   Affordable Senior Home Care
  
Treasurer  Glenn VanPell
   Jump, Perry and
   Company, LLP
  
Secretary  Jen Lorentzen
   SERVPRO of Toms River
  
Presidential Appointee Paul Losseff 
   Holiday Opticians
  
Immediate Past President Rob Rauf
   HomeBridge Financial 
   Services
  
  

OCBA Board of Trustees
  
Midge Cannin-Schuck       Nancy Schott 
Licensed Professional       Home Town Travel 
Counselor
  
Rachel Guzikowski      Chet Chianese, D.D.S.
Clarion Hotel &       Chet Chianese, D.D.S., L.L.C. 
Conference Center
  
  

OCBA Magazine Staff
  
Editor   Lisa McComsey
   Writer, Editor, and Author
  
Magazine Committee Bill DeBernardis
Chair   Atlantic Printing & Design
  

Ad Managers  Gary Herviou
   A Neumann & Associates
   Peter Levitt
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Graphic Designer Atlantic Printing & Design 
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OCBA MISSION STATEMENT

Our mission is to assemble the most trusted, well-respected 
business owners in our community and create an atmosphere 
where referrals and purchases occur regularly. We also promote 
the exchange of business information and ideas through various 
means, including: biweekly craft talks, networking, and semi-
annual magazines. In so doing, we improve the quality and 
quantity of commerce in Ocean County. OCBA maintains strict 
membership standards and represents honesty, integrity, and 
high standards to the general consumer.

www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE



Dan Hawtin
President

150 Lake Avenue
Island Heights, NJ 08732

Auto Body Craftsman, Inc.

732-270-8099
Danabc@comcast.net

PattyAuto@comcast.net
We specialize in craftsmanship

We treat you like family

We o�er:
Prompt friendly service

Excellent quality repairs and painting
Most modern equipment and technology

Computerized frame and uni-body repair equipment
Computerized paint mixing and matching equipment

Constant re-certi�cation of technicians
Life-time written warranty on work

Preferred by all
insurance companies

Emergency
towing after hours 732-349-1371 License #00927A

www.oceancountybusinessassociation.com
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The Changing World of Construction
By Barbara Farley

It’s time to shift your thought 
process and understand that the 
way things were done two years 
ago is not valid today. All aspects 
of construction have shifted—and 
we either must change with it or 
get left behind.

This isn’t a novel idea. In any 
business we’re constantly taking 
the temperature of our customers, 
suppliers, and vendors to be sure 
we can provide the best outcome. We implement changes 
based on the feedback we get. Sometimes we have to find 
a different product or extend a completion time or refer 
a customer to a new vendor to ensure we’re consistently 
meeting everyone’s needs.

Now it seems all bets are off. It’s like the wild, wild west! 
For example, you get a price on something; the next day when 
you go to order it, you notice a price increase no one told 
you about, and end up paying eight percent more. Or you 
order an item that’s “in stock,” but two days later, an email 

arrives claiming the item won’t be available for 
sixty days. 

Getting materials used to be easy: You’d order 
siding, roofing, and decking a couple weeks before 
you needed them. Now you’ve got to plan months 
ahead. Materials are rationed to our suppliers, and 
some of them are reducing their product lines to 
meet demands. This means that the selections you 
made for your project three months ago may be 
temporarily discontinued with no clue as to if or 
when they’ll be available again.

It’s all very volatile, but there are some things 
you can do to ensure that your construction 
project goes as planned and is completed in a 
reasonable amount of time. First, abandon what 
you think is a “reasonable amount of time.” 
Reputable, honest, and trustworthy contractors, 
architects, and engineers are busy—very busy. 
Double whatever time you thought it would 
take to complete your project and then don’t be 
surprised if even that timeline isn’t doable.

Make all the selections that your project 
requires as soon as you can. We always run the 
risk of having to go back to make a second choice 
but hopefully we can secure all materials before 
the “break-ground” day. Be ready for your project 
to begin any time within the timeline given. If 
another project runs into a supply-chain issue, we 
may be able to get yours going sooner. 

Above all, be flexible and understanding. 
We are trying to figure out the new normal and 
continue to produce the same great work we did 
a couple years ago. We can get there if we work 
together.

Barbara Farley is Office Manager for 
CHAP Construction. 

GLENN G. VANPELL, CPA

glenn.vanpell@jumpcpa.com

12 LEXINGTON  AVENUE
TOMS RIVER, NJ 08753

(732) 240-7377 • FAX (732) 505-8307

514 BRICK BOULEVARD, SUITE 3
BRICK, NJ 08723

(732) 840-1600 • FAX (732) 840-8349

JUMP, PERRY AND
COMPANY, L.L.P.

C E R T I F I E D  P U B L I C  A C C O U N T A N T S
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Could Flying Cars Be Far Behind?
By Bill DeBernardis

The printing industry in America 
has seen earth-shattering changes in 
the last decade. Let’s review a brief 
history, along with the radical changes 
that are taking place today:

• 1450: The Gutenberg 
printing press was created. 
Modeled after ancient wine 
and olive presses widely 
used in the Mediterranean 
area, this press could produce about 250 one-color 
sheets per hour. The press replaced laborious, 
handwritten manuscripts.

• 1476: Earliest known print advertisement appeared, 
promoting one of the first newly published books.

• 1835: The American Anti-Slavery Society printed and 
mailed marketing materials in the South, perhaps the 
first direct-mail campaign in the U.S.

• 1872: The New York Life Insurance Company began 
a direct-mail campaign to clients and prospects. This 
was followed by similar campaigns by Montgomery 
Ward, the famous Sears Roebuck catalogs, and the 
National Cash Register Company.

• 1926: The Book-of-the-Month Club was established.
• 1980s: The personal computer emerges onto the 

scene.
Today, printing has become a high-tech industry. The  

quality and reproduction ability of digital presses are more 
than just amazing; they’re shocking!

• Today’s presses are incredibly smart. Not only can 
they independently identify the type of paper being 
printed, but they can also fix problematic print issues. 
For example, they scan each sheet going through 
the press for imperfections, eliminating any sub-par 
sheets in the press run. Plus, the machine will identify 
the troublesome area in the press and fix it. Incredibly, 
this is all done in a split second while the machine is 
running so that the sheet after the imperfect sheet is 
perfect.

• Press downtime—and therefore productivity and 
price—are positively affected. The press is “smart 
enough” to notify the company that services the 
machine of problems in real time, as they occur. Even 
more impressive is its “ability” to notify the service 
department of impending problems, even before they 
occur.

• Advances in color technology have made a huge 
impact in the stability and density of color, making 
each sheet in a press run the same as the one before 

and identical to the next run of that job weeks, 
months, or years later.

• Software programs built into smart presses allow 
for faster setup that is error free. Available software 
can enhance poor image quality to acceptable 
levels and acceptable images into breathtaking 
color images.

• Print technology has led to what are now everyday 
innovations like QR codes and paper-like materials 
that print like paper but are very durable for things 
like menus, postcards, flyers, and so forth.

Technology has changed so many things in today’s 
world, and we at Atlantic Printing are committed to and 
heavily invested in it. Things like how and what we read, 
how we live, eat, and even travel are changing. 

The next decade promises to be even more mind-
boggling than the last one. Flying cars, anyone? Can’t wait! 

Bill DeBernardis is co-owner of 
Atlantic Printing & Design. 

Gary W. Herviou
A Neumann & Associates, LLC.
Atlantic Highlands, New Jersey
Cell (908) 415-3700
Gary.Herviou@NeumannAssociates.com
www.NeumannAssociates.com

LOOKING TO SELL 
YOUR BUSINESS?

Please Call for a 
Confidential Consultation
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1169 Washington Street • Toms River, NJ 08753
tranzconnection@comcast.net

www.tranzconnection.com

Not Just Transmissions! Complete Full Service!

Quality is everything 
when it comes to car 
repair and maintenance. 
At Tranz-Connection, we 
have been setting the 
standard for Ocean 
County car care since 
1991, specializing in the 
full range of repair, 
warranty, and 
maintenance services. 

Call for an Appointment

(732) 270-5600
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Don’t Be Afraid to Open Your Mouth
By Chet Chianese, D.D.S.

Yes, these are scary times. Just the mention of 
Covid raises blood pressure. The illness can be 
deadly and debilitating, especially to the elderly, 
the immunocompromised, and those with certain 
pre-existing medical conditions. Your best defense 
is to follow the Centers for Disease Control’s 
recommendations and get vaccinated.

Three vaccines are available in the U.S.: Pfizer, 
Moderna, and Johnson and Johnson. All three 

are safe and effective. Booster shots are now recommended six months 
following your initial vaccination.

To date, upwards of 775,000 
Americans have died from Covid-19, 
surpassing the total number 
of deaths from the Spanish Flu 
epidemic of 1918–1919. But don’t 
let this scare you into avoiding 
the dentist and jeopardizing your 
dental health. 

About 80 percent of the adult 
population in this country has 
some form of gum disease. Most 
of these patients need to have their 
teeth cleaned every three months. 
Thanks to the Covid pandemic, 
many fell off their schedule. As 
we begin to see these patients 
return, we’re again finding a more 
deteriorated periodontal condition 
exemplified by bleeding and tender 
gums and an increase in depths of 
periodontal pocketing. This usually 

translates into more treatment and 
additional expense.

The dental office has always 
been one of the cleanest in the 
medical-professional world—and 
that’s especially true now in times 
of Covid. Operatories are equipped 
with individual filtration units. 
All surfaces throughout the office 
are wiped and disinfected, not just 
in the operatories; this includes 
counters in the business office as well 
as light switches and door handles.  

Masks are worn throughout 
the day and not just during a 
procedure. Gloves are always worn. 
Instruments and hand pieces 
are sanitized in the autoclave. 
Scheduling times are staggered to 
avoid crowds and minimize contact 
between patients.

Be sure to check when your last 
dental check-up and cleaning were 
and schedule yours accordingly.

Remember there is a direct link 
between gum disease and many 
medical conditions, the most 
common of which is cardiac disease. 
Every time you swallow, you are 
ingesting millions of bacteria and 
bugs! These bugs travel throughout 
your entire body.

Be well, stay safe and get 
vaccinated.

Chet Chianese, D.D.S., is based in 
Toms River and has been named a 
Top Dentist by New Jersey Monthly 
magazine multiple times. 

Traditional Comprehensive Chiropractic Care  Pediatric Chiropractic Care
Sports Chiropractic Care  Spinal Decompression Treatment
Regenerative Medicine Treatment  Smoking Cessation
Nutrient IV Hydration Therapy  LED Peripheral Neuropathy Treatment
Food Sensitivity Testing  All Natural Organic Supplements  Public Speaking

732-244-0222

Cele�ating our 40� year serving �e community

Ca� Now for a Hea�hy Life!

Pollack Health and Wellness
137 Atlantic City Blvd. Beachwood, NJ 
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How to Make Sense of Food Labels
By Clare Bojus

We are often advised to check 
food labels to help us make 
informed meal decisions. Here 
are a few tips to assist you in 
understanding the most important 
information on your food labels.

Serving size and number of 
servings per container: Always 
start with the serving size. If you are 
trying to manage your weight, it’s 
important to monitor how many servings you are eating.

Calories: This represents the total number of calories 
in one serving (including calories from fat, saturated 
fat, and cholesterol). A calorie is a way to measure the 
amount of energy a food provides to our body. For most 
of us, approximately 30 percent of our daily caloric intake 
should come from fat (with most of those coming from 
unsaturated fats). Fifty to 60 percent should come from 
carbohydrates. Most of us require between 2,000 and 2,500 
calories per day.

Carbohydrates, fiber, and sugar: The label lists total 
carbohydrates, as well as the amount of fiber and sugar 
that make up those carbohydrates. The best carbs are 
from fruits; vegetables; whole-grain cereals, breads, and 
pastas; and brown rice. It’s best to pick foods that have 
at least three grams of fiber per serving. Many health 
professionals recommend at least 20 grams of fiber per 
day. Dietary fiber is not digested or absorbed by the 
body; it provides no calories but helps you feel full and 
keep your digestive system healthy. Be careful with 
sugar—sugars in fruits and milk are not a problem, but 
watch out for foods like candy, soda, jelly, and syrup that 
will pile on the added sugar.

Daily values (DVs): Depending on the packaging, you 
may see DVs show the percentage of the nutrient value 
that a particular food provides (based on the total calorie 
diet shown on the label). You may need to adjust the 
percentages to match your individual calorie consumption. 
Higher percentages are good for nutrients like vitamins A 
and C, calcium, and iron. Products that come in smaller 
packaging don’t always have to include labels or can use 
abbreviated versions. However, the products must contain 
information that’s clear and visible.

Clare Bojus owns and operates The Creative Basket 
and Devil Brownies.

Planning Your Home- 
Improvement Project Amid 
Supply Issues
By Carl Del Pizzo, Jr.

In an efficient 
supply market, home-
improvement materials 
are available, and lead 
times are predictable. 
Simply order the materials, 
and they arrive within 
an estimated time frame. 
That is, until the supply 
market dissolves into chaos.

Due to unprecedented demand and 
manufacturing challenges, home-material supplies 
have become scarce. In a sector where skilled labor 
is typically the rate-limiting factor, supply has 
become the bane for customers and the central 
focus for contractors. Material unavailability and 
shipping delays have made planning a home-
improvement project a daunting task.  

The reasons for the supply issues are varied 
and disparate, ranging from factory shutdowns 
and shipping and port delays to lack of manpower 
able to fulfill the work orders. Weather has even 
contributed to the mix, with some manufacturers 
of vinyl resin products exercising force majeure 
clauses due to power outages and hurricanes in the 
southeastern United States. While these causes are 
beyond the customer or contractors’ control, there 
are ways to be proactive. 

For one, go mainstream and avoid the 
temptation to purchase items that are “too” 
obscure. While this is a good idea generally—
given that the item on page 102 of the catalog 
versus page 3 will likely not be available in seven 
years, making repairs difficult—it is particularly 
relevant during times of limited supply. 

Cont’d next page
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Indeed, many manufacturers will streamline their 
offerings to include only their best-selling products, 
while suspending or eliminating lesser-sold products. 
For example, PVC fence manufacturers have 
suspended color products in an effort to keep up with 
demand for the ever-popular white fencing.  

Early planning is key to the success of your project, 
and you’re smart to have backups in mind. While it’s 
common for consumers to get their heart set on a 
certain style or product, they must be willing to adapt 
during changing times. 

How early is early? While the answer depends on 
many factors, consumers should be prepared to wait 
an additional two months for their chosen products 
to arrive. The perfect kitchen-island light may be out 
of stock with an eight-week backlog. Likewise, certain 
exotic wood-color deck boards may be discontinued, 
and consumers may have to be flexible and choose a 
more common color. 

So, what do you need to start your next remodeling 
project during times of limited supply? Planning, 
flexibility, patience, and of course, compromise.

Carl De Pizzo, Jr. is CEO of Carl’s Fencing 
and Decking.

Member of the Ocean County Business Association
Member of the Collaborative Divorce Professionals

Counseling for children, 
adolescents and adults

Mediation for parents going 
through a divorce

Advocacy for school  
related issues

1 Hadley Avenue Phone: 732-286-2501
Toms River, NJ 08753   5612-682-237 :xaF

Midge Cannin-Schuck
Licensed Professional Counselor

(Planning Your Home Improvement...)
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Are You Prepared for the Sale of Your Business? By Gary W. Herviou

You’ve worked many years to build and grow your business, with the goal to sell one 
day. Are you doing what’s needed to make that a reality?

A proper business sale requires significant time and preparation—it’s unlikely that the 
perfect buyer will appear one day with an offer you can’t refuse and close a transaction in 
a couple of months. Rather, thoughtful planning and a proactive approach will result in an 
efficient sale on your terms—a transaction that quickly maximizes financial return with 
the right buyer in a professional and confidential manner.

What’s most important is setting the planning into motion with as much lead time as 
possible, ideally three to five years ahead of the anticipated transaction time. This allows 
the owner to have his or her questions addressed to provide peace of mind that selling is 
the right move. 
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Here are five key questions every business owner 
should answer before proceeding:

1. What is my business really worth? A proper 
accredited fair-market valuation should be 
performed. The valuation should identify the 
seller’s discretionary cash flow, as well as the 
assets included in a sale. 

2. How attractive is my business to a potential 
buyer? Part of the valuation must include a 
formal company-marketability assessment, 
outlining the positive and negative operational 
factors that drive value. Items such as owner 
dependency, client concentration, managerial 
depth, financial record-keeping, recurring 
revenue, and potential growth opportunities 
all impact the marketability of a firm in the 
buyer’s eye. 

3. What will a deal look like? The combination 
of proper valuation and marketability review 
will directly influence what a final deal will 
look like—you need to know exactly how 
much cash will be delivered at closing and 
how much will be deferred in either seller-note 
or performance-based scenario. The physical 
assets and working capital levels included in a 
sale must be defined and deliverable. 

4. Will that deal meet my goals? Now that you 
know the details of what a deal will look 
like, you’ll need to see if that transaction will 
meet your goals-both financially and from a 
lifestyle perspective. Your goals will be met if 

there is clarity with valuation, deal structure, 
and owner motivation.

5. What is the process to discreetly sell my business 
and meet my goals? There is a correct way and 
an incorrect way to sell a business. Once the 
preparations outlined above are in place, it is 
essential to collaborate with the proper advisors 
to implement the sale.  Professional marketing 
documents, access to the correct buyers, 
stringent buyer prequalification to preserve 
confidentiality, expert negotiation skills, 
accurate financial reporting, and a thoroughly 
managed approach are all pillars of a successful 
transaction process. If you understand the 
process and are an active participant from 
the beginning, the experience and chances of 
success will be enhanced. 

Preparing for and deciding to sell your business 
require a thoughtful, proactive approach. The 
execution of an efficient sale is a complicated 
process that calls for experience, discretion, 
and professionalism. The sooner you can have a 
meaningful fair-market valuation and marketability 
assessment put in place with a qualified M&A advisor, 
the sooner you can get the information you need to 
build the foundation for a successful exit strategy.

Gary W. Herviou is Vice President of A Neumann 
and Associates, LLC.
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Plumbing, Heating, Electrical, Air Conditioning
Additions and New Homes

732.349.3223
info@ChapConstruction.com

www.ChapConstruction.com 

Main Office Address:
26 Gladney Avenue
 Bayville  N.J.  08721

Showroom Address:
1501 Grand Central Avenue
Lavallette  N.J.  08735

Plumbing License # 2600 
Electrical License # 6687 

HIC reg. # 13VH00705600 
HVACR # 19HC00614100 

NJNH reg. # 25430
SEPA Cert# NAT495881

Custom Homes
Modular Homes
Renovations
Heating & Cooling
Electrical
Plumbing
Preventive Maintenance
All your service needs  

Quality Construction since 1972
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Don't rely on any expert, 
hire a Brilliant expert

Brilliant Environmental Serivces, LLC is a full service
environmental consulting firm with the expertise to
manage, oversee and assist with all site remediation
projects

Brilliant Environmental Services, LLC
534 Whitesville Road
Jackson, NJ 08527
(732) 818-3380
www.BrilliantEnvironmental.com
Marketing@BrilliantEnvironmental.com

Site Remediation Experts
LSRPs On Staff

Soil/Water Testing
Expert Testimony/Reporting

Insured and Certified
Free Consultation

Celebrating 15 Years of Brilliance! 
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How to Prevent Your Pipes from 
Freezing This Winter
By Jen Lorentzen

As the Jersey Shore heads 
into winter, now is a good time 
to start planning ahead to avoid 
one of winter’s most unwanted 
experiences: frozen pipes.

Some homes and business have 
pipes that are in danger of freezing. 
In fact, burst pipes are one of the 
most common causes of property 
damage during frigid weather and can cause thousands of 
dollars in water damage.

Before we share how to prevent your pipes from freezing, 
let’s first look at which pipes are most likely to freeze when 
the weather plummets:

• Pipes that are exposed to severe cold, like outdoor 
hose bibs, swimming-pool supply lines, and water 
sprinkler lines.

• Water supply pipes in unheated interior areas, like 
basements and crawl spaces, attics, garages, or 
kitchen cabinets.

• Pipes that run against exterior walls that have little 
or no insulation. 

How can you prevent pipes from freezing, even 
the most vulnerable ones? Here are a few tips:

• If there are water-supply lines in the garage, 
keep garage doors closed.

• Open kitchen and bathroom cabinet doors 
to allow warmer air to circulate around the 
plumbing. Be sure to move any harmful 
cleaners and household chemicals up out of 
the reach of children and pets.

• When the weather is frigid, let the cold 
water drip from the faucet served by 
exposed pipes. Running water through the 
pipe, even at a trickle, helps prevent pipes 
from freezing.

• Keep the thermostat set to the same 
temperature both during the day and at 
night. By temporarily suspending the use 
of lower nighttime temperatures, you may 
incur a higher heating bill, but you can 
prevent a much more costly repair job if 
pipes freeze and burst.

• If you will be going away during cold 
weather, leave the heat on in your home set 
to a temperature no lower than 55° F.

In the event your home or business does 
experience a frozen pipe, here are a few things to do 
while waiting for the cleanup process to begin:

• Turn off the main water to the property.
• Shut off the power main if there’s a chance 

water will come into contact with anything 
electrical.

• Find the damaged pipe and repair it 
yourself or call a licensed plumber to help.

• Check with your agent or insurance 
company so you will be sure what your 
policy covers.

• Document the damaged articles and take 
photos.

• If your home sustains water damage, it’s 
important to ensure the area is properly 
dried and repaired to prevent any potential 
problem with mold. 

In the event of property damage from a frozen 
or burst pipe, you may need professional assistance 
to make repairs, clean up the water, and prevent any 
mold from creeping up in the affected area of your 
home. Contact a reputable water-damage cleanup 
specialist to help. 

Jen Lorentzen is a marketing 
representative for 
SERVPRO of Toms River. 

CHESTER C. CHIANESE, D.D.S.
Cosmetic and General Dentistry 

732.349.4040
Fax: 732.349.7144

224 Washington Street
Toms River, NJ 08753

www.ChianeseDental.com
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Help Seniors Enjoy the Holidays
By Kevin Bradshaw

For most of us, the holidays are a wonderful 
time to share the joys of family life and friendship. 
But for many older adults, the holidays can be 
stressful, confusing, or even depressing if their 
mental, physical, and emotional needs are not 
considered. You can help older friends and family 
enjoy the holiday season more by following these 
simple tips:

Stroll down memory lane. Holidays provoke 
memories, which can be especially powerful in the 
later years of life. “Memory and ‘life review’ are 
important parts of the aging process,” says Barry 
Lebowitz, Ph.D., deputy director of UCSD’s Stein 
Institute for Research on Aging. “Older people 
whose memories are impaired may have difficulty 
remembering recent events, but they’re often able 
to share stories and observations from the past. 
These shared memories are important for the young 
as well—children enjoy hearing about how it was 
‘when your parents were your age....’” He suggests 
using picture albums, family videos, and music 
to help stimulate memories and encourage older 
seniors to share their stories and experiences.

Plan ahead. If older family members tire easily, 
limit the number of activities they’re involved in 
or the length of time they are included. Consider 
designating a “quiet room” where an older person 
can take a break or nap. “Assign someone to be the 
day’s companion to the older person, to make sure 
the individual is comfortable,” says Daniel Sewell, 
M.D., director of the Senior Behavior Health Unit at 
the UCSD Medical Center.

Eliminate obstacles. If a holiday get-together is 
held in the home of an older person with memory 
impairment or behavioral problems, don’t rearrange 
the furniture. This could be a source of confusion 
and anxiety. If the gathering is in a place unfamiliar 
to an older person, remove items that could present 
barriers to someone with balance problems or who 
has difficulty walking.

WWW.DEVILBROWNIES.COM

A PORTION OF ALL SALES WILL BE
DONATED TO “CAREing for Children”

A 501(c)(3) Charity

The Creative Basket
GOURMET FOODS & FRUIT
Nationwide Delivery

Clare Bojus
www.thecreativebasket.com
cmb@thecreativebasket.com

PH: 732.503.4428
Fax:732.503.4429

Northhampton Business Park
1575 Route 37 West Suite 11
Toms River, NJ 08755

Get Well
Thank You
New Baby
Condolence
Birthday
Housewarming
Mother’s Day
Father’s Day

Valentine’s Day
Easter
Professional Day
Corporate Gifts
Christmas
Chanukkah
Congratulations
Etc., Etc., Etc.

TM

AGENTS
INSURANCE
PROFESSIONAL

MARTIN 
AGENCY

Your Local Resource for 
Business, Life Insurance, 

Employee Bene�ts & 
Medicare Options

 

At the Martin Agency, we put you, the client, �rst. 
Customizing coverage for business, individuals 

and seniors to meet your precise needs.
 

Contact us today for a complimentary consultation.
 

George R. Josephsen
Richard J. Gilchrest

 
1721 Route 37 East

Toms River, NJ  08753
 (732) 929-0900

www.MartinAgencyNJ.com
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OCBA MAGAZINE  |  FALL 2021 / WINTER 2022 ISSUE

MANY ADVERTISERS EXTEND DISCOUNTS OR SPECIAL OFFERS

www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE

1414



Avoid embarrassing moments. 
Try not to make comments that could 
inadvertently embarrass a family 
member who may be experiencing 
memory problems. If an older person 
forgets a recent conversation, don’t 
make it worse by saying, “Don’t you 
remember?”

Create new memories. Seniors need 
new things to anticipate. Enjoy activities 
that are free, such as taking a drive to 
look at holiday decorations.

Be inclusive. Involve everyone in 
holiday meal preparation, breaking 
down tasks to include the youngest 
and oldest family members. “Older 
adults with physical limitations can 
still be included in kitchen activities 
by asking them to do a simple, helpful 
task, like greasing cooking pans, 
peeling vegetables, folding napkins, or 
arranging flowers,” Sewell says.

Reach out. Social connectedness is 
especially important at holiday times.

Keep on the sunny side. Seasonal 
affective disorder (SAD) is a fairly 
common problem during the darker, 
shorter days of winter. It’s important 
for people confined indoors, especially 
those at risk for winter depression, 
to make time for activities that will 
increase exposure to daylight, according 
to Lebowitz.

Monitor medications and alcohol. 
Help senior family members adhere to 
their regular schedule of medications 
during the holiday frenzy, and pay 
attention to their alcohol consumption at 
family gatherings. According to Sewell, 
alcohol can provoke inappropriate 
behavior or interfere with medications.

“Older family members with special 
needs can get lost in the shuffle of happy 
family gatherings,” Sewell says. “So just 
remember to be sensitive and loving. 
And plan ahead.”

Kevin Bradshaw is CEO of Affordable 
Senior Home Care. 

Create Simple Video Testimonials to 
Attract New Customers
By Sandy Levine

  
Smart business owners are always on the lookout 

for effective ways to attract new customers and retain 
the ones they already have. Video testimonials are a 
relatively simple way to do just that. Here’s how:

  
Be Selective

Whether you have no budget and plan to produce the testimonials yourself, 
or you’re hiring a professional, the first step is to pick the right people to star 
in your videos. Choose satisfied customers who will be well-spoken, authentic, 
and enthusiastic when they are asked to talk about your products or services. 

  
Pick the Best Location

If your work is easy to see (landscaping, fencing, new roof) do the interview 
at your customer’s home or business. First, he or she likely will be more 
comfortable, and you can also get shots of your work to edit in later. If you’re a 
florist, car mechanic, or restaurant owner, you have great visuals to show! Ask 
your customer to come to you.

If you provide professional services (attorney, accountant, consultant) and 
it’s difficult to show interesting shots of your work, the interview can be done 
either at your client’s location or your office. 

  
Ask Good Questions

What problem needed to be fixed? How did your company fix it? How did 
your client feel about the work you did? What was the best part of working with 
you? Would they recommend your business to others and why?

  
Create a Succinct Story by Editing

To produce a video people are more likely to watch, you will need to do 
some editing to remove flubs and make the story flow. The best length depends 
on several factors, including whether the content is truly compelling, and where 
it will be seen. If you’re planning to post testimonials on social media, shorter is 
generally better—between 20 seconds and one minute.

If you’re showing a video to a captive audience—at a seminar, for 
example—and you’ve done a good job editing, the video can run longer, 
especially if it combines testimonials from several different customers and 
useful information about your industry. Video testimonials also can be posted 
on your website, YouTube channel, and shown at trade shows.

  
Now more than ever, your customers are checking reviews and ratings 

online, as they decide where to do business. Video testimonials are another 
way to get noticed with positive, authentic messaging, boost search engine 
optimization, and increase sales!

Sandy Levine, owner of Sandra Levine Productions, LLC, 
is a filmmaker and inspirational speaker.

(Help Seniors Enjoy...)
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NEED NEW CARPET OR FLOORING?™

Shop at home and SAVE! · WE COME TO YOU! · 1-800-526-RUGS (7847)

CARPET LAMINATE

TILE VINYL

HARDWOOD

Call us today to schedule 
your FREE estimate!

Productive Solutions, Personalized Service.

Civil Engineers  •  Land Surveyors  •  Planners  •  Landscape Architects  •  Reserve Specialists

FWHassociates.com  •  732.797.3100

Since 1989, FWH Associates, P.A. has provided land owners, developers, 
builders, property managers and community associations with the 
highest level of expertise. A forward-thinking company, FWH is 
intimately familiar with creating solutions for residential, commercial 
and industrial projects. Discover for yourself why more builders and 
community associations choose FWH.

1856 Route 9   |   Toms River, NJ 08755
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Buying Commercial Property in NJ? 
Take Note! 
By Philip I. Brilliant, CHMM, LSRP

I’m buying a commercial 
or industrial property in 
New Jersey, and I’ve been 
told I need an ASTM 
Phase I Environmental Site 
Assessment (Phase I ESA). 
However, I’ve also been told 
I need a NJDEP Preliminary 
Assessment Report (PAR) as 
well. Do I really need both? 

Won’t the Phase I ESA provide me adequate innocent 
purchaser protection?

Easy Answer: No! Here’s Why.
Chances are, you’re conducting a Phase I ESA 

to satisfy one of the requirements to qualify for the 
innocent landowner, contiguous property owner, or bona 
fide prospective purchaser limitations on CERCLA 
liability (Comprehensive Environmental Response, 
Compensation and Liability Act (42 U.S.C. §9601)), 
and the Environmental Protection Agency (EPA) All 
Appropriate Inquiry (AAI) Rule, Subsection 312.10 
of 40 Code of Federal Regulations 312 (40 CFR 
§312). However, CERCLA is a federal law and does 

not necessarily address requirements of state or local 
laws. Users of a Phase I ESA are cautioned that federal, 
state, and local laws may impose environmental 
assessment obligations that are beyond the scope of the 
Phase I standard.

New Jersey has enacted its own innocent purchaser 
defense that requires a property owner to demonstrate 
that, at the time they acquired the property, they didn’t 
know that any hazardous substance had been discharged 
at the property, accomplished with an “all appropriate 
inquiry” prior to purchase of the property. As stated in 
the New Jersey Spill Compensation and Control Act (Spill 
Act), any person who owns real property acquired on 
or after September 14, 1993 on which there has been a 
discharge prior to the person’s acquisition of that property 
and who knew or should have known that a hazardous 
substance had been discharged at the real property, shall 
be strictly liable, jointly and severally, without regard 
to fault, for all cleanup and removal costs no matter by 
whom incurred [N.J.S.A. 58:10-23.11g(c)(3)].

New Jersey has not adopted the federal All 
Appropriate Inquiries rule (which can be satisfied by 
performing a Phase I ESA) but instead has its own unique 
definition for satisfying “all appropriate inquiry.” Under 
N.J.S.A. 58:10-23.11g(d)(2), an “all appropriate inquiry” is 
defined as the performance of a preliminary assessment, 
and site investigation, if the preliminary assessment 
indicated that a site investigation is necessary. In a 
January 14, 2016 court ruling, a party buying property in 
New Jersey after 1993 must obtain a PAR in accordance 
with NJDEP rules in order to have a chance of obtaining 
innocent purchaser protection in the State of New Jersey. 
The decision was affirmed regarding environmental 
contamination at the Accutherm mercury thermometer 
manufacturing property in Salem County, that later 
became a Kiddie Kollege daycare. DEP v. Navillus Group, 
App. Div. Dkt. No. A-4726-13T3. In this case, despite 
advice of counsel, the defendants merely relied on various 
environmental reports, instead of performing a PAR; 
thus, no innocent purchaser protection was afforded 
them under the Spill Act, and they were liable for the 
contamination identified at their property.

If you’re performing real estate due diligence in New 
Jersey and want to qualify for both federal and state innocent 
purchaser liability protections, you need to perform both an 
ASTM Phase I ESA, as well as a NJDEP PAR.

Philip I. Brilliant, CHMM, LSRP is Owner of 
Brilliant Environmental Services, LLC.
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Family Owned and Operated
Licensed, Insured and Bonded

Call for a Free In-Home Assessment

We are devoted to seniors and the chronically disabled who aren’t 
ready for an institutional setting. With our support and caring 
companionship, they can remain at home or with relatives.

732-279-4495 / 866-377-2903

    Assistance with:
    • light housekeeping and laundry
    • meal planning and preparation
    • bathing and dressing
    • personal care
    • medication reminders
    • bill paying and paperwork
    • incidental transportation and errands
    • information and referral services

As Little as 3 hours to 24 hours and Live-In Care

www.A�ordableSeniorHomecare.net    A�ordableSeniorCare@yahoo.com

Serving Ocean and Monmouth Counties
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The holiday season is 
about to begin. Whether 
you’re buying online or 
in a store, your identity 
could be at risk. Financial 
fraud can occur in several 
ways. A thief can open a 
new account in the stolen 
identity and then default on payments or make 
unauthorized purchases on a victim’s account. 

While the new chip technology in credit cards 
make them harder to duplicate, stealing someone’s 
identity provides a bigger payoff for a thief and is 
harder to detect.

Here are some recommendations for keeping your 
information safe:

   
Avoid phishing

Beware of opening emails from unknown 
sources or opening attachments or clicking on links 
embedded in emails. Trust your instincts. If you 
think an offer is too good to be true, it probably is. 

   
Take care while traveling

Lots of people travel during the holiday season. 
What they may not realize is that their boarding 
passes contain personal information. Don’t toss 
yours in the hotel trash can—take it home and shred 
it to protect your information.

   
Watch your credit accounts

It’s rare that your information is used immediately, 

How to Avoid Cyber Thieves 
This Holiday Season
By Ryan McCabe

Clarion Hotel & Conference Center
815 Route 37 West

Toms River, NJ  08755

BOOK NOW
ClarionHotels.com/NJ036

800.4CHOICE

Get full-service facilities and the social space that 
make it easy to connect with friends and colleagues: 
• Restaurant/Bar
• Event space/Catering
• Free high-speed Internet
• Comfortable rooms
• Weddings - Our Specialty
• Celebrations
• Business Meetings

Cont’d next page
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but something could happen six months to a year later, so 
monitoring is important.

   
Protect your passwords

Protect all devices that connect to the internet and 
all user accounts. Do not use the same password twice—
choose a password that means something to you and only 
you. Change your passwords on a regular basis (every 90 
days or so).

   
Take these steps if you believe your information has been 
compromised:
• Immediately change all passwords, beginning with your 

financial passwords. If you used the same password 
for multiple resources, make sure to change it for each 

(How to Avoid Cyber Thieves...)

Collecting your
insurance benefits 
shouldn’t be.

• In business for over 50 years.

• We will review your policy free
of charge, no obligation.

• We prepare detailed and defensible
insurance claims on your behalf.

• We work with the insurance company
so you don’t have to.

• We will recoup far above
and beyond what you alone
could secure from your
insurance company.

• When disaster strikes,
we are prepared.

Disasters are unpredictable.

Andrew K. Knox & Company Certified Public Insurance Adjusters
217 Washington Street, Toms River, NJ      Tel: 732-349-3231 Visit our website at www.andrewknox.com

Knox Ad 1_Layout 1  9/4/12  4:55 PM  Page 1

account, and do not use that password in the future.
• If you believe the compromise was caused by malicious 

code, disconnect your computer from the internet.
• Restart your computer in safe mode and perform a full 

system restore.
• Contact businesses, including banks, where you have 

accounts, as well as credit-reporting companies.
• Close any accounts that may have been compromised. 

Watch for any unexplainable or unauthorized charges 
to your accounts.

Ryan McCabe is a Commercial Lines Manager for 
Anderson Insurance Agency.
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What’s Up With Flowers?  By Cathy Mulhern and Stacey Cofka

Have you 
noticed lately 
that flowers are 
in short supply 
and/or more 
expensive? 
You can blame 
Covid for that! 
The flower 
industry is 

struggling to meet high demand and 
low supply. Here are some reasons why 
flowers have become more expensive 
and remain in short supply:

1. Covid forced growers to pull 
crops from the fields, as they 
didn’t have the staff to keep them 
alive. 

2. During the pandemic, flowers 
became the turn-to gift. Demand 
outstripped supply for months.

3. An insufficient number of new 
crops were grown because there 
were too few plants. 

4. Global bad weather means what 
flowers are in production are 

growing slowly. A plant can 
take up to nine months to 
start producing flowers. 
Like we say, “You can’t rush 
Mother Nature!”

5. Two years of delayed 
weddings around the world 
are now taking place in 
droves and flower demand 
has skyrocketed.

6. Raw costs have gone up for 
everything from root plants 
and cardboard to paper and 
vases. 

7. Transportation costs have 
quadrupled. Drivers are at 
a premium and delivery 
expenses have risen.

What does this all mean 
for the consumer? There are a 
couple of things consumers can 
do when ordering flowers. First, 
trust your florist! Let him or her 
offer substitutions and solutions. 
Florists offer “designers’ choice.” 
This allows your florist to pick 

their best blooms to give you the best 
value for your money.

Order early if possible, especially 
if there is a specific must-have flower 
on your wish list. This will give 
the florist time to work with their 
wholesaler to secure the flowers. 

Try to be flexible with your florist. 
Florists across the world are doing 
the best they can under difficult 
circumstances. Not only are there 
floral shortages, but there are supply 
shortages as well (vases, baskets, 
containers, etc.). 

Patience, understanding, and 
flexibility will help you and your 
florist work together in partnership 
to get you the best product for your 
budget.

Cathy Mulhern is founder of 
A Blossom Shop, and her 
daughter, Stacey Cofka,
 is currently the owner. 

• Subrogation
• Government representation
• Business law

Results-driven legal solutions for New Jersey and New York
From the establishment of the practice over 15 years ago, Gluck & Allen has put together a 
knowledgeable, experienced legal team that places high value on original thinking in the service 
of clients' goals.  They never lose sight of the importance and urgency of each client and case.

The �rm provides a wide range of legal services in the following practice areas:

• Municipal court
• Land use/Real estate

732.505.4800217 Washington Street 
Toms River, NJ 08753

233 Broadway, 5th Floor 
New York, NY 10279 

212.286.0200

A T T O R N E Y S  A T  L AW
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ACCOUNTANTACCOUNTANT
Glenn VanPell, CPAGlenn VanPell, CPA
Jump, Perry and Company, LLCJump, Perry and Company, LLC
P: 732.240.7377 / F: 732.505.8307P: 732.240.7377 / F: 732.505.8307
Glenn.VanPell@JumpCPA.comGlenn.VanPell@JumpCPA.com
JumpCPA.comJumpCPA.com

ADVERTISING: DIGITAL BILLBOARDSADVERTISING: DIGITAL BILLBOARDS
Dee PellegrinoDee Pellegrino
DPM Shore Solutions, LLCDPM Shore Solutions, LLC
P: 732.539.8273P: 732.539.8273
DPMShoreSolutions@gmail.comDPMShoreSolutions@gmail.com
DPMShoreSolutions.comDPMShoreSolutions.com

ALZHEIMER’S CAREALZHEIMER’S CARE
Denise Van TassellDenise Van Tassell
Alcoeur GardensAlcoeur Gardens
P: 732.290.2273 / F: 732.244.2831P: 732.290.2273 / F: 732.244.2831
Denise@AlcoeurGardens.comDenise@AlcoeurGardens.com
AlcoeurGardens.comAlcoeurGardens.com

APPAREL: SCREEN PRINTINGAPPAREL: SCREEN PRINTING
Anthony HedigerAnthony Hediger
Jetty InkJetty Ink
P: 800.900.6435P: 800.900.6435
Anthony@JettyLife.comAnthony@JettyLife.com
JettyInk.comJettyInk.com

AUTOMOBILE: BODY SHOPAUTOMOBILE: BODY SHOP
Dan HawtinDan Hawtin
Auto Body CraftsmanAuto Body Craftsman
P: 732.270.8099 / F: 732.270.1822P: 732.270.8099 / F: 732.270.1822
PattyAuto@comcast.netPattyAuto@comcast.net
AutoBodyCraftsman.comAutoBodyCraftsman.com

AUTOMOBILE: REPAIRS
Bobby Kostrewa
Tranz Connection
P: 732.270.5600 / F: 732.270.6886
TranzConnection@comcast.net
TranzConnection.com

BANKING
Steve Pellegrinelli
Ocean First Bank
P: 732.240.4500 x7173 / F: 732.818.7964
SPellegr@OceanFirst.com
OceanFirstOnline.com

BUSINESS ADVISOR
Laura Grimshaw
Thryv
P: 844.339.6334
Laura.Grimshaw@Thryv.com
Thryv.com

BUSINESS MERGERS & ACQUISITIONS
Gary W. Herviou
A Neumann & Associates
P: 732.872.6777 / C: 908.415.3700
F: 732.872.6669
Gary.Herviou@NeumannAssociates.com
NeumannAssociates.com

CARPETING AND FLOORING
Paul Haney
Smart Carpet & Flooring
P: 800.526.7847 / F: 732.292.1430
JMurray@SmartCarpet.com
SmartCarpet.com

CHIROPRACTOR
Dr. Steven Pollack
Pollack Health & Wellness, Inc.
P: 732.244.0222 / F: 732.244.0450
MooseDr29@gmail.com
PollackHealthAndWellness.com
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COPIERS & PRINTERS
Carlo Calabrese
Docutrend Imaging Solutions
P: 973.650.4516
CCalabrese@Docutrend.com
Docutrend.com

CONSTRUCTION
Randy Laing
Barbara Farley, Associate
CHAP Construction, Inc.
P: 732.349.3223 / F: 732.349.8007
Info@ChapConstruction.com

COUNSELOR / MENTAL-HEALTH 
SPECIALIST
Midge Cannin-Schuck, MPA, MA, LPC
P: 732.286.2501 / F: 732.286.2165
Midge49cc@aol.com

DENTIST
Chester Chianese
Chester C. Chianese, D.D.S., L.L.C.
P: 732.349.4040 / F: 732.349.7144
Aunman@aol.com
ChianeseDental.com

ELECTRICAL CONTRACTOR
John Camburn
John E. Camburn & Son, Inc.
P: 732.929.1292 / F: 609.286.2520
CamburnElectric@comcast.net
CamburnElectric.com

ENGINEERING: CIVIL
Christopher Rosati, PE, PP
FWH Associates, PA
P: 732.797.3100 / F: 732.797.3223
CRosati@FWHAssociates.com
FWHAssociates.com

ENVIRONMENTAL CONSULTING &ENVIRONMENTAL CONSULTING &
CONTRACTINGCONTRACTING
Phil Brilliant, CHMM, LSRPPhil Brilliant, CHMM, LSRP
Brilliant Environmental Services, LLCBrilliant Environmental Services, LLC
P: 732.818.3380 / F: 732.818.3381P: 732.818.3380 / F: 732.818.3381
Brilliant@BrilliantEnvironmental.comBrilliant@BrilliantEnvironmental.com
BrilliantEnvironmental.comBrilliantEnvironmental.com

FENCING SALES & INSTALLATIONFENCING SALES & INSTALLATION
Carl Del Pizzo, Jr.Carl Del Pizzo, Jr.
Carl’s Fencing & DeckingCarl’s Fencing & Decking
P: 732.505.1749 x303 / F: 732.505.1552P: 732.505.1749 x303 / F: 732.505.1552
CarlJr@ByCarls.comCarlJr@ByCarls.com
ByCarls.comByCarls.com

FINANCIAL PLANNING & INVESTMENTSFINANCIAL PLANNING & INVESTMENTS
Chad White, CIMA®, AIF®Chad White, CIMA®, AIF®
Safe Harbor Wealth Management, Inc.Safe Harbor Wealth Management, Inc.
P: 732.364.2045 / F: 732.364.2597P: 732.364.2045 / F: 732.364.2597
Chad.White@LPL.comChad.White@LPL.com
SafeHarborWM.comSafeHarborWM.com

FLORISTFLORIST
Cathy MulhernCathy Mulhern
A Blossom ShopA Blossom Shop
P: 732.349.7447P: 732.349.7447
CMulhern2@aol.comCMulhern2@aol.com
ABlossomShop.comABlossomShop.com

GARAGE DOORS & OPENERSGARAGE DOORS & OPENERS
Steve BucciSteve Bucci
Don’s DoorsDon’s Doors
P: 732.929.0801P: 732.929.0801
SBucci76@gmail.comSBucci76@gmail.com
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GIFT BASKETSGIFT BASKETS
Clare BojusClare Bojus
The Creative Basket and Devil Brownies, LLCThe Creative Basket and Devil Brownies, LLC
P: 732.503.4428 / F: 732.503.4429P: 732.503.4428 / F: 732.503.4429
CMB@TheCreativeBasket.comCMB@TheCreativeBasket.com
TheCreativeBasket.comTheCreativeBasket.com

HOME HEALTH CARE:HOME HEALTH CARE:
SENIOR HEALTH SERVICESSENIOR HEALTH SERVICES
Kevin BradshawKevin Bradshaw
Affordable Senior Home CareAffordable Senior Home Care
P: 732.279.4495 / F: 732.279.4658P: 732.279.4495 / F: 732.279.4658
AffordableSeniorCare@yahoo.comAffordableSeniorCare@yahoo.com
AffordableSeniorHomeCare.netAffordableSeniorHomeCare.net

HOME INSPECTIONSHOME INSPECTIONS
Tricia WashburnTricia Washburn
Lighthouse Inspections, LLCLighthouse Inspections, LLC
P: 732.379.9293P: 732.379.9293
LHInspects@gmail.comLHInspects@gmail.com
LHInspects.comLHInspects.com

HOTEL, MEETINGS & RECEPTIONSHOTEL, MEETINGS & RECEPTIONS
Rachel GuzikowskiRachel Guzikowski
Clarion Hotel & Conference CenterClarion Hotel & Conference Center
P: 732.341.2400 / F: 732.341.6469P: 732.341.2400 / F: 732.341.6469
B.VanBochove@ClarionHotelTomsRiver.comB.VanBochove@ClarionHotelTomsRiver.com
ClarionHotelTomsRiver.comClarionHotelTomsRiver.com

INSURANCE: LIFE & HEALTHINSURANCE: LIFE & HEALTH
Rich GilchrestRich Gilchrest
The Martin AgencyThe Martin Agency
P: 732.929.0900 / C/F: 732.773.1172P: 732.929.0900 / C/F: 732.773.1172
RichGilchrest@Live.comRichGilchrest@Live.com
MartinAgencyNJ.comMartinAgencyNJ.com

INSURANCE: PROPERTY & CASUALTY
Ryan McCabe
Anderson Insurance Agency
P: 609.597.8507 / F: 609.978.9649
McCabe@AiAinsure.com
AIAinsure.com

INSURANCE: PUBLIC ADJUSTER
Andrew Knox
Art Bailey, Associate
Andrew K. Knox & Company
P: 732.349.3231 / F: 732.505.8796
Andrew@AndrewKnox.com
AndrewKnox.com

INSURANCE: TITLE
John Kemmerer
Surety Title Coastal Region
P: 732.341.1090 / F: 732.341.0855
JohnCKemmerer@gmail.com
MySurety.com

LANDSCAPING
Robert Ott
Robert Ott Landscaping
P: 732.929.3520 / F: 732.223.4068
Bob@OttLandscaping.com
OttLandscaping.com

LAW FIRM: BANKRUPTCY
Regina Gelzer, Esq.
Regina L. Gelzer, Attorney-At-Law, LLC
P: 732.608.0560 / F: 732.608.0559
GelzerLaw2@live.com
GelzerLaw.com

LAW FIRM: BUSINESS LAW
Robert W. Allen, Esq.
Gluck & Allen, LLC
P: 732.505.4800 ext 27 / F: 732.505.4813
RAllen@Gluck-Allen.com
Gluck-Allen.com

2323



M
EM

BE
RS

H
IP

 D
IR

EC
TO

RY

Ocean County Business Association
The Finest Business Members in Our Community

FALL
WINTER

’21-’22

M
EM

BE
RS

H
IP

 D
IR

EC
TO

RY

PO Box 1291 • Toms River, NJ 08754
866.606.OCBA (6222)

www.OceanCountyBusinessAssociation.com
OCBAMemberInfo@gmail.com

FALL
WINTER

’21-’22

2424

LAW FIRM: ELDER LAWLAW FIRM: ELDER LAW
Christina Costanzo, Esq.Christina Costanzo, Esq.
Costanzo & Russom Law Group, LLCCostanzo & Russom Law Group, LLC
P: 732.552.0900 / F: 732.998.8708
Christina@TRNJLaw.com
TRNJLaw.com

MEDIA: RADIOMEDIA: RADIO
Linda CronkLinda Cronk
Beasley Media Group, Inc., Beasley Media Group, Inc., 
WJRZ 100.1-WRAT 95.9WJRZ 100.1-WRAT 95.9
P: 732.681.9591 x212 / F: 732.681.9431
Linda.Cronk@BBGI.com
BBGI.com

MORTGAGE BANKER: RESIDENTIALMORTGAGE BANKER: RESIDENTIAL
Robert Rauf | NMLS #248937Robert Rauf | NMLS #248937
HomeBridge Financial ServicesHomeBridge Financial Services
P: 732.908.4868 / C: 732.740.0175
RRauf@HomeBridge.com
RobertRauf.com

OPTICIAN & HEARING AID DISPENSEROPTICIAN & HEARING AID DISPENSER
Paul LosseffPaul Losseff
Holiday Opticians Holiday Opticians 
Holiday Plaza Hearing Aid CenterHoliday Plaza Hearing Aid Center
P: 732.349.6663 / F: 732.349.8803
PLosseff@aol.com

PHOTOGRAPHYPHOTOGRAPHY
Angie LombardiAngie Lombardi
Angie Lombardi PhotographyAngie Lombardi Photography
P: 908.902.3413 / F: 732.854.7355
Angie@AngieLombardi.com
AngieLombardiPhoto.com

PRINTING & DESIGNPRINTING & DESIGN
Bill DeBernardisBill DeBernardis
Atlantic Printing and DesignAtlantic Printing and Design
P: 732.229.1899 / F: 732.222.6809
Bill@APADNJ.com
APADNJ.com

REAL ESTATE AGENCYREAL ESTATE AGENCY
Mark KotzasMark Kotzas
Crossroads Realty, Inc.Crossroads Realty, Inc.
P: 732.244.4900 / F: 732.505.9249P: 732.244.4900 / F: 732.505.9249
MKotzas@CRNJ.comMKotzas@CRNJ.com
CrossRoadsRealtyNJ.comCrossRoadsRealtyNJ.com

REMEDIATION / FIRE, WATER, MOLDREMEDIATION / FIRE, WATER, MOLD
Patrick ReillyPatrick Reilly
Jen Lorentzen, AssociateJen Lorentzen, Associate
SERVPRO of Toms River/Point PleasantSERVPRO of Toms River/Point Pleasant
P: 732.349.9898 / F: 732.349.8898P: 732.349.9898 / F: 732.349.8898
PReilly@ServproTomsRiver.comPReilly@ServproTomsRiver.com
SERVPROTomsRiver.comSERVPROTomsRiver.com

ROOFING AND SIDING CONTRACTORROOFING AND SIDING CONTRACTOR
Dan FlemingDan Fleming
Proven Contracting, LLCProven Contracting, LLC
P: 732.800.4616 / F: 855.655.2489P: 732.800.4616 / F: 855.655.2489
C: 732.597.8758C: 732.597.8758
Dan@ProvenContracting.comDan@ProvenContracting.com
ProvenRoofing.comProvenRoofing.com

SECURITY SYSTEMSSECURITY SYSTEMS
Bill RoncskevitzBill Roncskevitz
Ocean Security SystemsOcean Security Systems
P: 732.270.1784P: 732.270.1784
Bill@OceanSecurity.comBill@OceanSecurity.com
OceanSecurity.comOceanSecurity.com

SHREDDING: DATA DESTRUCTIONSHREDDING: DATA DESTRUCTION
Peter LevittPeter Levitt
IDSAutoshredIDSAutoshred
P: 732.518.8100 / F: 732.244.0932P: 732.518.8100 / F: 732.244.0932
Peter.L@IDSAS.netPeter.L@IDSAS.net
IDSAutoshred.comIDSAutoshred.com
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SIGN MANUFACTURINGSIGN MANUFACTURING
INSTALLATION & SERVICEINSTALLATION & SERVICE
Andy GirtainAndy Girtain
Girtain Sign Company, LLCGirtain Sign Company, LLC
P:732.349.8499 / F:732.505.3673P:732.349.8499 / F:732.505.3673
Andy@GirtainSigns.comAndy@GirtainSigns.com
GirtainSigns.comGirtainSigns.com

SOLID WASTE AND RECYCLING COLLECTIONSOLID WASTE AND RECYCLING COLLECTION
Joseph CaldeiraJoseph Caldeira
Meadowbrook Industries, LLC.Meadowbrook Industries, LLC.
P: 732.774.0404 / F:732.774.2604P: 732.774.0404 / F:732.774.2604
C: 732.803.7511C: 732.803.7511
JCaldeira@Meadowbrook-Industries.comJCaldeira@Meadowbrook-Industries.com
Meadowbrook-Industries.comMeadowbrook-Industries.com

SPRINKLERS: LAWN IRRIGATIONSPRINKLERS: LAWN IRRIGATION
Frank TansleyFrank Tansley
Hydro-Power Sprinklers, L.L.C.Hydro-Power Sprinklers, L.L.C.
P: 732.240.2006 / F: 732.341.0774P: 732.240.2006 / F: 732.341.0774
Info@HydroPowerSprinklers.comInfo@HydroPowerSprinklers.com
HydroPowerSprinklers.comHydroPowerSprinklers.com

SUPERMARKETSUPERMARKET
Jennifer McMahonJennifer McMahon
Perlmutter Family ShopRitePerlmutter Family ShopRite
P: 732.341.0700 x29 / F: 732.240.9291P: 732.341.0700 x29 / F: 732.240.9291
Jennifer.McMahon@Wakefern.comJennifer.McMahon@Wakefern.com

TELEPHONE SYSTEMS & SERVICESTELEPHONE SYSTEMS & SERVICES
Pete FerroPete Ferro
Ameritel Communications CorporationAmeritel Communications Corporation
P: 732.477.7733 x205 / F: 732.477.2483P: 732.477.7733 x205 / F: 732.477.2483
Sales@AmeritelNJ.comSales@AmeritelNJ.com
 AmeritelNJ.com AmeritelNJ.com

TELEVISION & VIDEO PRODUCTION
Sandy Levine
Sandra Levine Productions, LLC
P: 732.349.6601
Sandy@SandraLevine.com
SandraLevine.com

TERMITE & PEST CONTROL
Jeff Koerner
Ozane Termite and Pest Control
P: 732.349.0559 / F: 732.349.0179
Jeff.Koerner@Ozane.com
Ozane.com

TRAVEL AGENCY
Nancy Schott, CTC, DS
Home Town Travel
P: 609.597.5100
HomeTownTravel@comcast.net
HomeTownTravelInc.com

VACATION RENTALS
Chuck Laing
Chuck Laing Vacation Rentals
P: 732.306.1845 / F: 732.349.6240
CLaingcc@verizon.net
UniqueNatureEscapes.com

WEB DESIGN & ONLINE MARKETING
Jeff Demos
Deimos Designs
P: 732.687.7219
Jeff@DeimosDesigns.com
DeimosDesigns.com

WRITER, EDITOR & AUTHOR
Lisa McComsey
Lisa McComsey, Writer, Editor & Author
P: 848.333.6100
Lisa@LisaMcComsey.com
LisaMcComsey.com

Reproduction and distribution of OCBA member information 
for any solicitation or unlawful purpose is strictly prohibited, 
and any violations will be pursued to the full extent permitted 
by state and/or federal law.
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www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE
AUTOMOTIVE SERVICES:
Auto Body Craftsman – 732-270-8099 (page 3)
Tranz Connection – 732-270-5600 (page 6)

BUSINESS SERVICES:
Ameritel Communications Corp. – 732-477-7733 (page 39)
Atlantic Printing & Design – 732-229-1899 (page 37)
Deimos Designs – 732-687-7219 (page 40)
Docutrend Imaging Solutions – 973-650-4516
DPM Shore Solutions, LLC – 732-539-8273
Girtain Sign Company, LLC – 732-349-8499 (page 39)
IDS Autoshred – 732-518-8100 (page 37)
Meadowbrook Industries, LLC – 732-803-7511 (Inside Back Cover)
Ozane Termite & Pest Control – 732-349-0559 (page 38)

CONSTRUCTION/ENGINEERING:
Chap Construction, Inc. – 732-349-3223 (page 11)
FWH Associates, PA – 732-797-3100 (page 16)
Proven Contracting, LLC – 732-800-4616 (page 34)

HEALTH CARE:
Affordable Senior Home Care – 732-279-4495 (page 17)
Alcoeur Gardens – 732-290-2273
Chester C. Chianese, DDS, LLC – 732-349-4040 (page 13)
Holiday Opticians – Holiday Plaza Hearing Aid Ctr. – 732-349-6663 (page 29)
Midge Cannin-Schuck, MPA, MA, LPC – 732-286-2501 (page 9)
Pollack Health & Wellness, Inc. – 732-244-0222 (page 7)

HOME SERVICES & IMPROVEMENTS:
Carl’s Fencing & Decking – 732-505-1749 (page 27)
Don’s Doors – 732-929-0801
Hydro-Power Sprinklers, LLC – 732-240-2006 (page 39)
John E. Camburn & Son, Inc. Electrical – 732-929-1292
Lighthouse Inspections, LLC – 732-379-9293
Ocean Security Systems – 732-270-1784 (page 32)
Robert Ott Landscaping – 732-929-3520 (page 30)
SERVPRO of Toms River/Point Pleasant – 732-349-9898 (Back Cover)
Smart Carpet & Flooring – 800-526-7847 (page 16)

INSURANCE/FINANCIAL SERVICES:
Anderson Insurance Agency – 609-597-8507 (Inside Front Cover)
Andrew K. Knox & Company – 732-349-3231 (page 19)
HomeBridge Financial Services – 732-908-4868
Surety Title Coastal Region – 732-341-1090
Martin Agency – 732-929-0900 (page 14)
OceanFirst Bank – 732-240-4500 (page 9)
Safe Harbor Wealth Management, Inc. – 732-364-2045 (page 28)

MEDIA/MARKETING SERVICES:
Angie Lombardi Photography – 908-902-3413 (page 31)
Beasley Media Group, Inc., WJRZ 100.1, WRAT 95.5 – 732-681-9591
Lisa McComsey, Writer, Editor & Author – 848-333-6100 (page 40) 
Sandra Levine Productions, LLC – 732-349-6601 (page 40)
Thryv – 844-339-6334

PROFESSIONAL SERVICES:
A Neumann & Associates – 732-872-6777 (page 5)
Brilliant Environmental Services, LLC – 732-818-3380 (page 12)
Crossroads Realty, Inc. – 732-244-4900
Gluck & Allen, LLC – 732-505-4800 (page 20)
Costanzo & Russom Law Group, LLC – 732-552-0900 (page 31)
Jump, Perry and Company, LLC – 732-240-7377 (page 4)
Regina L. Gelzer, Attorney-at-Law, LLC – 732-608-0560

RETAIL/HOSPITALITY:
A Blossom Shop – 732-349-7447
Chuck Laing Vacation Rentals – 732-306-1845
Clarion Hotel & Conference Center – 732-341-2400 (page 18)
The Creative Basket & Devil Brownies, LLC – 732-503-4428 (page 14)
Home Town Travel – 609-597-5100
Jetty Ink – 800-900-6435
Perlmutter Family ShopRite – 732-341-0700 (page 33)
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Family Owned and Operated

with over 40 years of
industry experience!

Call Today for a 
FREE Estimate!

(855) BY-CARLS
www.bycarls.com

Surrounded By The Best!

0% Financing Available
1579 US 9, Toms River, NJ

3468  US 9, Freehold Township, NJ
NJ Lic. #13VH04391000

Home Improvement Specialists You Can Trust!

Fencing • Decking • Roo�ng • Windows • Siding • More

www.oceancountybusinessassociation.com

WHEN YOU MENTION THE OCBA MAGAZINE
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After a meticulous screening process, Chad White of Safe Harbor Wealth 
Management is honored to have the privilege of serving Monmouth and 

Ocean County as your local SmartVestor Pro.

The SmartVestor program is a directory of investment professionals. Neither Dave Ramsey 
nor SmartVestor are affiliates of Safe Harbor Wealth Management or LPL Financial.

Securities and Advisory Services offered through LPL Financial. Member FINRA/SIPC.

672 Commons Way, Toms River NJ 08755 
732-364-2045 • fax: 732-608-6621 • chad.white@lpl.com • SafeHarborWM.com

Photo of Chad White and Dave Ramsey
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Chiropractic Maintenance and Wellness Care 
By Steven Pollack, D.C.

Correcting a spinal condition in the 
initial stages of vertebral subluxation (spinal 
misalignments), is just the start of the healing of 
your nervous system. The origin of spinal-nerve 
irritation is unique in each patient, causing a 
variety of symptoms, including pain spasms, 
weakness, numbness, and more. 

Everyone heals at different intervals 
of correction. Most chiropractic 
adjustments at the early stages of 

pain and inflammation respond quickly and patients feel 
immediate relief. However, this is only the beginning of the 
healing process.

Based on research by Dr. Su in the late 1990s, 
symptoms don’t arise until we are 40 percent of our 100 
percent potential to be well. We’ve been conditioned 
and brainwashed by the media that temporary relief or 
putting a bandage on your pain defines healing. This is 
deceptive information and far from the reality of how our 
bodies function. 

You are born with an amazing, innate ability to heal 
yourself. Our symptoms are protective measures alerting 
us that something is out of synchronicity.

The first few adjustments can and will elevate your 
healing and give relief, yet that is only the tip of the iceberg. 
Laughing and moments of happiness can temporarily elicit endorphins 
- natural pain killers - and a euphoric sensation that make you feel 
well and forget your pain. This will wear off quickly also.

Chiropractors can give patients customized treatment plans aimed 
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to relieve pain and/or symptoms. This 
is considered acute care involving 
multiple daily or weekly visits over the 
course of four to eight weeks. Most 
patients comply with the corrective 
phase of care because healing begins 
to occur and they feel better.

Maintenance care is the next step, 
and this is the most difficult stage. 
Patients raised in western cultures 
often have little education in this area. 

We live in such an immediate-
gratification-oriented society 

that, once we get what we 
want, we only want more 
and disregard maintaining 
our achievements. 

Maintenance care is 
the golden nugget that 
keeps you well. Based on 
your daily and weekly 
stress loads, the goal is 
to maintain a balanced 
nervous system that can 
combat and neutralize your 

stress exposures. Once you 
have reached your maximum 

potential to express your well-
being you want to maintain it 

with weekly or monthly treatments.  
Most healthcare insurance doesn’t 

cover maintenance or wellness care, 
which is another reason patients stop 
treatments. Be sure to work with a 
chiropractic practice that encourages 
maintenance and wellness care and 
rewards you to continue with care 
well after insurance is terminated. 
Educated, devoted, wellness-oriented 
patients are the easiest to work with.

In conclusion, be sure to 
continue your adjustments after your 
pain and symptoms subside. The 
criticism that chiropractors make 
their patients get treated forever is 
not the chiropractor’s choice, but the 
intelligent patient’s educated decision.

Dr. Steven Pollack
is director of Pollack 
Health and Wellness, Inc.

FREE  
HEARING TEST!

Call Today:
For Your Complimentary

Hearing Test & Evaluation

Get Back Your Quality Of Life

•  Lifetime follow-up care 
 at no additional charge
•   Wide range of  
 breakthrough,  
 technologically-advanced  
 hearing aid brands
•  Tiny CIC Aids
•   Payment Plans Available 
•  House Calls Arranged 

Your Hearing Aid Choices Are Right Here In  
                           Holiday City and Silver Ridge

New Jersey Hearing Aid Dispenser License Number 337

W EL L ES TAB L I S HE D O V E R 30 Y E AR S 

Call Today
732-349-9515 Holiday Plaza Medical Center

3 Plaza Drive, Suite 8
Toms River, NJ 08757
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LANDSCAPING

ROBERT OTT, JR.ROBERT OTT, JR.

Design 
Installation 

Maintenance
Certified Brick Paver & 

Retaining Wall Specialists

ottlandscaping.com

(732) 929-3520

Owner Operated Since 1978

Toms River
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Parents, Beware the Perils of TikTok
By Midge Cannin-Schuck
 

We’re all aware that government-mandated social distancing 
due to Covid-19 has become a trigger for many individuals 
of all ages to turn to social media for companionship, 
knowledge, and fun. One of the preferred social-
networking sites among youth, tweens, and teens is TikTok. 

Not only is this platform a “friend” when kids feel lonely 
and isolated, 
it can 
keep them 

occupied for hours. And when 
they’re eventually able to talk, text, 
or meet in person, they enjoy sharing 
what they watched and learned on 
TikTok—and perhaps they duplicate 
and/or imitate (for better or worse) 
what they viewed online.

Children’s competitive nature 
and desire to be up on the latest fun, 
new, “woke” fads may not always 
turn out well. What appears to be 
harmless fun or educational may 
be masquerading for something 
more sinister, leading to potentially 
disastrous outcomes for themselves 
or others. 

A few of the most dangerous 
challenges (noted on www. dailydot.
com) are the choking challenge, the 
fire challenge, the condom challenge, 
the outlet challenge, and the pepper 
challenge. The goal is always the 
same: to be the “star of the show.” 

Other challenges may result in the 
malicious destruction of property—
for example, when someone 
attempted to burn down a public 
building. There are an estimated 
90,000 videos on the platform relating 
to destruction and school-property 
theft, costing taxpayers and creating 
problems for staff and teachers. 

Just as serious is the emotional 
destruction to girls who are 
struggling with body image and try 
to live up to the idealized images 
they see online.

On the Apple App Store, TikTok 
is advertised as: “The destination 
for mobile videos. On TikTok, 
short-form videos are exciting, 
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CHRISTINA M. COSTANZO, ESQ 
Christina@TRNJLAW.com 

t: 732.552.0900 | f: 732.998.8708 
776 Commons Way, Bldg. J 

Toms River, NJ 08755 

◊ Elder Law & Medicaid Planning 

◊ Estate Administration & Probate

◊ Estate Planning: Wills, Powers of 
Attorney, Living Wills & Trusts

◊ Real Estate Closings, Land Use & 
Landlord/Tenant 

spontaneous, and genuine. Whether you’re a sports fanatic, a 
pet enthusiast, or just looking for a laugh, there’s something for 
everyone on TikTok. All you have to do is watch, engage with 
what you like, skip what you don’t, and you’ll find an endless 
stream of short videos that feels personalized just for you. From 
your morning coffee to your afternoon errands, TikTok has the 
videos that are guaranteed to make your day.”

Notice how it reads “skip what you don’t like.” What is not 
addressed is the (un)reality of kids tuning out when they see 
something they consider “juicy.” Really!

TikTok was intended for children 13 and older. There is a 
site for adults, too. The videos are supposed to be monitored 
by TikTok when a child downloads the app, but is that really 
happening? How many children tell their correct age on the 
application?

Since there’s no such thing as the “app police,” parents or 
guardians must play that role and know what their children 
are watching and which videos and challenges are dangerous, 
controversial, or inappropriate. Don’t ever assume that 
everything they’re watching is benign fun. 

While there are plenty of funny, educational, and worthwhile 
videos on TikTok, children may not always admit to what 
they’re really watching, some of which could be detrimental to 
their physical and/or emotional health.

 
Midge Cannin-Schuck is a Licensed Professional 
Counselor in Toms River, NJ.

ANGIE LOMBARDI
PHOTOGRAPHY
www.angielombardiphoto.com

events • commercial  

908.902.3413
angie@angielombardi.com

portraits • headshots
real estate/architecture 

(Beware The Perils...)
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When is it Time to Replace 
Your Roof?
By Dan Fleming

 
The roof is one of the most 

important components of your home. 
It provides shelter from the elements 
for you and your family and protects 
everything else in your home from 
getting severely damaged.  

Despite the importance of its 
functionality, roofs are often out 
of sight/out of mind, which can be dangerous! It’s 
crucial for homeowners to be aware of the overall 
condition of their roofs and know the warning signs 
that a replacement is sorely needed. 

 
Leaking Roof 

Many people believe if their roof leaks, it just needs a 
repair. This may be true if there was a single incident that 
caused an otherwise perfectly good roof to leak. But more 
often than not, leaks are caused by a roof that has outlived    
its lifespan. 

Repairs on old roofs are not a real solution to the overall 
problem, and the money invested in these “quick fixes” is 
gone forever. While replacing the roof is costly, it’s a wise, 
long-term investment into your home.
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Granule Loss 
If you see a lot of granules in your gutters 

or collecting under your downspouts, it’s a sign 
that your shingles have outlived their lifespan. 
When granules wear off from shingles, it’s like 
having bald tires on your car. The shingles 
become prone to absorbing moisture rather 
than shedding it away, which (for obvious 
reasons) is not ideal. 

  
Worn/Aged Shingles 

After 20 years or so, shingles become more 
and more brittle and are prone to blow-offs and 
water infiltration. In addition to granule loss, 
keep an eye on your roof for signs of shrinking, 
cracking, pitting and curling, as these are all 
signs of a worn-out roof. And if your roof 
is nearing the 20-year mark, make sure that 
getting a new roof is on your radar.

  
Missing Shingles

If your roof has missing shingles, it’s a sign 
the shingles are too old and no longer holding 
their seals during high winds. If you notice 
shingles missing, that’s a big clue you’re due for 
a new roof. 

By educating yourself on the roof warning 
signs and being proactive, you’ll save yourself 
a lot of money and headaches in the long run. 
It’s much less stressful and expensive to handle 
a well-planned roof replacement project than 
a time-crunched emergency on top of multiple 
interior water-damage repairs. 

Dan Fleming is co-owner of Proven 
Contracting, LLC.
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Roofing  •  Gutters  •  Siding

1358 Hooper Avenue  •  Suite 217  •  Toms River, NJ 08753

732.800.4616 Provenroofing.com

Get your roof, siding & gutters done right 
with Proven Contracting
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If you’re running a 
website, chances are you’re 
running it on WordPress. In 
fact, around 60 percent of all 
CMS (content management 
system) websites are 
powered by WordPress. 
Since WordPress is the most 
popular CMS, it comes as 
no surprise that it’s also the 
number-one target of hackers.  

There are many reasons why hackers would want 
to get into your website. The most likely reason is 
so that they can throw “ad injection attacks” on 
your site. These are spam-like ads that drive traffic 
back to their website or redirects. If you’re running 
a store, they can also get your customers’ sensitive 
information.
Brute Force Attacks

About 90 percent of hacks on WordPress sites are 
“brute force attacks,” meaning the hacker attempts to 
guess your login and password over and over again, 
usually by using bots. Once they’re logged in with 
your admin account, they’ll have free reign to wreak 
havoc on your site.  
How To Secure Your WordPress Site

Make sure your WordPress version is up to date, 
as any security holes that exist are fixed with each 

update. Having an older version makes it easier for hackers 
to break in. To be sure you’re continually updating, set your 
plugins to auto update or install “companion auto update.”
Use Safe Login Names & Passwords

Avoid using easy-to-guess login names like “admin” or 
“test.” Also, a password like “12345” is not secure. Make 
sure your password contains letters, numbers. and special 
characters.

    Install Wordfence, NOW!
The first thing you should do when you set up a 

WordPress site is to install Wordfence. This security plugin 
can prevent brute force attacks by locking out too many 
failed login attempts. It also protects against several other 
site attacks. Wordfence is constantly updated. The free 
version should be sufficient for most people, but if you 
need additional protection, the paid version allows you to 
block entire countries and has a more robust firewall and 
blacklisting.  

Don’t let your WordPress website fall to hackers. If you 
don’t want your website riddled with spam ads or worse, 
it’s best to follow these simple practices—the peace of mind 
alone is worth it.

Jeffrey Demos is the owner of Deimos Designs.

Today’s health-insurance 
coverage and access to quality 
medical care seem to be at odds.

It can be even more confusing 
when it comes to enrolling in 
Medicare. Everyone is eligible on 
the first of the month they turn 
age 65, and special enrollment 
is available when coming off 
employer-based benefit plans after 
age 65. The whole process can feel 

like getting lost in a maze. The government has an agency 
known as CMS to set the rules and rates; here is a general 
breakdown:

Medicare Part A (hospitalization): No monthly cost 
after satisfying a deductible of $1,484. Days 1 through 60 
are covered at 100 percent.

Medicare Part B (doctors and diagnostics): Monthly 
income-based cost starting at $148.50 per month. Must be 
enrolled for outpatient coverage. Basic annual deductible is 
$203, then 80 percent coverage for the “approved medical 
expense amount.”

Medicare Part D (prescription drugs): $4,430 annual 
benefit with a $480 deductible. Plans and cost vary. All 
plans offered have the same rules—the difference is the 
level or “tier” of the prescription required. There are five 
tiers, from generic to the newest formularies (most of 
which are advertised on television). Your pharmacist can 
advise you on which plan best suits you.

Medicare Supplement or Gap Plans: Provide complete 
coverage to fill in and pay the deductibles and balance 
percentages of covered expenses. Many insurance 
companies offer a variety of these types of plans with a 
wide range of premiums.

The best guide for medical advice is a physician who 
participates in Medicare. Most hospitals participate, as 
do the doctors who have privileges for admissions. There 
are other programs known as Advantage All-in-One 
plans, which include all three parts of Medicare. These 
are government programs through private insurance 
companies. Check with your doctors to see if they accept 
any of these alternatives.

When in doubt, contact a licensed, certified health 
insurance underwriter. They can be a guide through 
the maze and explain the ins and outs of this important 
medical coverage in full.

Richard J. Gilchrest is a Certified Health/Life 
Underwriter at the Martin Agency in 
Toms River. He is also past board president 
of the Monmouth/Ocean Health Underwriters 
Association.

Why Your WordPress Site Needs 
Security, Like Right Now
By Jeffrey Demos

Mapping the Medicare Maze in 2022
By Richard Gilchrest
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Good morning, taste buds! 
Here’s how to jumpstart your 
day with some rise-and-shine 
goodness.

  
Many people say breakfast 

is their favorite meal of the 
day. For me? Not so much. 
I’m a dinner gal. 

But the adage goes, “Eat 
breakfast like queen, lunch 
like a princess, and dinner like a pauper.” The idea, of 
course, is that you bulk up on calories and nutrients 
early in the day, so you don’t stuff yourself (as I often 
admittedly do) a few hours before bed.

While breakfast isn’t my favorite meal of the day, 
I’m no breakfast slouch, either. I never miss it (me on 
an empty stomach = super grouchy), and I love to eat 
wholesome, flavor-packed meals. 

Oh, and did I mention I follow a plant-based 
diet? (Yeah, that means no bacon, sausage, or 
cheesy omelets.)

Before I scare you away, take a look at some 
of my delicious and satisfying morning favorites:

  
Go With the Grain

My tried-and-true favorite is oatmeal made 
with non-dairy milk, drizzled with a little 
maple syrup, and topped with seeds (sunflower, 
pumpkin, and/or hemp), nuts (walnuts, pecans, 
and/or almonds), and fresh fruit, including 
berries, apples, and peaches. I love the texture, 
crunch, and mix of this sweet-and-savory 
combination.

Lately, I’ve been experimenting with other 
grains that are higher in protein, with delicious 
results. Try quinoa, amaranth, and teff. 

Dessert for Breakfast?
Trick yourself into thinking you’re eating a 

big, sinful treat with an easy-to-make breakfast parfait. 
Layer a cup of non-dairy yogurt, a cup of mixed 
berries, and a quarter cup of low-oil, low-sugar granola 
into a tall glass. Grab a long spoon and dive in! 

While on the topic of yogurt, I want to applaud 
the non-dairy yogurt gods for finally coming out 
with some great alternatives. Beware, though—many 
are loaded with sugar (often north of 16 grams), 
so read the ingredient label and go for plain or 
vanilla unsweetened. You can always add your own 
sweetness—I use a drizzle of maple syrup.
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You’ll find a wide variety of non-dairy yogurts made 

from almond, coconut, cashew, oat, and soy milks. 
  

If Savory is Your Speed…
Sometimes I want a hearty, savory breakfast—and 

that’s where my tofu scramble comes into the picture. 
The dish looks like scrambled eggs, and I swear—if 
I put a plate of it in front of an unsuspecting diner 
(my husband, for example), he would never know the 
difference. It has similar texture, color, and perhaps 
even flavor since scrambled eggs are pretty flavorless.

Here’s how I make it: Throw whatever veggies into 
a frying pan—peppers, onions, tomatoes, zucchini, 
etc.—and sauté till slightly soft. Crumble a half a block 
of firm tofu into the mixture, season with a couple 
teaspoons (or to taste) of turmeric, and toss everything 
together till heated through. Throw in spinach or kale 
if desired at the end. Serve with hot sauce. 

Another easy savory treat is avocado toast—
avocado, onions, tomatoes, and cilantro on a slice of 
whole-grain toast. Top with salt and pepper. Yummy.

  
Bon appétit!

  
Lisa McComsy is a writer, editor, and coauthor of 
Seagan Eating: The Lure of a Healthy, Sustainable 
Seafood + Vegan Diet and The Vegan Cheat 
Sheet—Your Take-Everywhere Guide to Plant-
Based Eating.

Best Breakfasts (and you won’t miss the bacon!)
By Lisa McComsey
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the pieces fit. 

WE OFFER SOLUTIONS
B E Y O N D  P R I N T I N G

www.apadnj.com

From Creative Planning,
to Printing,  to Distribution....

Toms River
732.557.9600  |  732.557.9601 (f)

Manahawkin
609.597.2727  |  609.597.3715 (f)

West Long Branch
732.229.1899  |  732.222.6809 (f)

We will make
the pieces fit. 

WE OFFER SOLUTIONS
B E Y O N D  P R I N T I N G

www.apadnj.com

From Creative Planning,
to Printing,  to Distribution....

Toms River  :: 732.557.9600
  
Manahawkin ::  609.597.2727
  
West Long Branch ::  732.229.1899

MORE       PRINTINGTHAN
JUST

www.IDSAutoshred.com

www.IDSAutoshred.com
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TOSHIBA
Authorized Dealer

732-477-7733
info@AmeritelNJ.com

450 Brick Boulevard • Brick, NJ 08723

Voice And Computer Wiring

DIGITAL • VOIP • HOSTED
IP Phones • Follow Me Feature

Voicemail • Paging • Conference Calling

TELEPHONE SYSTEMS SALES & SERVICE

Technology Counts... 
When You Need To Connect To 

Your Customers

Discover The Best In

COMMUNICATIONS CORP.
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•  Shopping and fish-buying guides
•  70+ simple, decadent recipes
•  Amazing health benefits of seafood
•  21 days of seagan menus
•  Navigating today’s confusing food trends

PLANT-BASED EATING WITH A CATCH
From the Authors of  The Vegan Cheat Sheet

AVAILABLE AT YOUR FAVORITE BOOKSELLER

SMART CONTENT - FOR TELEVISION & THE WEB

WWW.SANDRALEVINE.COM 

732-349-6601
732.687.7219
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  wwwwww..mmeeaaddoowwbbrrooookk--iinndduussttrriieess..ccoomm  
  

Meadowbrook Industries, LLC. 
                320 EDISON AVENUE, JACKSON, NJ  08527 
              Phone (732)774-0404     Fax (732)774-2604 
ceLL PHone – 732-803-7511 – website – www.meadowbrook-industries.com 
 

  

  

SSeerrvviicceess  

Meadowbrook Industries provides the following solid waste and recycling Services: 

• Municipal collection – Trash and Recycling Municipal Contracts serviced throughout the State of New Jersey. 
• Residential subscription – Customized to meet your needs from once per week to daily service available. Toters Available. 
• Front End commercial – Containers available from 1yd to 10yds. 
• Rear end commercial – Containers available from 1yd to 8yds. Toters available from 32 gallons to 96 gallons. 
• Roll-off Containers available – Same Day – 10yd, 20yd and 30yd. 
• Compactor Repairs, Sales, and Service from 6yd to 40yd. 
• Recycling collection – Cardboard, Comingled, Paper, Concrete, Asphalt, Metal, and Single Stream. Containers to fit your 

needs from 32 gallons to 40yd Compactor Containers. 
• House Cleanouts – Cleanup Crews Available to meet your needs within 24 hours. 
• Free Estimates, Site Surveys, and Trash Audits to reduce your current monthly Trash and Recycling costs. 
• Call Joseph Caldeira, Jr. at 732-803-7511. 

 
Give us a call for a quick solution to any and all of your recycling and solid waste collection needs. We are a Full Service Company 
and our families have been serving Ocean, Monmouth, Middlesex, Essex, Union, and Somerset Counties for over 40 years. 
 

LLooccaall  MMaannaaggeemmeenntt,,  LLooccaall  WWoorrkkffoorrccee,,  LLooccaall  SSeerrvviiccee  --  PPeerrssoonnaalliizzeedd  CCuussttoommeerr  AAtttteennttiioonn..  
CCuussttoommeerr  SSeerrvviiccee  iiss  oouurr  ##11  PPrriioorriittyy  ––  JJooiinn  oouurr  ggrroowwiinngg  ffaammiillyy  ooff  ssaattiissffiieedd  ccuussttoommeerrss..  
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